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press time, that 


Ir seel lear, at 


no change in the tax 


there wil: be 

rate on vhol used in flavors. It 
‘s class as beverage alcohol, de- 
spite th fferential universal abroad, 
and the industry will be taxed $4 per 
gallon on all alcohol used in con- 
smnable commodities. Representatives 
of the industry presented an extremely 


convincing case to the Committees of 
the House and the Senate, and it is 
certain that in normal times the dif- 
ferential would have been written into 
the law. But the desperate need for 
tax income impelled 
deny the appeal of the industry. If 


Congress to 


the same appeal is made when peace 
comes, the differential will undoubtedly 
be legalized. However, no tax has 
been placed on industrial alcohol of 
any kind. The specially denatured 
alcohol used in cosmetics and_ per- 
fumes and other similar products has 
not been taxed. 

There is however some confusion in 
regard to the 11 per cent excise tax 
on the products containing this alcohol 
ingredient. At present members of the 
House Committee generally hold that 
the 11 per cent excise tax would be 
repealed by the new tax law which 
imposes the new 10 per cent sales tax 
on all cosmetic and perfume products. 
to be collected at the source, where 
the product is sold in its final form 
over the counter. As_ has 
ported this tax is to be assessed on all 
costs of each package including the 
container, labels and advertising. Mem- 
bers of the Senate Committee appar- 
ently feel that the excise tax would 
NOT be repealed and would be im- 
posed in addition to the 10 per cent 
ultimate tax when the article is sold 
over the counter. 

Members of the Senate Committee 
also hold that the “sales tax” should 
be collected from the ultimate manu- 
facturer or wholesaler or jobber, not 
from the retailer. These debatable 
points will be settled in the final con- 


been re- 


ferences between the House and Sen- 
ate Committees, and it is anticipated 
the law will be finally enacted by both 
houses very early in October. It is 
anticipated the provisions of the law 
will be made effective as of October 1. 


Encourage cosmetic production 


Recent discussions in OPM and 
OPACS indicated definitely that the 


officials responsible for decisions af- 
fecting the cosmetic, flavoring and 
allied industries, looked with favor 


upon any action that will make the 
retail supply of merchandise bounti- 
ful, especially cosmetics. Data sup- 
plied by Lester A. Barber of the 
Department of Commerce helped ma- 
terially to solve the problems of ship- 
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VITAL POINTS 
ON 
COSMETIC LAW 


by ARNOLD KRUCKMAN 


Washington Correspondent 


ping priorities. It appears certain that 
the U. S. Maritime Commission, en- 
couraged by OPM and OPACS. will 
arrange the 
orities on from North 
Africa, Netherlands, East 
India and from other foreign ports, 
where essential oils and 


necessary 
shipments 
Ceylon, 


cargo _pri- 


other ma- 
terials originate. The space economy 
that can be practised in making these 
materials deck-cargo was largely in- 
fluential in solving some problems. 


Effect of new government set-up 
After the meeting at OPACS be- 
tween citronella oil importers and 
menthol manufacturers the OPACS of- 
ficials declined to fix a price ceiling, 
as suggested by the menthol man- 
ufacturers, until the whole problem is 
further explored. Apparently there is 
reason to believe that adequate sup- 
plies of citronella oil may be brought 
from the Far East to make unneces- 
sary any artificial regulation and con- 
trol. Further meetings with the 
representatives of the industry are 
probable. There is no especial likeli- 
hood, in the opinion of Washington 
observers, that the 
OPM and OPACS under the new 
super-unit headed by Donald Nelson 
and Leon 


reorganization of 


make a 
change in the policies now favorable to 
allied industries. 
Nelson has been placed in charge of 


Henderson, will 
the cosmetic and 


the entire Priorities set-up, and 
Henderson has been placed in charge 
of prices. They work together closely, 
and they believe in making easy the 
supply of commodities that will pro- 
vide an outlet for the surplus earnings 
of war workers. Nelson and Henderson 
are the dominant influences in the new 
organization. Wallace 
is the behind-the-scenes manipulator. 
and the President retains all major 
powers. The chief difference in the 
Defense organization is the shift in 
the influence of working leaders. In 
the new Office of Price Administration, 
the section Chemicals, 


Vice-President 


deveoted to 





Drugs and Paints, is headed by Oregon 
B. Helfrich, formerly with Resinous 
Products and Chemicals Co., Jenkin- 
town, Pa. Another important official. 
connected with the cosmetic and allied 
industries, is Lawrence Brown, head 


of the Division of Allocation of 
Civilian Supplies in OPM, a _ new 
agency. His headquarters are in Tem- 
porary Building D, at 4th and E 


Streets, S. E., in Washington, D. C. 
Mr. Brown will have considerable in-. 
fluence on the decisions about matters 


affecting the industries. 


Work of Lawrence Brown 


He has handled the transactions af- 
ethyl acetate, ethyl alcohol, 
amyl acetate, and similar materials 
used in compounds such as_ nail 
polishes. It is anticipated there may 
be very real scarcity of these “driers.” 
Late in August OPACS asked pro- 
ducers. dealers and purchasers of all 
solvents not to 
prices on these chemicals above the 
July 29, 1941, level without consulting 
Mr. Brown’s office. OPACS announced 
that price schedules were in prepara- 
tion, and that it was unlikely the 
prices would be above the July 29th 
schedules reported in trade journals. 
It was predicted in some cases the 
Solvents in- 


fecting 


industrial raise the 


prices might be lower. 
volved are acetone, acetic acid, acetic 
anhydride, methyl acetone, ethyl ace- 
tate, butyl acetate, dibutyl phthallate. 
methyl alcohol, ethyl alcohol, isopropyl 
alcohol, and butyl alcohol. 


Flying trip to Latin America 
Headed by Ralph H. Allee, a party 


including George R. Boyd and Dr. 
Wilson Popenoe, is making a flying 
trip by airplane around Central and 
South America, inspecting 
establish the Inter-American Institute 
of Tropical Agriculture, financed 
chiefly by the Department of Agricul- 
ture. They visit Venezuela, Brazil. 
Ecuador. Costa Rica, El Salvador. 
Guatemala, Colombia. Peru. One of 
the prime purposes of the work of the 
Institute will be to explore the grow- 
ing of aromatic plants. The work in 
the United States is directed through 
the Office of Foreign Agricultural Re- 
Department of Com- 


sites to 


lations of the 
prompt the 
citronella, 


merce. It is hoped to 

immediate cultivation of 
lemon grass, and similar rapidly de- 
veloped grasses and plants, and at the 
same time to secure proper commercial 
cultivation of plants like linaloe, which 
grows luxuriantly in Brazil and has 
been produced successfully in commer- 
cial quantities under sponsorship of 
the Brazilian Ministry of Agriculture. 
Approximately (Continued on p. 87) 
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No Shortage!!! 


We continue to supply our regular 
customers with their normal require- 
ment of Wardia. We welcome the 
opportunity of doing likewise for you. 


28 September, 1941 
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PROFITS IN COSMETIC STOCKINGS 


Shortage of silk leads to creation of new cosmetic 


substitutes for silk hosiery . . . Types, properties 


required and how they are made . . . General suggestions 


Press Association, Inc 


Using an eyebrow pencil or brush, men now have a chance to 
see to it that back seams on women's hose are always straight 
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by MAISON G. pENAVARRE, PA.C., BS. 


ATTEMPTS to produce society cosmetics to sim- 
ulate silk stockings were started in Hollywood some 
years ago, but the resulting products never became 
really popular. When war broke out in 1939, the 
subject was revived but activity was restricted to 
Europe. Then one day about two months ago, 
this country announced certain restrictions on Jap- 
anese imports, one of which is silk. Immediately, 
cosmetic manufacturers dusted off old files and 
started to work on cosmetic stockings. 

There are some things that a cosmetic stocking 
will never be able to do for the leg that a silk 
or other textile stocking will do. namely to aid in 
shaping the leg so that it has greater “eye appeal.” 
Neither can the cosmetic stocking protect the leg 
from the elements. Other than this. a cosmetic stock- 
ing can be made to reproduce quite faithfully the 
illusion created by ordinary stockings. 

The product should leave a shiny, uniform, 
waterproof appearance. It ought to apply easily, 
dry quickly and be readily removed by washing. 
It should not stain either the skin or clothes. It 
must not rub off. It should be only delicately 
perfumed. It should be stable under usual use and 
marketing conditions, 

It is easy to enumerate these properties, but it is 
not so easy to obtain them in actual practice. 


TYPES AND BASES 
Two types come to mind at once, the liquid and 


solid. In the first case, one will work along the 
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line of a liquid powder or the less com- 
mon liquid stain, such as has been used 
to simulate suntan. With the solid 
product, there are any number of vari- 
ations, based on vanishing cream or on 
pastes. 

The degree of covering power will 
vary considerably with the effect de- 
sired. Nevertheless, covering power 
greater than that obtained with 5 per 
cent zine oxide or 11% to 2 per cent of 
titanium dioxide would seem excessive. 


EARTH COLORS PREFERRED 

Insofar as possible, earth colors are 
preferred because of their inert nature 
and freedom from bleeding. The selec- 
tion of earths is a wide one, and prac- 
tically any shade desired can now be 
obtained with them. Judicious use of 
organic lakes will give life and bright- 
ness to the tints. 

A product based on liquid powder 
should contain, in addition to the usual 
materials, approximately 3 to 5 per 
cent of the best cosmetic bentonite in 
order to “slow up” settling in the bottle. 
Bentonite is to be preferred to gums. 
Water soluble resins, sodium caseinate 
or solubilized shellac may be used to 
“fix” the pigments. 

A British patent (No. 433,142) describes the use 
of undecylic acid in liquid powders, mentioning a 


specific formula: 

Zinc stearate 3.8 parts 
Undecylic acid 0.2 parts 
Titanium dioxide 8.0 parts 
Tale 10.5 parts 
Glycerine 6.0 parts 
Distilled water and perfume to make 100 parts 


The covering power of this product is too high 
for the purpose at hand but it can be reduced. 
The desired waterproof effect is readily obtained 
with the undecylic acid and zinc stearate. 


STAINING TYPE 

There are many theories of formulating a skin 
stain. All are reasonable, but likewise all have 
drawbacks. There is no intent to analyze these dif- 
ferences of opinion, hence the suggestions made 
herein are given for what they may be worth. 

Acid colors have the widest possibilities since 
they produce bright tints and are very stable. Many 
are spirit soluble. The following is quoted from 
my book, The Chemistry and Manufacture of Cos- 
metics: 

“Earlier experiments a number of years ago 
showed the desirability of Sudan IV in oil solutions 
(regarding skin stains). Saffron (both Spanish and 
American) contains dyestuffs with good tinctorial 
power. The yellow shades may be rounded off with 
red and blue tints. Such products will stain the 
skin for various lengths of time depending on the 
dye itself, some being more tenacious than others.” 
(A table of data on the stability to light, alkali. 
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British Combine 


Painted legs are popular with British women who use the stocking effect to 
save coupons for other purchases. Some stores have special stocking parlors 


acid, oxidizing and reducing agents, incompatibili- 

ties. solubilities and so forth of all the certified 

colors, available up to the time of printing, is in- 
cluded in the book.) 

In compounding a staining solution, dyes that 
have the least tendency to stain clothes by friction, 
such as swishing of skirts over the legs or other- 
wise coming in contact with them, should be se- 
lected. A stained dress will do more to discourage 
users than an otherwise bad product. 


SOLID TYPES 

Any soft cream, low in solid matter, containing 
the covering power mentioned earlier, can serve 
as an excellent cosmetic stocking. The product 
must not be greasy, and preferably it should be 
of the oil-in-water emulsion type, with the dyestuff 
or pigments in the water phase. The cream should 
apply easily and become comparatively fixed inso- 
far as ordinary friction is concerned. If an insolu- 
ble lake is used, it would be worked in with the 
other pigments, and wetted by water before incor- 
poration. 


Polyhydroxy stearate* 12 parts 
Sorbitol syrup 2 parts 
Titanium dioxide | part 
Talc 10 parts 
Spermaceti 5 parts 
Water to make 100 parts 
Preservative, color and perfume q.s. 


*Self emulsifying. 
Procedure: 
First, wet pigments with water. Dissolve preserva- 
tive in water, add all other ingredients. bring to boil. 
place on mixer and stir until cool, adding perfume at 
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er 


tbout 45° C. If not uniform, pass through colloid or 
ointment mill. 
Cold cream and other greasy vehicles are not 


practical since they smudge and will become trans- 
ferred or rubbed off too easily. 

Starch pastes, such as are used in compounding 
various heavily pigmented cosmetics, can serve a 
useful purpose. The paramount consideration is to 
produce a final film that is dry and glossy in ap- 
pearance. The product should not cake or dry out 
in the container before use. 


GENERAL SUGGESTIONS 

Any ingredient or combination of ingredients 
that produce a body or/and a film is useful, since 
body in the product is essential for easy usage, while 
film forming properties are required to retain pig- 
ments and give the necessary gloss. 

Sorbitol syrup is preferred to other humectants 
if suspended pigments are used, as it tends to hold 
them better than either of the other commonly used 
materials. 

Alcohol is required to hasten drying. This can 
be the usual grade of denatured alcohol or iso- 
propyl alcohol. 

Insoluble inorganic lakes are preferred to other 
forms of color. Staining preparations are full of 
drawbacks and unless they are overcome, such 
products are a liability rather than an asset. 

Low covering power with shine is a prerequi- 
site. 

Cosmetic stockings must be free from greasiness 
and smudge but be readily removed. All this may 
lead to a “leg cleanser,” as one cosmetic advertising 
authority pointed out. 

Fatty acid esters of polyhydroxy compounds such 
as glycerine, glycols, sorbitol or mannitol are valu- 
able film formers, thickeners, pigment fixers and 
emulsifiers. The higher alcohols possess similar 
utility. 


Expanding Production Capacity 


Thus writer wrote serially on modernization, run- 
ning through seven issues, and then much more re- 
cently (February, 1940) on conveyors in these col- 
umns. Obviously, it is amusing now to observe 
how many are frantically trying to get new equip- 
ment deliveries and to hear a conveyor manufac- 
turer state he had booked a larger volume of busi- 
ness in a single month recently than in any full year 
in the past ten. 

More power to them and certainly there is no 
inclination to take, and this is no place for, an “I 
told you so” approach. Most new equipment is 
costing more and one must wait longer for delivery 
but its purchase and installation is still a good idea. 
And there is one consoling thought for those who 
put it off—some equipment is of higher capacity 
and most of it has been streamlined and is much 
better looking. 

Another approach is time and motion study. 
Many operations appear so simple and yet where 
they have been intelligently and intensively studied 
the results have been most gratifying. Still another 


& Essential Oil Review 


approach is shift work in those departments that are 
bottle necks. 

True, there are many valid objections to shift 
work. Among the major ones are: Adequate super- 
vision for two shifts that can be met by advancing 
promising operators at an increased wage on pro- 
bation or for the duration of the “hump”; proper 
maintenance that can be handled by extended hours, 
added personnel from without or advancing male 
machine operators who have shown an aptitude and 
are mechanically inclined; resistance to irregular 
hours by the workers who can be educated to ac- 
cept them if the why and the wherefore are fully 
and truthfully explained and the undesirable hours 
equally divided among all; availability of a suf- 
ficient number of trained employes to man the 
equipment and the key positions. This can be met 
only by a thorough training program and rotation 
of employes so that each knows two or more jobs. 
There are interesting days ahead!—Ralph H. Auch. 


Serendipity 
AN interesting word, one that was coined a long 
time-ago, has been revived lately in industrial re- 
search circles. It’s kind of a long word, but it’s a 
useful one and worth noticing. The word in ques- 
tion is “serendipity”. 

Serendipity is the habit of making discoveries 
while you are looking for something else. It comes 
from an ancient fable about the Three Wise Princes 
of Serendip, who, “were always making discoveries, 
by accident or sagacity, of things they were not in 
quest of.” 

Many of the most significant advances in Amer- 
ican industrial research have taken place in just that 
manner. Of the more than $200,000,000 that in- 
dustry spends in a year for research, a fair propor- 
tion is devoted to so-called “pure research.” In 
other words, scientists are told to go ahead and try 
to find out all they can about the basic structure of 
particular materials; and they almost invariably 
find out, by the time they finish, something that has 
commercial applications and means new and better 
products for Americans. For instance, that was the 
way nylon, one of the sensational developments of 
recent years, came into being. There are hundreds 
of other such cases.—Patchwork. 


Big Business A. M. 


“He hasn’t come in yet,” 

“T expect him in any minute.” 

“He just sent word in he'd be a little late.” 
“He’s been in, but he went out again.” 
“He’s gone to lunch.” 


Big Business P. M. 


“IT expect him in any minute.” 

“He hasn’t come back yet. Can I take a message.” 
*““He’s somewhere in the building. His hat is here.” 
“Yes, he was in, but he went out again.” 

“I don’t know whether he'll be back or not.” 
“No, he’s gone for the day.” 


Fifth Ave. Protective Assn. 
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Release of Essential Oils--- 
Seized at Bermuda 


Ir CAN now be stated that certain essential oils 
seized at Bermuda by the British authorities, chiefly 
from the parcel post mails from France, have been 
released to qualified consignees. 

This merchandise has been accumulating since 
about October of 1940. The shippers were appar- 
ently under the impression which remained current 
with them through the winter months, that parcel 
post packages would not be seized by the British 
blockade authorities and thus a substantial num- 
ber of packages were so shipped. They were seized. 
however, and held. 

There was a confused mass of varied merchan- 
dise of all classes piled up over a period of several 
months, and no plan for its disposition. Certain 
efforts were made, looking to the release of the 
essential oils so urgently needed by the trade, but 
with little progress however until a group of houses 
in the industry initiated representations with the 
Department of Commerce at Washington which ap- 
proved the dire needs of the industry as set forth 
in support of the request that the merchandise be 
released upon an equitable basis. 

The matter was laid before the State Department 
in full detail and proper representations were 
promptly made to the British authorities. Shortly 
thereafter, an official of the British Embassy went 
to Bermuda. He made the needed recommendations 
to the Ministry of Blockade in London. Then Sir 
Roger Hall arrived in Bermuda and took charge 
of the difficult task of making proper disposition 
of the accumulated merchandise of all classes. 

With as little delay as possible the Prize Court 
procedure was established. 

To the best of our knowledge, and we speak with 
some authority in the matter, we wish to state that 
the British authorities and particularly the Prize 
Court proceedings conducted at Bermuda have been 
business-like, justly fair and the conclusion equita- 
bly within reason. Due consideration was given 
to the interests involved and the orderly release 
speeded as much as could be expected under the 
stress of war conditions and necessities. 

This merchandise, so urgently needed, will be 
welcome relief to a sadly harassed industry. Much 
of it is undoubtedly under contract commitments, 
and although the amount is substantial, yet it must 
be remembered that the market has been cut off 
from France and the French Colonies for over a 
year. During this time possibly not much over 
5 to 10 per cent of a normal supply of natural 
aromatic products has been received from France 
and French Colonies. 

It is fitting that deserved acknowledgment be 
made of the interested and effective services ren- 
dered by the State Department, Division of Euro- 
pean Affairs and associated official staff, and partic- 
ularly of the co-operation extended and the helpful 
attitude evidenced by British authorities in Wash- 
ington and in London, as well as the British Consul 
General, Leonard H. Leach, of New York City. 


Other situations are bound to occur in the very 
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nature of world trade, where in the same fair- 
minded spirit of mutual helpfulness negotiations 
may be conducted and concluded in orderly fash- 
ion. We hope a better understanding of American 
legitimate needs in this broad industry may be 
gained by the British authorities, and at the same 
time, we in this industry may acquire a better 
appreciation of what the British Empire regards 
as necessary to safeguard its vital interests in the 
world-mad confusion forced upon all of us by 
this tragic war. 


U. S. P. 
THE medical experience of a generation or two 
ago which got some of its results with the drugs it 
used is still valuable, notwithstanding the aversion 
of modern medical leaders to recognize it—or their 
inability to interpret it, observes the Oil, Paint & 
Drug Reporter. “The latest evidence of U. S. P. 
revision,” it adds, “is that even much of the pre- 
ceding decade’s acclamation is no longer appealing. 
“It is a fine thing to provide the medical pro- 
fession with official standards for at least a good 
sized group of the new ‘sulfas.” It would be better 
if there was assurance that even a bare majority of 
practitioners are equipped to use such drugs satis- 
factorily. To those who have the ability should be 
given standards but from those who have not should 
not be taken away assurance that the weapons with 
which they are familiar will be what they expect.” 


Preserving Gelatin Solutions 


INASMUCH as gelatin is occasionally used in the 
manufacture of cosmetic preparations, we believe 
that the following suggestions by L. Gershenfeld 
and D. Perlstein* regarding the preservation of 
gelatin solutions may be of interest. 

Depending upon the hydrogen-ion concentration 
of the solution, different agents may be used as 
preservatives. For acid gelatin solutions they recom- 
mend sodium benzoate, .1 per cent; thymol, .1 per 
cent; sodium salicylate, .1 per cent; cresol, .4 per 
cent; p-chloro-m-xylenol, .1 per cent; oxy-quino- 
line sulfate, .1 per cent; alcohol, 8 per cent; ethyl 
oxy-benzoate, .15 per cent; propyl oxy-benzoate. 
.15 per cent, and butyl oxy-benzoate, .15 per cent. 

For gelatin solutions of the alkaline type are 
recommended thymol, .1 per cent; chloro-thymol. 
-l per cent; chloro-butanol, .5 per cent; beta-naph- 
thol, .2 per cent; phenol, .5 per cent; p-chloro-m- 
xylenol, .1 per cent; alcohol, 8 per cent; ethyl oxy- 
benzoate, .15 per cent.—Schimmel Briefs. 


Skin Cancer 
SKIN cancer usually has a very insignificant ap- 
pearance early in its career. This is the best time 
for complete removal with least opportunity for re- 
currence. Do not temporize with a suspected skin 
cancer. Regard every mole or birth mark which is 
changing its aspect as a beginning skin cancer. See 


your physician.—Dr. Herman Goodman. 


% Am. Jour. Pharm. 111. 277. 
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Perfumer 


The emotions of anger, joy, dejection or fear as well as 
others cause an individual to throw off odors indicative of 
each. One reason little children can approach dogs which 
terrify their elders is because they have no fear and hence 
give off no fear odor—which would be detected immediately 
by animals, wild or tame 





OUR AMAZING SENSE OF SMELL 


Vore closely related to our inner emotional life than 


sight or hearing. . . . As the basis of a great indus- 


try it is important to know essential facts about it. 


IN looking for the exact explanation as to why per- 
fumes and other toilet preparations have found con- 
sumer favor, the problem is complex. It is impos- 
sible to point to any one or two factors and say 
“that’s the answer.” One point of view contends 
that the old-time prejudices against the use of 
artificial beauty aids for both men and women have 
finally been completely overthrown by zealous man- 
ufacturers through appealing advertising and by the 
increased purchasing power of the women of today. 
Undoubtedly these are very important factors which 
must be considered in any discussion of the causes 
for increased cosmetic sales. The cosmetic manu- 
facturer who has concerned himself constructively 
with package and label designs has been well repaid 
for his effort. Appeal to the eye is a powerful buy- 
ing stimulus. Due attention to the package is very 
necessary but it often is true that the fancier the 
name of the product the more it appeals to the 
buyer. Established and fanciful names have an 
important bearing on sales. Products are asked for 
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by DR. E. G. THOMSSEN 
and DR. M. H. DONER 
The J. R. Watkins Co. 


by name and names that come to mind at the mo- 
ment—names that are usually well-established or 
those that catch on because of a personal liking or 
association are uttered. 

Most of the popular magazines are “source book” 
material on cosmetics and their uses for the aver- 
age American girl or housewife. Illustrations of 
dazzling creatures, thus transformed by careful 
selection of cosmetics, inspire women to dig down 
into their pocketbooks and obtain articles that will 
do similar wonders for them. Beauty columnists 
are doing much to educate women as to the value 
of a fresh epidermis tinged with proper color and 
superposed by an aura of sweet loveliness. That 
money expended for such items is well spent is 
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testified to by the appearance of women who under- 
stand correct use of such items as against those 
who ignore any type of artificial beauty aids. 

In earlier days perfumes were expensive and out- 
of-ready reach to the average-income individual. 
Today through the ingenious use of new and old 
perfume materials, the perfumer has compounded 
fragrances that suit the pocketbooks of all indi- 
viduals. No longer are perfumes only for the rich 
to enjoy but great volumes find their way into five 


and ten-cent stores. 


ACTUALLY, WHY WOMEN USE COSMETICS 

The woman who employs cosmetics and perfumes 
not only increases the radiance of her personality 
to friends and associates but finds here an outlet for 
satisfying or appealing to her own particular ego. 
Darkened or flaring nails, tinted hair, bold strokes 
of lipstick and mascara, or an unusual scent, all 
these serve to fulfill a desire for distinctiveness or 
individuality. 

The desire of women to freely use artificial beauty 
aids is very necessary for their enjoyment of life. 
While the saying that “All’s not gold that glitters” 
is perhaps true, men still prefer beauty over the 
beast and the women do strive to appeal to the men. 


WHY MEN USE COSMETICS 

Nor do we desire to construe the view that cos- 
metics are for the female sex only—or that the 
female sex alone is addicted to their use. Such. 
indeed. is not the case and we are certain a survey 
would show that the male sex is most discriminate 
in its own use of toilet preparations. As a matter of 
opinion, it may be stated that the desire to wear 
fragrances as well as the desire to use fragrant lo- 
tions. powders and sundry other products of this 
nature. is based primarily upon the human desire 
to smell. that is, to find an appeal to the sense of 
smell. From another point of view, it is well known 
that many people buy toothpastes and powders with 
reference to taste. In these instances, the desire to 
appeal to the gustatory sense is predominant over 
the appeal to particular ingredients in such products 
that make for better cleansing action and other 
similar properties. Likewise, cosmetics are selected 
frequently, if not entirely, on the basis of scent. It 
is possible, then, that in some cases at least it is the 
desire to gratify the sense of smell, unconsciously 
perhaps. that invites the employment of cosmetics. 
In other words, man has a natural propensity to 
smell and, when we clearly understand the relation 
of smell to animal and human existence. we believe 
the evidence will support this conclusion. 


SMELL, A SADLY NEGLECTED SENSE 


Quantitative and qualitative judgment of our 
environment is possible only by the codrdinated 
activity of our several organs of sense. We depend 
upon our visual sense, imperfect as it is, for ful- 
filling part of life’s pleasures. Our auditory sense 
serves us well enough to transmit to our brain the 
obvious sounds about us. Similarly, our taste buds 
along with our smell sense enable us to enjoy the 
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Since the toilet goods industry so greatly 
depends upon the nose for its volume of 
business it is strange that this industry has 
not sponsored some program of research 
which would throw more light on the mech- 
anism of odor perception. The making of a 
perfume is more or less a haphazard pro- 
cedure. Instead of compounding it as one 
would a medicine and building into it ele- 
ments that have definite beneficial physio- 
logical action upon the sensory nerves, the 
deciding factors are more likely to be cost, 
personal likes, imitation and mystery. 


varied tastes of food and drink. In our own par- 
ticular type of existence, our eyes and ears are all- 
important. They serve us quite admirably, so much 
so, in fact, that we scarcely are aware of another 
sense organ—the nose. Indeed, we hear people 
lamenting its shape, the ease at which it gets bumped 
when walking in a dark room, its tell-tale signs of 
intemperance, the everlasting problems of keeping 
it warm in winter and last but not least, its sus- 
ceptibility to comedromes or blackheads. Yes, the 
nose has rather a bad reputation and little do we 
realize that it is the residence of some of the most 
important sense organs of the body—those con- 
cerned with the perception of odors. We read very 
little about the art of smelling and think about it 
even less. In short, it is a sadly neglected sense. 


Evolution of Smell Sense 


Just when the sense of smell and taste differen- 
tiated from each other during the evolution of liv- 
ing organisms is a question. Indeed, it may be said 
that at least among the lowly one-celled animals no 
differentiation occurs, the protoplasm of the body 
serving the function of both quite satisfactorily to 
the organism. As the evolution of the higher types 
proceeded, some forms, notably the insects, de- 
veloped most efficient external structures for the per- 
ception of odors, the acuity of which has not been 
equalled by any other olfactory structures in the 
animal kingdom. 


SENSE OF SMELL IN VERTEBRATES 


Among the backboned series of animals, smell 
and taste appear to be developed in varying degrees. 
Fish appear to possess a fair sense of olfaction, al- 
though some biologists question its value to the fish. 
Frogs have definite nasal cavities but the importance 
of smell to these creatures is not known. Turtles 
depend somewhat upon smell to distinguish foods 
in and out of water. On the other hand, the matter 
of olfaction by birds is a question, yet the consensus 
of opinion among authorities appears to be that 
birds depend upon vision and not upon smell in 
obtaining food. 

While the seals would doubtless be extinct if 
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they had to depend upon their sense of smell for 
existence, other mammalian forms have developed 
a keen sense of olfaction. 

Every hunter can relate interesting observations 
of the smell-sense of dogs and we understand that 
a dog “on the trail” can determine whether he is 
advancing toward or away from his prey by the 
increase or decrease of the spoor scent. 


EMOTIONAL STRAINS PRODUCE ODORS 


It is well known to physiologists that humans give 
off volatile substances from their bodies under dif- 
ferent emotional strains. Fear is said to induce such 
a reaction. The reason children can approach dogs 
with impunity, Terhune believes. is because the 
fear-odor is not present inasmuch as chi!dren have 
no fear and hence do not antagonize the dog. In 
addition, we know that many people who become 
terrified by dogs are vulnerable subjects for attack. 


ACUTE SENSE OF SMELL IN ANIMALS 


\ police dog, Albert, tested by Buytendijk. could 
smell table salt and quinine in solution in a concen- 
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It was Dr. William Mayo who directed attention to the im- 
portance of smell to the surgeon; but to the skilled physician 
it has long been recognized that the nose is a more delicate 
instrument than the spectroscope in detection of disease 


tration of 1 to 10,000. A pebble held in the hand a 
short time and thrown among other similar pebbles 
10 to 20 yards away was located many times with- 
out error. When each of six persons similarly held 
a stone, each was retrieved to the thrower since 
Albert could relate the smell of the stone with that 
of the person throwing it. 

In Argentine herds of cattle can tell at 30 miles 
distant where water or abundant pasturage can be 
found. These cattle can perceive, also by smell, 
Pampas Indians at least 30 miles away. It should be 
noted that these Indians do not wash but anoint 
themselves with a rancid fat. 

That monkeys possess a keen sense of smell is 
attested in the literature by the incident of a pet 
monkey who left the premises when her mistress 
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It is not difficult for many normal persons 
without the aid of eyes to distinguish a 
horse from a cow, a goat from a roe or a 
cat from a dog. . . . Our noses can detect 
| part of camphor in 400,000 parts of air; 
musk at | to 8,000,000; otto of rose at 
| /20,000ths of a milligram and ethyl mer- 
captan at | /460,000,000th of a milligram. 


became ill with measles, returning when the symp- 
toms were over. Among the animal series numerous 
contrivances have been developed for the purpose 
of emitting volatile substances. The anal glands of 
the pole cat and skunk are notable examples. Scent 
glands are also present in deer, antelope, shrew, 
goat, sheep, beaver, chamois, musk deer, musk ox. 
muskrat, hog, elephant and sundry other species. 
Many snakes emit a vile substance from their anal 
glands when captured, the normal purpose serving 
to bring the sexes together during the mating period. 
Even many lowly insects depend upon scent to pro- 
tect them from their enemies. Many beetles eject 
secretions that nauseate even the human nose. The 
wings of many butterflies bear specialized scales 
that serve in some cases to draw the sexes together 
or to ward off enemies. 

(Among all forms in which the sense of smell is 
highly developed, a corresponding development of 
the olfactory lobes of the brain exists, even to a 
greater extent than the other centers of the brain. 
Psychologists of animal behavior believe that more 
than half the impressions of conscious life proceed 
from the olfactory sense. 


WHY OLFACTORY SENSE IS IMPORTANT 

It is clear that among many animals a keen ol- 
factory sense is of paramount importance for food- 
getting, reproduction and protection from enemies. 
Conversely, the fact is also clear that during the 
process of becoming human, dependence upon the 
sense of smell was gradually lessened in favor of 
vision, touch, reason, judgment and experience. In 
other words, we humans cultivated our other senses 
to the neglect of our sense of smell. Many writers 
on the subject have referred to our vestigial olfac- 
tory power, that it is a mere relic of what once used 
to be and scarcely worthy of serious attention. This 
is perhaps a common viewpoint today. On the other 
hand, scientists who have carefully investigated the 
problem are not at all inclined to regard the sense 
of smell as a degenerated sense. Indeed, the late 
Prof. E. B. Tichener, who led in the knowledge of 
the psychology of the senses, could find no basis 
for so believing. Again, Harvey Braden Fitz- 
Gerald, of the Colgate psychological laboratory, 
studied the acuity of smell of 254 Americans and 
concluded that “the sense of smell still retains a 
vastly greater acuity than 99 per cent of people 
would ever dream possible to have.” 

Considerable differences are to be found in the 
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acuity of olfaction among the races and tribes of 


mankind. It is claimed that the Peruvian Indians 
are able to follow the scent of a trail as readily as 
hounds. that Negros in the Antilles can distinguish 
the footsteps of a Frenchman, that cannibals and 
snake-eating tribes of Queensland locate food (boas) 
by smell and that Negros and Indians can recog- 
nize persons in darkness by their different body 
odors. Certain individuals are claimed to be able 
to smell sugar in tea, or salt in soup. James 
Mitchell, born blind, could distinguish persons by 
their odors. The blind and deaf naturally would be 
expected to have a keener sense of smell than one 
possessing complete use of his faculties. “From 
exhalations.” writes Helen Keller, “I learn much 
about people. I often know the work they are en- 
gaged in. The odors of wood, iron, paint and drugs 
cling to the garments of those that work in them.” 
Julia Brace. a deaf and blind mute in a Massachu- 
setts institution for the blind, was employed to sort 
the clothes of pupils after they came from the wash 
simply by her uncanny sense of smell. 


NORMAL PEOPLE DISTINGUISH ANIMALS BY ODOR 


It is not difficult for many normal persons, with- 
out the aid of the eyes, to distinguish a horse from 
a cow, a goat from roe, dog from cat, martin from 
fox, crow from pigeon, parrot from hen, lizard 
from snake, a carrion crow from hooded crow. Our 
noses can detect | part of camphor in 400,000 parts 
of air; musk at 1 to 8,000,000; otio of rose at 
1 20,000ths of a milligram and ethyl mercaptan at 
1 /460,000,000th of a milligram. We talk about the 
pleasant odor of the soil—Berthelot traced this odor 
to a camphoraceous body in the soil, of which 
| trillionth of a milligram is perceptible. 

Interesting cases of unusual olfactory powers are 
recorded in the literature. On visiting Shiller and 
not finding him at home, Goethe sat down to write. 
In a short time he became violently sick and fainted. 
On explaining to Frau Shiller that his condition 
must be due to the peculiar odor in the room, some 
decaying apples were removed from a drawer. 
Shiller, it was explained, was inspired to do his 
best work while breathing the aroma of over-ripe 
apples. 


The ability to detect odors or to describe the in- 


That the natural odor of a person, different 
for each individual, plays an important role 
in one's personality cannot be denied... . 
The human body has a total skin area of 
about 15 square feet containirg at least 
2,000,000 sweat glands, each of which se- 
cretes substances from the body which re- 
sult in typical body odors. These odors are 
sufficient reason to justify all the successful 
attempts that have been made to offset 
them by masking or camouflaging with 
perfumed preparations and deodorants. 
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tensity of an odor varies greatly with different in- 
dividuals. This was well illustrated by Dr. Blakeslee 
with tests on freesias and leucocoryne on exhibition 
at a flower show. Individuals asked to record their 
sensation after being given an opportunity to smell 
the flowers reacted as follows: 


FREESIAS LEUCOCORYNE 
Total Voting Total Voting 

Men Women Men Women 
2,195 671 786 2,078 
No odor 19.44 17.07 2.03 0.80 
Weak 56.88 52.54 17.15 19.01 
Medium 27.51 29.29 42.06 37.01 
Strong 15.61 18.17 40.80 43.99 
Pleasant 67.74 75.09 64.98 57.20 
Indifferent 21.42 15.41 10.67 11.01 
Unpleasant 10.84 9.50 24.35 31.80 


PHYSICIANS RECOGNIZE DISEASES BY SMELL 

The ability of doctors and surgeons to recognize 
certain diseases by smell is well recognized. Dr. 
Curran Pope, medical director of Pope Hospital at 
Louisville, Kentucky, investigated this subject and 
Dr. William Mayo has called attention of the im- 
portance of smell to the surgeon. To the trained nose 
the smell of pus is characteristic; deep infections 
and abcesses of lungs can frequently be detected by 
smell. The diabetic is said to have a sweet breath, 
those suffering from uremic poisoning a vinegar- 
like breath, from diphtheria an odor like that of 
well-cooked sauerkraut. Smallpox, pellagra, typhoid 
fever and measles can be distinguished similarly. 

The human nose thus turns out to be more deli- 
cate than a spectroscope. As Hendrick puts it: 
“There is no balance, or reagent, no indicator, that 
will reveal the presence or absence of many of the 
will-o’-the-wisp bodies which our noses discover.” 


Peculiarities of Human Olfaction 


An odor that pleases one person may be intensely 
disliked by another. In part, this is due to the fact 
that smell governs our behavior far more than we 
consciously realize. Bradley put it more descrip- 
tively when he said that smell “is the body-servant 
of recollection, the purveyor-in-chief of memories.” 
We frequently associate odors with past events or 
incidents in our lives, some of which may have been 
pleasant, others unpleasant. Indeed, the memory 
of odors may go back to days of antiquity, possibly 
an example of what is known by biologists as 
“biologic memory.” In pointing out that we so 
thoroughly enjoy the smell of meat cooking, the 
smell of wood smoke, or smoke from burning 
leaves. along with the fact, as already noted, that 
different races have different body odors which 
may play a large part in the unreasonable racial 
antipathies that exist today—these facts suggested 
to Dr. Free that the human sense of smell is a store- 
house of racial and pre-racial memories. 


WHY CERTAIN ODORS ARE PREFERRED 

Individual preferences for certain odors in un- 
questionably in many instances based on an asso- 
ciation of odors with ideas and individual temper- 
ament. In Paris, there are municipal employes who 
love the odors of sewers and feel indisposed when 
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Psychologists of animal behavior believe 
that more than half the impressions of con- 
scious life proceed from the olfactory sense. 


retired on pension. The feeling of contentment 
again arises when in the presence of what we would 
describe as extremely foul odors. Dr. Free de- 
scribed two individuals who are instantly rendered 
irritable by horseradish. One of them describes 
waves of irritation and hatred after inhaling the 
odors of this plant. The interesting part of it is that 
he does not literally “smell” horseradish but re- 
acts to its mere presence. This phenomenon might 
more correctly be referred to as one of numerous 
examples of allergy to specific substances. We find 
reference to a priest who was insensible to all odors 
but those of a manure heap or of decayed cabbage. 
It is well known that certain individuals dislike the 
smell of roses. Gapelini describes a woman to 
whom the mere sight of roses on a person, even 
artificial ones. was sufficient to make her ill. 


MEMORIES OF PAST EXPERIENCES 


That odors are commonly associated with mem- 
ories of past experiences is illustrated by a case in 
point as described by Verworn in his “Mechanic des 
Geisteslebens.” On holding to the nose of a sleep- 
ing person a perfume he had obtained from Egypt. 
the sleeper, on awakening, asserted he had dreamed 
he was entering the booth in the bazaar of Cairo. 
the identical place where this particular perfume had 
been purchased. 

Among the accounts of the insane, a number of 
interesting examples of peculiar smell sensations 
have been recorded. Lebut, for instance, mentions 
the case of an inmate who constantly perceived a 
freightful stench emanating from the decay of 
bodies she imagined buried in the courts of the 
institution. 

It is claimed that older people develop a more 
discriminating sense of smell. Some learn to prefet 
“high” meat or over-ripe cheese. As senility ap- 
proaches the acuity of smell becomes dimmed and 
may become utterly wanting. 
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The sense of smell in all of us is more acute than we realize. Blindfolded, every normal person 
a cat, a cow or a horse by the characteristic odor of each. Unconsciously, we exercise this sense daily in countless ways 


There appears to be some question as to the 
acuteness of the smell sense in infants. In his book 
“Fearfully and Wonderfully Made,” Eulenberg as- 
serts that smell is more acute in childhood, although 
Ponder, writing in the Living Age, states that in- 
fants smell poorly at first. At the age of 14, he as- 
serts, a difference arises in olfaction between the 
male and female and that after this age the female 
not only has a more acute sense of smell than the 
male but each prefers a different kind of odorous 
substance. Men prefer pine oil, musk, cedar oil 
while women, he claims, prefer camphor. menthol 
and citrone!la. 

The usual methods of esthetically enjoying the 
sense of smell are by the use of fragrant flowers or 
by the use of odoriferous chemicals. 

Fragrant flowers, along with their beauty, have 
been never-ending sources of joy for men and 
women. We all delight to walk through flower gar- 
dens, enjoying the fragrance of the different flowers. 
In this the Arabs excelled for their scented gardens 
were planted for the delight of aroma. The differ- 
ent species and varieties of flowers “were arranged 
so that at the entrance the olfactory sense would be 
struck by a pervading and strong smell, not neces- 
sarily of a pleasant nature. From this the path 
would lead gradually through less coarse fragrances 
to those more delicate until, at the end, there would 
be reached an odor of exquisite quality which only 
the cultured nose could appreciate.” 


USE OF COMPOUNDED PERFUMES 


The use of compounded perfumes is undoubtedly 
an acquired art brought about by a desire to enjoy 
flowers or other pleasurable scents at all times and 
to gratify one’s longing for a particular odor at any 
particular time desired. Perfumery as such dates 
hack to the Egyptians. Priests practiced the manu- 
facture of perfumes as one of their ecclesiastical 
mysteries, using their essences in the worship of 
gods and for funeral ceremonies of great kings. 
Vases for holding perfumes have been found in the 
tomb of the Pharoah Tut-Ankh-Amen. 

In the building of certain famous mosques, per- 
fume of musk was added to the mortar to impart a 
lasting, pleasing aroma to the buildings. 

That the Greeks and Romans were skilled in the 
use of perfumes is well known. The Greeks’ idea of 





could instantly identify a dog, 
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A study of the acuity of smell of 254 
Americans by Harvey Braden Fitz-Gerald, 
of the Colgate psychological laboratory, 
led him to conclude that the sense of smell 
still retains a vastly greater acuity than 99 
per cent of the people would ever dream 
possible to have. 


Heaven, the Elysian Fields, centered about a golden 
city of emerald with gates of cinnamon and a river 
of perfumes. And we can’t overlook how Anthony 
sacrificed his empire to the seductive. romantic. 
aromatic Cleopatra! 

The Jews derived knowledge of perfumes during 
their bondage in Egypt. One of the first divine 
commands given Moses was for the erection of an 
altar of incense. The Book of Exodus describes the 
holy oil used on the altar for anointing the heads 
of kings: “Take unto thee sweet spices, stacte, and 
onycha, and galbanum; these sweet spices with 
pure frankincense; of each shall be a like weight: 
and thou shalt make it a perfume, a confection after 
the art of the apothecary, tempered together pure 
and holy.” 


PERFUME INTRODUCED INTO FRANCE BY CRUSADERS 
Perfumes were introduced into France by the 
Crusaders and one historian has stated: “From the 
twelfth century onwards the history of perfume 
might also be said to be the history of France.” 
The British royal family has secretly guarded a 
special perfume for spraying Buckingham Palace 
for court presentations attended by distinguished 
people since the time of Queen Victoria’s first court. 
History reveals that not always were perfumes so 
highly regarded in England. For instance, in 1774, 
the First Continental Congress of the English Par- 
liament passed the following law: “All women, of 
whatever age, rank, profession or degree, whether 
virgins, maids or widows, that shall from and after 
this act impose upon, seduce and betray into matri- 
mony any of His Majesty’s subjects by the use of 
scents, paints, cosmetics, washes, artificial teeth, 
false hair, Spanish wool (impregnated with carmine 


An odor that pleases one person may be 
intensely disliked by another. In part this is 
due to the fact that smell governs our be- 
havior far more than we consciously realize. 


. . » We frequently associate odors with 
past events or incidents in our lives, some 


of which may have been pleasant, others 
unpleasant. Indeed the memory of odors 
may go back to days of antiquity, possibly 
an example of what is known by biologists 
as "biologic memory." 
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Every individual has a distinctive, natural odor of his own. 
Use is made of this in tracking down fugitive criminals. Given 
a piece of clothing to get the scent, bloodhounds will follow 
the trail with unerring accuracy despite a lapse of time 


and used to this day as rouge), iron stays, hoops. 
high-heeled shoes or bolstered hips, shall incur the 
penalty of the law now in force against witchcraft 
and like misdemeanors, and that the marriage, upon 
conviction, shall stand null and void.” 

Space does not permit a more extended account 
of the fascinating history of perfume and in passing 
these words on this subject are quoted: “To follow 
its (perfume) associations is to survey all human 
history, and to trace its adventures would be to 
write the story of civilization. Perhaps there are but 
two other words, the words—LOVE and WAR 
that similarly concentrate, as in an essence, the 
drama of man’s life upon the earth and even they 
do not more completely concentrate and evoke its 
romance and mystery than the word—perfume.” 


ODORS AND SEXUAL IMPULSES 

Concerning the réle of odors in stimulating sexual 
activity among the lower animals there is plenty of 
evidence of their close relationship. The sexes, dur- 
ing the mating period, among many species, are 
drawn to each other by special odors or scents. 
Female dogs that are in heat, for example, attract 
members of the opposite sex with unerring certainty. 

The subject becomes the more interesting when 
we proceed to the human species. Here, sexual life 
is a year around promiscuous affair—not a matter 
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of seasonal activity as is characteristic of other 
animals. Man is the only animal that employs the 
sex functions for purposes other than procreation 
and, in consequence, he does not have need for odors 
necessary to draw the sexes together for procrea- 
tive purposes. 

In the human family, then, what we might call 
the primary sexual odors are obliterated and have 
come to be replaced by what may be described as 
“secondary sexual odors.” Of these two types are 
distinguished: (1) those odors arising from the 
body, that is acquired odors or surface odors as 
from rancid secretions on the skin or odors emanat- 
ing from the lungs and mouth and (2) those odors 
such as odorizing ointments, perfumes, lotions, pow- 
ders, bath salts, mouth washes and other toilet arti- 
cles. Are these so-called secondary sexual odors in 
any way related to sexual impulses? It is as well 
known that a person is unaware of his own odor as 
it is that people dislike other people whose odors 
are different from their own. Obviously, such a 
situation makes for some degree of sexual selection. 

That sweet-smelling scents are at least related to 
the sex life seemed to be clear even to Plutarch who 
said: “The soul of man in love is full of perfumes 
and sweet odors.” Smell and sex have been corre- 
lated since ancient times. In all ages women have 
appealed in courtship to the olfactory sense of man 
by careful employment of odors to arouse sexual 
passion. One writer has defined a sweet scent “as 
one that can stir the instinct of courtship.” Prosti- 
tutes have long known the power of seductive odors. 
College boys have their own phrases to describe 
particularly fragrant females that pass by on the 
walks and by-ways. 

Like the woman who detested the odor of roses. 
so there are great differences in our own prefer- 
ences for odors. Consciously or unconsciously we 
tend to like people with odors which are satisfying: 
similarly we tend to keep away from individuals 
who do not smell right to us. 

In the March issue of Hygeia for 1934. Vorhees 
stated on the subject: “The young lover knows the 
scent of the adored one. and he lies awake inhaling 





Just as the air perfumed by incense has been found by the 
Catholic Church to aid in putting the church-goer in a proper 
mental attitude for worship so too odors are employed for 
state functions. The British roval family has quarded a spe- 
cial perfume for spraying Buckingham Palace for court 
presentations. Perfumed sprays are used also in theatres 
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Helen Keller observed that human odors 
are as varied and capable of recognition 
as hands and faces. . . . "Sometimes | meet 
one who lacks a distinctive person-scent, and 
| seldom find such a one lively or entertain- 
ing. On the other hand, one who has a 
pungent odor often possesses great vitality, 
energy and vigor of mind. .. . Masculine ex- 
halations are as a rule stronger, more vivid, 
more widely differentiated than those of 
women." 


in his imagination the aura of her sweet presence. 
In her turn, she takes great pains that no emanation 
from her body shall bring disgust to his nostrils, 
and in order to intensify the bewitching influence 
of her personality, she makes free and frequent use 
of the essence of flowers in adorning herself for his 
coming.” Along this same. line, Ruth Murrin, 
writer on perfumes for Good Housekeeping, as- 
serted that woman “has learned to count on perfume 
to perform all sorts of minor miracles. She expects 
her chosen scent to make her feel well-dressed and 
popular, or to melt a man’s heart by reminding 
him of some childhood heaven, or to suggest that 
her simple self is something pretty special.” In 
another article she adds: “To most women perfume 
means romance. They know the power of a fra- 
grance to stir the heart. A wise girl consults 
the taste of her young man. It is impossible to be 
romantic about a girl when her perfume acts as a 
barrier instead of a magnet.” 


MEN MARRY PERFUMES 

From man’s standpoint the Daily News Record of 
New York recently claimed that “Men marry per- 
fumes rather than women today. They take out a 
license when they encounter an extract they think 
they could endure at the breakfast table every morn- 
ing for 40 years.” 

“Aqueous vapor and carbonic acid gas are not in 
themselves calculated to stir strong emotions; yet 
poets have written moving lines about their lady’s 
breath.” writes a commentator. 


SMELL, PERSONALITY AND THE EMOTIONS 


That the natural odor of a person, different for 
each individual, plays an important réle in one’s 
personality cannot be denied. Bromidosis ( odor- 
ous perspiration) affects everyone to a degree. The 
human body has a total skin area of about 15 sq. ft., 
containing at least 2 million sweat glands. each of 
which secretes waste substances from the body and 
which result in typical body odors. These odors, 
along with those produced by halitosis, are suf- 
ficient reason to justify all the successful attempts 
that have been made to offset them by masking or 
camouflaging with perfumed preparations and deo- 
dorants. In business the changing of odors is just 
as important as changing the form of the package 
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or the trade-marked name. Cigarettes are perfumed, 
also soaps, fly sprays, starch for the family wash. 
paint, paper and hundreds of other commonly used 
articles. Printers assert the perfume in their inks 
impart a lovely odor to the book or magazine and 


increase sales. 





EMOTIONS AFFECT INDIVIDUAL'S ODOR 


Helen Keller observed that human odors “are 
as varied and capable of recognition as hands and 
faces. . . . Sometimes | meet one who lacks a dis- 
tinctive person-scent, and I seldom find such a one 
lively or entertaining. On the other hand, one who 
has a pungent odor often possesses great vitality. 
energy. and vigor of mind. . .. Masculine exhalations 
are as a rule stronger, more vivid, more widely dif- 
ferentiated than those of women.” These interesting 
observations seem to tie in with the view that one’s 
odor is affected by the emotions. Along this same 
line a food chemist made another interesting obser- 
vation. I quote: “Does anger cause an individual to 
throw off a certain odor, does fear, does dejection? 
| have been through a number of prisons and de- 
tention homes, and have noticed an odor in each 
different from the others and seemingly character- 
istic of the mood or temper of the inmates.” 


SENSE OF SMELL IN MOVIES 


Many writers have made it a point that the sense 
of smell is more closely related to our inner emo- 
tional life than are the senses of sight and hearing 

indeed, that the reactions to smells are actually 
emotional effects of these smells. Enough illus- 
trations have already been given of the differences 
in human reactions to smell to convince ourselves 
of the validity of this contention. One further illus- 
tration will prove the point. We will not argue that 
our responses to movie films or plays are largely 
emotional. In the auditorium of the Swiss Pavilion 
at the World’s Fair in New York, a moving picture 
was shown, synchronized with odors, based upon 
the idea that “the sense of smell must be satisfied 
to create the absolute illusion which is the essential 
hasis of all successful acting or entertainment.” As 
the hero and heroine stopped to inhale at a flower 
bed by the path, the odor of flowers suffused the 
auditorium. The audience thus smelled the flowers 
and the illusion was perfect. As the couple con- 
tinued, the scent-laden air was withdrawn by an air- 
conditioning system. Every time the couple passed 
a lilac bush the audience smelled the lilacs, like- 
wise the pine trees, the aroma from a cup of coffee. 
of fresh tar being applied to a road, of groceries 
such as sausages, and so on. A commentator on 
this picture hazarded the guess that perfumed mov- 
ies might be a thing of the future but expressed hope 
that “political propaganda of the future will not be 
accompanied by appropriate odor obligatos.” 


ODORS AND RELIGIOUS WORSHIP 

The use of incense and perfumes in religious ser- 
vice and worship dates back before the dawn of 
history. Writing in 1894, Dillon suggested the fol- 
lowing evolution: “When it began to be felt that the 
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Consciously or unconsciously, we tend to 
like people with odors that are satisfying; 
similarly, we tend to keep away from in- 
dividuals who do not smell right to us. 


ancestral or other spirit that had to be appeased 
was hardly of a nature to consume the material drink 
or food offered to it, to appease its wrath or to 


gain its favor, an easy step of reasoning suggested 
that this food or liquid would be more acceptable 
in the form of smoke or vapor. The gods had become 
of Loo spiritual a nature actually to eat the food, but 
they would still require some form of nourishmeni, 
and what could be more suitable to them than the 
fumes of burnt flesh? This is the conception that 
is prominent, or at all events survives, in the de- 
scription of sacrifices in the Iliad, where the thick 
clouds from the burning thighs of the slaughtered 
oxen, and from the fat in which they were wrapped, 
ascend to Olympus and cheer the assembled gods. 
It was but a step from this to the burning of 
fragrant woods and resin to provide a less gross 
gratification. Moreover, by the consumption in 
their honor of these precious species and fragrant 
gums, obtained at so much cost and trouble, another 
motive was satisfied.” 

The use of perfumes and spices by the Egyptians 
in preparation of their mummies has already been 
mentioned, also the frequent references to the burn- 
ing of incense in the Old Testament. Unlike the 
Egyptians who burned incense in a censer, the Jews 
burnt their incense on an altar, transferring it from 
a square box with some kind of spoon. 


EARLY CHRISTIAN CONTROVERSIES 

The early fathers of the Christian church appear 
to have had warm controversies on the question of 
adopting the use of incense for their own rituals. 
Some objected strongly to the Roman practice of 
using perfumes freely such as described by Athen- 
eus: “The legs should be washed with an Egyptian 
perfume taken from a box of gold, the mouth and 
breasts with a liquor made from dates, the arms with 
mint. the eyebrows and hair with marjoram, the 
knees and the neck with thyme.” Little wonder that 
Tertullian and later St. Augustine, tried to inveigle 
their followers against the use of incense, yet, not- 
withstanding, the use of incense gradually crept into 
Christian ritual and became firmly established by 


At the age of 14 a difference arises in ol- 
faction between the male and female and 
after this age the female not only has a 
more acute sense of smell than the male but 


each prefers a different kind of odorous 
substance. 
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A cultivated sense of smell has many practical applications. 
Julia Brace, a deaf and blind mute in a Massachusetts insti- 
tution, was employed to sort the clothes of pupils after they 
came from the wash simply by her uncanny sense of smell 


the third century. Constantine presented a 30- 
pound thuribulum (an open vase of gold or silver 
gilt studded with precious stones, standing in front 
of the altar) to the Lateran Church. “The thurible,” 
says an early writer, “denotes the body of Christ. 
in which is fire—to wit, the Holy Spirit—from 
which proceeds a good odor from which every one 
of the elect wishes to snatch for himself.” 


PERFUME STIMULATES DEVOTION 

The Roman Church attached great significance to 
consecrated oils, believing that the aroma follows 
the believer from his birth to his death bed. As the 
use of perfumes became more common, it was held 
that the perfumed air serves as a stimulus to a de- 
votional frame of mind—it put the church-goer in 
proper mental attitude for worship. Thus can be 
traced the present use of incense in the Roman 
Catholic Church and certain Protestant churches. 


Conclusion 
There remain many details regarding the sense 
of smell and its influence upon people which are not 
entirely clear. The other senses are far better under- 
stood and dealt with. The perception of odors is 


It is claimed that Negroes in the Antilles 
can distinguish the footsteps of a French- 
man and that Negroes and Indians can rec- 
ognize persons in darkness by their differ- 
ent body odors. James Mitchell, born blind, 
could distinguish persons by their odors. 
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taken more as a matter of fact, possibly because it is 
less often subject to ills than sight or hearing. 
We pay very little attention in our everyday living 
to appealing to this remarkably acute sense of ours. 
We cultivate our sense of hearing to better appre- 
ciate the works of Bach, Beethoven and Brahms. We 
cultivate our sense of taste to better enjoy the varied 
taste of food and drink. We cultivate our sense of 
vision so as to be more keenly appreciative of the 
beauties of our environment. The reason, of course, 
why so few of us have attempted to cultivate odor 
perception is because, unlike the lower animals. we 
are not so dependent upon smell for food-getting, 
reproduction and protection, these responsibilities 
being divided among the other senses. As a re- 
sult, the sense of smell has been pushed to the back- 
ground, a more or less forgotten sense by compari- 
son. This accounts in part for the neglect toward a 
better understanding of the sense of smell. 


OPPORTUNITY FOR TOILET GOODS INDUSTRY 

Since the toilet goods industry so greatly depends 
upon the nose for its volume of business, it is 
strange that this industry has not sponsored some 
program of research which would throw more light 
on the mechanism of odor perception. The making 
of a perfume is more or less a haphazard procedure. 
Instead of compounding it as one would a medicine 
and building into it elements that have definite bene- 
ficial physiological action upon the sensory nerves, 
the deciding factors are more apt to be cost, per- 
sonal likes, imitation and mystery. If it were really 
more definitely known what appealed to man’s 
esthetic concern of smell, how odors affected his 
sexual impulses, personalities, pleasures, emotions 
and religious attitudes, a definite scientific step to- 
ward the solution of the problem would be accom- 
plished. It is still indefinite whether this solution is 
psychological or chemical. What causes odor dis- 
tinction? Is it a chemical change in the sensory 
nerves or is it merely the degree of nerve stimula- 
tion? Is the perception due to certain chemical 
groups and do these groups affect all men in like 
degree or does association enter the picture? Does 
a man and a dog get the same odor sensation from 
a rose? Many thoughts such as these may be 
pondered. 

Since people and perfumes are so closely asso- 
ciated, the selfish or commercial motive ought to 
arouse greater interest in investigations. Other in- 
dustries have progressed through a better under- 
standing of a more intimate understanding of the 
various phases of the human sense with which they 
deal. The toilet goods industry might profit by fol- 
lowing their lead. 


Selling 


OvE of the many outstanding characteristics of this 
profession of selling is the fact that no man ever 
loses interest in salesmanship. This is fortunate 


for today, more than ever, I am convinced that 
salesmanship—creating the desire to own conven- 
iences—is a major factor in continued prosperity.— 
George Roach. 
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WOMEN UNDER 50 BUY MOST COSMETICS 


Where they buy cosmetics, what prices they pay for them and the brands 


they prefer revealed in nation-wide survey. Leaders in the race for sales. 


W omen under 30 years of age purchase the bulk of 'RCHASING PEAKS BY AGES 
CLASSIFICATIONS 


the cosmetics sold in the United States, according to the 
HAIR CURLER 


eleventh annual Survey of Beauty, a study based on ome 


questionnaires, conducted by the Market Research Dept. commneanmane 
of Modern Magazines. a 
With few exceptions, notably manicure preparations, a 
liquid dentifrices, and eye preparations such as eye TOOTH POWDER 
shadow, eye washes, eyebrow pencils, and eyelash curlers, EYELASH CURLER 
mascara and mouth washes, no one manufacturer domi- nn PINS 


MASCARA (Cream 


ate > ark i ‘ > > ile -enara. SANITARY NAPKINS 
nates the market in any of the numerous toilet prepara comer 


tions that are offered to women. Pond’s still leads the oe 
field in cold creams, Woodbury is just ahead of the others Sniceueeneii 
in face powder with Lady Esther and Coty following MASCARA Cah) 
close behind, and Tangee is the favorite lipstick but not SHAMPOO 
by a very wide margin. Teel is miles ahead of the other MOUTH WASH 
liquid dentifrices in the race for sales. ROUGE ake) 

FACE POWDER 


At what ages women most heavily buy various cos- cece sormean 


metics, the prices they pay and the outlets through which SP Croent cents 
they are purchased are given in the accompanying charts. Tom 
T : > ° ° SOAP (Bath 
The preference for brands is given in the alphabetical EYE WASH 
° . ° ° ° TAMPONS 
list of toilet preparations on the following pages. ASTRINGENTS 
TALCUM POWDER 
DEPRATORY 
TEXTURE CREAM 
Five and ten-cent stores get the bulk of cosmetic purchases sem ouse 200 sores 
from women under 30 years of age, with drug stores in sec- BRILLIANTINE 
ond place. Evening in Paris leads the perfume field and HAND CREAM 


7 HAIR TONIC 
Cutex nail products are far ahead of competitors in sales. 
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Asmingents 2 Astungents . - 18.4" 14.1% 8 4% 10.5% 29:78 9 x 
Borh Soin & Sotteness 27.0 Both Salts & Softeners 136 16.1 24 56 260 73 x 
Bleach or Freckle Cream 11.0 Bleach or Freckle Creom iin 169 75 44 12.5 1 $6 100 
Bob Pins ? Bob Pins 962 30 08 00 
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Cleansing, All-Purpose or Cold Cream 


Cleansing, All-Purpose or Cold Cream » eas 27.1% 19.4% 84% 161 6 100 
Cleansing Tissue ~- 207 $7.2 33 03 ‘ ! 1000 
Combs - — 603 267 86 6 7 mt 00 
Cuncle Softene: 786 74 85 42 WW 02 100 
Denttrce (Liquid 3 100 













Deodorant 3 
De-wetory . si 497 33 212 79 6) 18 
Eyebrow Penc —- - 85.2 6) $5 5 5 2 00 


Eyelash Conditioner ‘ 68.5 87 3 22 54 22 00 0 
Eyelash Curler 0 


Eye Shadow 
Eye Wosh . 22 28.8 33.7 204 38 

Face Powder + 216 8 . 65 36.4 57 
Hoir Curler ‘ 127 06 29 5 29 ‘ 
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Mascara (Coke 


Mascore (Coke & Cream 
































Marcore (Coke & Creom 0 

Mescore (Cream 37 139 809 5 100.0 45 Mascara (Cream 

Mouth Wash 5) 586 299 64 100 0 658 Mouth Wash 28 0 
Nos! Polish 97 136 7 5.0 100.0 86.5 Wiel Polish 70.5 35 4 27 o9 3 
Not! Polh Remover 77 3 5 Nail Polish Remover 51 51 








Nol Whitener 












Pertume 25.9 469 20.7 65 000 71.0 
Powder Puts 66 Ns 79.0 26 100.0 370 o 
Rouge (Coke 76 337 02 as 100.0 738 Rouge (Coke - 74 94 33.0 103 92 07 





Senery Noptins 62 soe 239 3 000 876 


Shempoo 


Senitory Nopkins 













Shompoo 


Soop tor Both 56 131 a4 729 100 ¢ a8 Seap fer Beth 
Soop for Foce & Honds $2 146 ne oe 100.0 909 
Sunburn Preventive 14a $42 213 10.1 00 0 129 








Sunburn Remedy 62 or6 200 42 100 Ma? Sunburn Remedy 


















Tok um Powder Tolcum Powder 








Tompons 90 659 242 09 100 0 6 Tampons 43 51.0 39.0 10 a? 100 
Texture Cream 226 332 21 23.1 100.0 22 Texture Creom ae 159 46 167 100 264 oe 

Toilet Worer 34 427 91 68 100 © “a Toilet Water - 58 6! 120 74 $36 

Tooth Brush 68 608 185 139 100.0 79.1 Tooth Brush 













Tooth Poste 56% 54.3% 31.0% 9.1% 100 0 66.0% Tooth Poste - c 0 

Tooth Powde: 7 52.5 v4 4a 100.0 458 Tooth Powder 283 37.3 295 35 WW 03 100.0 
Vonishing or Foundation Creom 25 304 45) 120 100.0 02 Vanishing or Foundation Cream 300 262 188 7s 132 43 00 
Weveset Lonon “9 165 70.4 82 100.0 22.4 Woveset Lotior 0 0 
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Bleach or Freckle Cream 


Golden Peacock ......22.34 
Stillman’s 15.3 
OS Per re ere 10.0 
Black & White........ 7.5 
Othine 5.3 
OE ee 
Mercolized Wax ..... 2.9 
All others .... .32.0 
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Wildroot 10.3 
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All others 53.4 
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Lady Esther ......... 17.0 
Woodbury 14.1 
Jergens 1.9 
Avon 1.4 
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Max Factor 2.1 
Elmo . 1.4 
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All others ...........25.6 
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Revlon 6.6 
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Deodorant 
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Hostess 3.8 Palmolive ........ 
Lovely Lady 35 RON © cehovss tine 
Holly wood 2.3 Woodbury 
Dora May 1.3 Sweetheart ....... 
Glamour Girl . 23 Cashmere Bouquet 
All others 47.5 Jergens oe eeccccee 
Rouge (Cake) All others 
Tangee 9.7' Soap for Face, etc. 
Max Factor 9.7 Lux 
Coty 9.3 Rs sox ceca ka ee 
Avon Pats cicero POMMOINPO vnc cesvesss 
Marvelous (Hudnut).. 7.2 PEA 6 ie ie at 
Woodbury spike et Woodbury 
Lady Esther .......... 5.9 Lifebuoy 
Evening in Paris...... 5.3 Sweetheart 
Princess Pat 1.4 Cashmere Bouquet 
Heather 3.0 \ll others 
All others 316 Sunburn Preventive 
Shampoo Noxema 
Drene 32.4° Gaby 
Fitch ioe tnd elie oe Unguentine 
Cocoanut Oil ........ 8.8 ee 
NE rere, skol 
Castile Seibel: Cr Cocoa Butter 
DERE SOMO oo tcsdicrves BO Tussy 
Ie aoa tae 3.0 Miami Tan 
SE All others 
Pine Par Rae ae Rae ee Sunburn Remedy 
Admiracion + Se 
All others ............17.8 | Noxema_ 
U/nguentine ae 
Soap for Bath Mentholatum ......... 
Lifebuoy Pee ee 
Lux pene Gaby bale Rrcan uae 
Ivory eves All others 


Owen D. Young Speaks 
4é ; 
We need today inspiration, not irritation. We 


need education, not seduction or coercion. We need 


appreciation of the good that is, not an assumption 
that all is evil. We need research that we may know 
more, not ignorance that we may work more. We 
need respect, not cynicism. We need faith, not hope- 
lessness. We need stability to make and keep homes. 
We need expansion, not mere restoration of re- 
sources, so that more than the upper third of our 
population may have homes. We need more things, 
more widely distributed. with good manners.” 


Function of F. BD. A. 
THe function of the Food and Drug Administra- 


tion is the enforcement of five statutes designed to 
insure the honesty and purity of foods, drugs, de- 
vices, and cosmetics. The Food, Drug, and Cosmetic 
Act together with the Tea Act, the Import Milk 
Act, the Filled Milk Act, and the Caustic Poison Act. 
constitute the statutes enforced. In none of these 
acts is there any reference to the Food and Drug 
\dministration. This organization was established 
by Congress on July 1, 1927, for the specific purpose 
of administering the small group of statutes in- 
tended to from adulteration and 
require truthful labeling of certain commodities. To 
discharge its technical, administrative, and regula- 
tory responsibilities successfully, the personnel of 


secure freedom 
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the Food and Drug Administration includes chem- 


ists, bacteriologists, physicians, veterinarians, 
microscopists, pharmacologists, inspectors, admin- 
With the 
necessary complement of clerks and helpers, the 
staff numbers about 900. 
field service of 600 persons and a Washington staff 


of 300.—Ole Salthe. 


istrative officers, and other specialists. 


These are divided into a 


The Debtor 


\ shopkeeper, writing a debtor, 

Remarked in the course of his lebtor 

That he chose to suppose 

A man knows what he ose. 

And the sooner he pays it the bebtor. 
From Fifth Ave. Protective Assn. 


Perfuming Printed Matter 
PERFI MES may be sprayed automatically on 


printed matter as it comes off the press or they may 
be mixed with the printing ink as both have an oil 
base. Or, finally, it may be sprayed individually 
with a hand atomizer. 
that 
For best results an absorbent paper should 
When printing with perfumed inks it is 
desirable that up to 70 per cent of the area be cov- 
ered with tint blocks or bendays and that the pieces 
be wrapped in wax paper carefully or mailed within 
18 hours.—Scents. 


It is important to remem- 


ber. however. coated papers are not satis- 


factory. 
be used. 





a Talcum Powder All others 31.5 
€ 7 > 
St | Lander ut 734" | Poth Past 
4.5 Evening in Paris...... 7.5 Colgate é 9 
2.2 April Showers 7.5 Ipana 25. 
0.7 Avon 7.1 Pepsodent 18.5 
5.4 | Mavis ..........c000 6.1 | Listerine 3.6 
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ShETCHES FROM 


A colorful and picturesque description of one of 
the older French colonies in West Africa fast be- 
coming an important source of sweet orange oil. 


by DR. ERNEST GUENTHER 


Chief Research Chemist, Fritzsche Brothers, Inc., New York, N. Y. 


Tue day had been sultry, the heat oppressive. We 
relaxed on the veranda of my friend, Jean Schott. 
A cool breeze from the sea played through the win- 
dows; ice crackled in thin whiskey glasses. Rustling 
palm leaves, silvery in the moonlight, swayed like 
sprays of fountains. The surf, pounding with dull 
thuds against Conakry’s beach, swished up to fish- 
ing boats lying high on the sand. On the bunga- 
low’s walls hung strange trophies—heavy silver 
rings which once had chained the ankles of dusky 
slave girls, whips of rhinoceros hide, black fetishes 
and sacrificial dance masks with bushy eyebrows 
pasted on with coagulated blood. 


MYSTERIOUS AFRICA 


Young French planters and traders told weird 
stories of dark Africa’s mysterious interior. Tales 
of big game hunting, of poisonous snakes, croco- 
diles and carnivorous ants, of human sacrifice, 
cannibalism and “tigermen.” The planters and 
traders represented a fair cross-section of those 
frivolous, carefree adventurers and pioneers who 
man the outposts of France’s West African colonies. 
All suffered from le cafard. After all, the com- 
panionship of velvety skinned, brown girls in the 
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Surf frequently pounds the beach at Conakry, French Guinea 
which served as the starting point for the author's trip into 
the interior; at right, passengers disembarking at Conakry 


FRENCH GUINEA 



























brousse, diverting as it may be, does not satisfy 
one’s intellectual desires. 

It was almost midnight when we walked over to 
my hotel, a sordid place on whose porch Conakry’s 
social activities take place in monotonous daily 
routine. Fonctionnaires, office managers, traders 
and planters sat around the small tables in white 
shirts and ducks or shorts and, over their apéritifs, 
discussed business and politics. 

The screens on my door facing the broad balcony 
were torn and large cockroaches, frightened by the 
flashlight, flitted across the room. Next morning. 
at daybreak, the houseboy awakened me, and as | 
arose I could see hideous black vultures devouring 
refuse in the backyard. It was with no regret that 
[ left the hostelry of Conakry. 


CONAKRY'S RESIDENTS 

Schott was waiting in his Ford. We drove through 
the main street which was shaded by monstrous, 
broad-trunked baobabs and flanked by European 
and Syrian trading stores. We passed through the 
native quarters. Conakry’s population comprises 
about 12,000 natives, 1200 Syrians and 800 French- 
men. Half-naked black men, with muscular bodies, 
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loafed in front of their straw thatched, beehive huts: 
gaily dressed, stiffly erect Susu girls, displaying 
unclad breasts, glided along the roadside with ef- 
fortless grace under large and cumbersome head 
packs. Whenever we attempted to take snapshots. 
they dodged coyly aside, while the withered old 
hags among them shrieked and flapped about. 

A native household in Conakry has its humorous 
sides. There reigns the landlord with his four 
wives and many children. (Even in Africa the keep- 
ing of four wives is a costly luxury.) The compound 


also comprises a number of tenants with their wives 
and children. And last. but not least, there are the 
“guests.” younger fellows who, misusing the hos- 
pitality of the host, became too familiar with one 


of the wives and, unable to pay the damage in cash, 
work off their debt by remaining in bondage. 


A WIFE'S STATUS 

Wives are usually bought for about 300 francs, 
but very beautiful girls of wealthy families bring as 
high as 1000 francs which is paid in merchandise. 
chickens, goats, fruit and cash. The wife becomes 
the property of her husband and loses practically 
all rights while he, at any time and without specific 
reason. may renounce the marriage. His only obli- 
gation is to return the dowery to the wife’s family 
and leave the children to her. In case of a legal 
divorce. the courts decide about the children; if 
the wife is declared guilty, the money paid to the 
family must be returned to the husband. 

We drove through a wide plain, along a sluggish 
river lined with rushes, its surface polished bright 
by the blazing sun. Fishing pelicans stood here and 
there along the muddy red banks which showed 
grooved traces of crocodile tails. The road wound 
between clusters of acacia and giant baobabs and 
beneath enormous euphorbia with spreading, can- 
delabra-like arms. Pairs of doves darted off the 
road and a lone hawk, catching a snake, carried it 
writhing into the sky. Occasionally we passed a 
native village, its cluster of beehive huts hidden 
off the road and fenced in against marauders. 


RICE AND BANANAS GROWN 

Rice fields alternated with banana plantations, 
and at intervals we spied through the fan palms 
the bougainvillea-trimmed bungalow of a white 
planter. Schott seemed to know everyone, and here 
and there we paid a call to exchange the latest gos- 
sip. Except for an occasional hunting trip, the 
life of those lone settlers is monotonous and beset 
with many inconveniences. One must become used 
to the danger of venomous snakes which infest the 
banana plants and to the necessity of keeping a 
needle with serum or anti-toxin in constant readi- 
ness. There is hardly a planter or native who, at 
one time or another, has not been bitten. No won- 


Reading top to bottom: The Grand Hotel, Conakry, which is 
the chief social center of the town of 14,000 population. The 
hotel's sidewalk cafe draws the town's business men. Mamou, 
also in French Guinea, has many of the Syrian bazaars. A 
street scene in Mamou; note child carried on mother's hips. 
Whole families dwell in the squalid bazaars of Mamou 
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der the young plantation managers hesitate to take 
white wives into the brousse! The pretty faces of 
those few women who actually share this primitive 
life always seem to betray an air of melancholy 
nostalgia for a gayer life in France, for a cozy little 
villa on the Riviera where one need not search sofas 
and chairs for scorpions and centipedes. 

Sheets of rain hung from clouds on the distant 
horizon but, despite gathering thunder, the sun 
shone brilliantly. Reddish rivers and rivulets sluiced 
from the chain of bluish mountains in front of us. 
The dense forests on the nearby slopes were green. 
and cascades hung from precipices like silvery rib- 
bons. Red-rocked valleys waved with heat. 


INTO THE JUNGLE 


Our road wound and climbed tortuously into the 
steaming jungle. Huge trunks of tropical trees 
dripping with clinging lianas struggled skyward 
from the choking undergrowth. In the upper strata 
of those unbelievably luxuriant forests shrieking 
monkeys hurled themselves across bending branches 
but beneath there was silence except for the hum- 
ming of insects. The slanting sun, breaking here 
and there through the verdant roof, gilded the drip- 
ping leaves dark green and the rare flowers flaming 
red. Otherwise, there was only solitude. Our car 
labored over the rocky ruts and boulders of ascend- 
ing mountain trails. From the towering rock mass 
we watched the shadows of clouds drifting silently 
across the green roof of jungle in the valleys of 
choking heat. It was like an eagle’s view from its 
aerie perch. Far across the wide savannah, a carpet 
of patterned green, we saw the mountain chains of 
the Fouta Djallon. Rivers tumbled off tables of 
red rock and shone bronze in the setting sun. Occa- 
sional blinding downpours forced us to proceed 
cautiously. 

A cloud of locusts almost obscured the sun which 
illuminated the world with an eerie yellow glow. 
Natives brandished cloaks to shy them off the fields, 
but they came surging in ever-increasing number. 
With our radiator choked with insects, we drove 
over a slippery carpet of crawling life. Darkness fell 
swiftly but we still plodded through forest and bush. 
Leopards, mosquitoes and tsetse flies made it in- 
judicious to sleep out at night, so we had to drive 
on. The dark forests became strangely alive with 
the gleaming eyes of animals reflecting our head- 
lights, then disappearing in the bush. A disturbing 
thought came to us—how unpleasant it would be to 
come suddenly upon an elephant, rhino or hippo 
in this inky darkness! After all. we carried no arms: 
in fact, no one does in Africa except on a hunting 
trip. No African animal, except the wild buffalo, 
attacks man without provocation, unless attacked. 
cornered, frightened or in defense of its young. At- 
tacks by occasional man-eating lions or rogue ele- 


phants must be considered exceptional and purely 
accidental; the trails of Africa are actually less 
hazardous in certain respects than the high speed. 
heavily trafficked roads of America. On none of 
my nightly trips through the wilds of Africa, Mada- 
gascar, India, Malaya and Indo-China did I ever 
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sense real danger. It would probably be risky to 
walk along a jungle path in certain parts of tropical 
Asia at night without a strong flashlight or torch 
to discourage attack by a man-eating or hunger- 
driven tiger. Once, on the Kenya-Tanganyika line, 
the forest warden prevented my leaving the car 
while a herd of elephants streaked through the 
moonlit forests. He explained that if encountered 
suddenly, a surprised pachyderm might pick me up 
with its trunk and, after close scrutiny, toss me into 
the thorny thicket as useless. 


DRIVING OVER A SNAKE 
I fell asleep. only to be awakened by a sharp 
\ long form. like the thick, 


barren branch of a fallen tree, glistened before our 


nudge from Schott. 


headlights. We ran over it, not with a bump but 
with a dull thud against the car door. Schott said 
it was probably a big snake. We stopped and ran 
behind the car, but the thing had disappeared in 
the forest. These reptiles are elastic, like rubber 
tubes, and driving across their resilient bodies ap- 
parently does them no harm. 

We came to a shallow river fiowing placidly in 
its jungle-bordered bed. A rippling surface reflected 
myriads of silvery sparkles in the moonlight. It 
was probably infested with crocodiles, that pest of 
the African rivers which kills thousands of cattle 
annually as well as many an unwary native. But 
even the “croc” is a shy, timorous animal which 
lives only in the river's muddy depths and can 
easily be frightened by noisy splashing. We forded 
the river cautiously, not too fast because the splash- 
ing water might foul our carburetor, and not too 
slowly for fear of sinking in the sand. 


MAMOU'S ONLY HOTEL 


It was almost midnight when we drove into 
Mamou’s main street. In the darkness we could 
discern the contours of low houses, and our head- 
lights spotted porches filled with drums and cases 
between which dark figures lay sleeping—the 
bazaars of Syrian dealers. Tired. we stopped in 
front of the Buffet de Gare, the only “hotel” in 
town. It was built in the old French colonial style 
and consisted of an all-around porch where the 
people dined and entertained, with the private 
sleeping quarters in the enclosed center. 

At this late hour there were only a few men left 
around a large table. They had been drinking for 
hours. The conversation shifted between problems 
of crops, labor, women, politics and big game hunt- 
ing. The dinner was none too good—the vegetables 
canned, the beef butchered nearby tough, and the 
goat's milk in the coffee of particularly rancid 
flavor, but, as is usual in French colonies, the wine 
was excellent. 

We retired to our sleeping quarters nearby, an 
oblong bungalow with a broad surrounding porch 
onto which all rooms opened. Schott and I were 
the only guests. He slept at the far end of the 
building. My room was furnished with a cot, a 
chair, and a shaky washstand with a broken pitcher. 

(To be continued in the October issue) 
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ical developments and their appli- 


cation in the creation and manu- 


facture of toilet preparations 


by MAISON pENAVARRE 


Size Hlusion—A_ cosmetic factory 
recently seen in the South used paint 
to produce an interesting illusion. 
The long, narrow offices seemed much 
wider because the end walls were 
painted a dark color whereas the side 
walls had a much lighter color. In 
this case, two shades of brown were 
used. Amazing what a little paint will 
do to make your place seem a lot 
bigger and more pleasant to work in. 


Sound Proofing— [n small factories 
particularly, soundproofing should be 
an esential part of the building but it 
usually isn’t. One of the easiest ways 
I have seen soundproofing accom- 
plished is to use glass brick to parti- 
tion off manufacturing. It 
looks nice, is not very costly and is 


noisy 


easy to keep clean. Such partitions 
will not make the 
cooped up as it would if another type 
of partitioning were used. 


room seem as 


Tube Corresion—The corrosion 
around the ends of filled tubes of 
shaving cream and toothpaste is a 
common sight. Sometimes it is due 
to improper filling, that is, a little of 
the product is allowed to get on the 
end to be crimped. This trace of prod- 
uct is enough to start corrosion at the 
point exposed to air. Sometimes the 
caps are not on tight enough and a 
small amount of the product leaks 
through. Occasionally the product is 
compounded improperly, resulting in 
a preparation that is potentially harm- 
ful to the tube itself. Toothpastes 
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Comment on interesting new chem- 








with high concentrations of carbon- 
ates in alkaline media and high water 
content are very 
tubes. 


destructive to the 
Shaving cream that is too 
alkaline or that contains a lot of elec- 
trolytes is likewise damaging. One 
way to overcome the problem is to 
adjust formulation and filling opera- 
tions. Another is to use wax coated 
tubes. With the coming of widespread 
use of tin coated lead tubes, this prob- 
lem will become further complicated 
and it will be all the more important 
to use “wax coated” tubes. Experi- 
ments made in the writer’s laboratory 
with the same tube stock and tooth- 
paste show that the wax coated tube 
far outlives the uncoated tube after 
filling. Wax coating costs but a few 
cents more per gross and will save 
many dollars in returned goods and 
good will. 


New Emulsifier— Sulfonated hydro- 
genated castor oil has been tried in 
formulating of pharma- 
ceutical products. It is an 


a variety 
amber 
colored solid product of characteristic 
odor. In these days of changing raw 
materials, you will do well to experi- 
ment with this new ingredient. It 
makes some nice emulsions. Emul- 
sions of sulfonated hydrogenated cas- 
tor oil are slightly acid in reaction, 
thus with skin pH. 
Creams made with it are readily 
washed off with water. The material is 


harmonizing 


compatible with usual cosmetic in- 
gredients and, in addition, it is misci- 
ble with organic acids and aluminum 


acetate solution. The material comes 
in two forms, one being more ad- 
hesive than the other. 

Powder Base—One of the nicest 
ways to make a powder base really do 
its job, is to incorporate about 2 per 
cent of commercial sorbitol syrup 
into the product. Brother, the powder 
will then hang on like relatives after 
a week-end. In fact, modern powder 
should formulated 
without commercial — sorbitol 
syrup in them if they are to really 
function as powder bases. Commercial 
sorbitol syrup, unlike other humec- 
tants, keeps the skin dry—no beads of 
sweat develop on the face. And the 
stuff has some real value for the skin. 


bases never be 


some 


Corrosion Resistant Paint— A new 
kind of paint for factories and lab- 
oratories which suffer from corrosion 
has recently been offered by a maker 
of stoneware equipment. It is easily 
applied to metal, wood or concrete. 
It is available in six colors including 
white and aluminum. It resists acids, 
alkalis, hydrocarbon solvents and fats. 
The only thing that affects it is a 
chlorinated solvent or fumes from 
such solvent. 


Walnut Oil, etc.— Walnut oil is be- 
ing suggested as a substitute for sweet 
almond oil. The samples I have seen 
are somewhat lighter in color, pleas- 
ant in odor, of similar viscosity and 
Another substitute for 
sweet almond oil coming from Cali- 


of nice feel. 


fornia is avocado oil. And, of course. 
there is coming from this same state 
considerable quantities of American- 
made sweet almond oil that should not 
be overlooked. A little olive oil is 
likewise being pressed in California. 


New Gum— While this new gum is 
not of domestic origin, the supplier 
says that “supplies have been coming 
in regularly since the start of the war, 
and unless the unforeseen happens, 
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we do not expect it will be cut off. 
The gum originates quite outside the 
zone of belligerent operations.” That 
is interesting indeed for a 1 per cent 
solution made by shifting the pow- 
dered gum into water in the cold, then 
heating it up to 175 deg. F. with agi- 


tation, results in a smooth mucilage 
the following morning. Excessive 
stirring or heating lowers the viscos- 
ity. The price is low. Users of quince, 
tragacanth and karaya might investi- 
gate this gum. 


Boiler Scale—An interesting bulle- 
tin has just reached me. It is called 
“Boiler Scale, what causes it and 
how I can prevent it.” If you have 
been having a problem with scaling, 
you should get this bulletin. 


Aluminum Acetate—A_  concen- 


trated solution of aluminum acetate 
that is lead free is now available for 
use in making U.S.P. drugs and for 
other uses, such as in certain kinds 
of anti-perspirants or deodorants. The 
product has been thoroughly tested 
for safety and it is claimed that dilu- 
tions of the concentrate remain clear 
for quite some time. 


Pectin— As long as there are citrous 
fruits as well as apples, so long we 
will have pectin. Pectin, if you don’t 
know, is a gum-like material that goes 
into colloidal solution much as quince 
and acacia gums do instead of just 
swelling as tragacanth or karaya 
gums. The material sold on the mar- 
ket contains some diluents which 
probably can be removed if required, 
thus making the pectin that much 
more valuable as a gum. It is uniform 
in quality. Apple pectin produces 
mucilages somewhat darker in color 
than those produced by citrous pectin. 


Equipment— You can save yourself 
a lot of worry sometimes by going 
straight to your equipment supplier 
or some other person, and asking for 
used equipment instead of waiting a 
vear or more for new equipment. It is 
surprising to me how much slightly 
used equipment is available for those 
who want it. Maybe vou can’t get 
every conceivable model, but you cer- 
tainly can get a lot. 


Esters of P-Hydroxybenzoic Acid— 
There is a special way of making 
sodium salts of say methyl p-hydroxy- 
benzoate, according to one manufac- 
turer of a series of these esters. A 
data sheet discusses this in detail. 
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QUESTIONS & ANSWERS 


359. Hair Dressing 

Q: Separately will be mailed to 
you @ jar of hair dressing sent to 
us by a South American cus- 
tomer. Can you tell us how to 
duplicate this product and if it is 
a good hair dressing? R. R., Ill. 


A: The product appears to be 
a waxy vanishing cream with a 
high soap content. Maybe some 
people would consider it a good 
hair dressing, but we don’t. If 
you want to duplicate it, we sug- 
gest you start with a good vanish- 
ing cream formula, increase the 
alkali to the point where 50 per 
cent or more of the fats are 
saponified, add paraffin or other 
wax until you obtain the desired 
consistency. 


360. Creams Which Cleanse 

Q: We've tried every formula 
published in the last 15 years, for 
a real cleansing cream, without 
results. | do not wish to appear 
contrary but they do not cleanse. 
Oil-in-water or water-in-oil, they 
are merely cold cream. It’s no 
use sending any formulas, they 
are nearly all the same, they do 
not cleanse. Can you please think 
of some ingredient that will sup- 
ply the needed cleansing? We 
would appreciate your sending us 
a formula for removing make-up, 
as soon as possible. K. A., N. Y. 


A: First you tell us all for- 
mulas are no good; then you ad- 
vise you don’t want a formula; 
finally you ask for a formula 
one that will perform a miracle. 
But we understand your dilemma 
and also have to tell you that we 
possess no miraculous powers. It 
may bewilder you to have us ad- 
mit that manufacturers of cleans- 
ing creams all realize that cold 
or cleansing cream does not have 
the cleansing properties for re- 
moval of make-up that they de- 
sire, but they continue working 
on the problem. Make-up is most 


easily removed with soap and 
water. By this we mean lipstick 
and rouge particularly. Surface 
active agents, sulfonated oils and 
dilute solutions of soap are effec- 
tive for the purpose but they have 
never become popular cosmetics, 
although much money has been 
spent to popularize the products. 
It is not an easy problem and we 
are sorry to have to tell you so. 
But you might try working with a 
solid or liquid emulsion in which 
an excess of soap or surface 
active agent is present. In any 
case where you have a high per- 
centage of fats, you lose much of 
your cleansing action, as far as 
make-up is concerned. On the 
other hand, aside from make-up. 
cleansing cream often cleanses 
skin better than soap and water. 


361. Germicidal Ointment 


Q: We have developed an oint- 
ment which as you will note from 
the enclosed report is antiseptic 
and germicidal. Can the manu- 
facturer of this product so state 
on the label? There are no neu 
or unknown chemicals used in 
this product and all active in- 
gredients will be listed on the 


label. C. N.. Pa. 


A: After looking over the lab- 
cratory report, we believe you 
can claim your salve to be germi- 
cidal against the organism used 
in the test. It will, of course, be 
impossible for you to claim the 
product to be germicidal against 
all organisms, since the tests were 
made only on a certain organism. 
If your product happens to con- 
tain a mercurial, you will have 
to have some special tests made 
tu overcome the high inhibitory 
action commonly found among 
mercurials. You might also have 
some additional Standard F.D.A. 
\gar Plate Tests made to deter- 
mine the zone of inhibition and 
check the inhibited area to see if 
the organisms are dead or not. 
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HRISTMAS 


CHARLES OF THE RITZ: To the Moss VOLUPTE: A new shape, elliptical PEGGY SAGE: Of blond, polished 
Rose line is added a variety of new s used for the Russian compacts, of leather on a metal frame, this bag 
ensembles, al! with Victorian theme. fered in many finishes, some jeweled. cradles separately each nail item. 


A 


CHARBERT: The Major Set holds D'ORSAY: Black and white striped BOURJOIS: An evening bag is the 
Drum O'Bubbles bath powder, Cologne Theatre Box, magenta trimmed, offer: new item in the 1941 version of the 
Trumpet and a drum of talcum powder. three numbers in a_ stage setting. deluxe Mais Qui limited edition set. 
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HOUSE OF CROYDON: Talc, shaving DAGGETT & RAMSDELL: A Mountain LOUIS PHILIPPE: Powder, compact 
soap and after shave lotion are the Heather gift set combines dusting rouge, Angelus lipstick and cologne 
items in this men's Christmas gift. powder and cologne with atomizer. are packaged in a holiday gift box. 
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Re 


CAMPANA: A gift packet, primari KERK GUILD: Pair-O-Dice, a black HOUBIGANT: Perfume, toilet water 
for syndicate stores, holds hand cream taced soap choir boy with soap dice and loose powder vanity are combined 


Campana Balm and Dreskin Coolies. omes in a blue and white package. n this set, available in two odors. 





















SOLON PALMER: American ALFRED D. McKELVY: Sea ELIZABETH ARDEN: A rock LIGHTFOOT SCHULTZ: 
Memories cologne, two bars of forth's Grandstander depicts ing horse, new equine item Soap hands with red roses 
soap come in a gift cabinet. three judges in a grandstana. carries Cyclamen Flower Mist. form Hands of Friendship. 
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KATHLEEN MARY QUINLAN: MILKMAID: Milk foam bath HELENA RUBINSTEIN: A new SHULTON: A cradle, hold 
New Flowers of Rain design bath powder and a new co pink and blue gift box hold ing soap doll, talcum, toi 
decorates this holiday package. ogne appear in a milk pail. three Heaven-Sent bath items. et water, joins Old Spice. 





YARDLEY: Pegasus, on a ANTOINE: A _ deluxe trav DEVILBISS: A perfume atom- SCHIAPARELLI: Shocking 
mauve background, decorates eling case contains a com izer comes in crackled gold or Love Birds are drams of per- 
@ combination, For You Both. plete array of beauty aids. silver, crystal, rose and blue. fume inside a gilded cage. 
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DOROTHY GRAY: Daredevil, a new POND'S: Dreamflewer is the theme of WEIL: Cobra, a new perfume, makes 
bath line, utilizes a "picture in mo new packaging for improved blends of its debut, in two sizes. The box colors 
tion'' idea in design and packaging. powder, Danya lotion and skin freshener. are shades of blue, white and black. 














EISENBERG: A_ perfume stick now HERB FARM: Night Scented Stock per SUZANNE: Five new items, two in Tout 
matches the three perfumes, colognes. fume appears in a new dress—a_ book Je Suite and three in Secret of Suzanne 
Each odor has an identifying color. effect with covers opening horizontally. are added. Distributed by Al Rosenfeld, 
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eens 

pirroaeduaeauc : re: a Re 
BABANI: Sirocco new perfume, is MEM: Two huge cakes of soap with rose ASSOCIATED DISTRIBUTORS: Sweet Es- 
launched in a blue bex with red trim. design, packed in a rose colored box, cape, a deodorizing perfume designed 


The bottle label is red, white, blue. comprise Rose Rouge, a new gift item. for daily use, comes in two ounce size. 





MARY DUNHILL: Gold STUART: Bed of Roses in JOHN HUDSON MOORE: 
metal initials on bottles cre- cludes a sachet mattress New Sportsman _ toiletries 
ate Personalized Colognes. and perfume flacon pillow. bottles are in full color. 
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BROADER USES FOR THE CARAWAY FLAVOR 


Used in flavoring and for perfuming brown soap .. . 


Carvone and its 


properties .. . How caraway 


essence is made ...Kiimmel, dill and cummin 


¥ 
( ARAWAY 


is the dried ripe fruit of Carum Carvi L., a mem- 


commonly known as “caraway seed” 


ber of the Umbelliferae, a biennial plant, growing 
to a height of about two feet, which is indigenous 
to western Asia and a considerable portion of north- 
ern and southern Europe. It is cultivated in various 
European countries, especially Holland from where 
Great Britain drew the bulk of her supplies prior 
to the invasion of that country, caraway cultivation 
having declined in England during recent years. It 
is also cultivated in Morocco and elsewhere. 

The fruits generally come to the market in the 
form of separated mericarps, brown in color, about 
1 to 8 mm. in length, curved and tapering towards 
each end and marked with five pale-colored ribs. 


CARAWAY SPICE 

The spice has an aromatic flavor which to some 
folks is highly attractive in proper combinations. 
but which others find disagreeable. Like the black 
currant flavor, the caraway flavor is one which you 
either like very much or dislike very much. 

According to the standards drawn up by the 
U. S. Department of Agriculture in 1931, the spice 
contains not more than 8 per cent of total ash, nor 
more than 1.5 per cent of ash insoluble in hydro- 
chloric acid. The U.S.P. X/, in which the drug is 
official, lays down the same limit for ash insoluble 
in hydrochloric acid and requires caraway to con- 
tain not more than 3 per cent of other fruits. 

The flavor is due to the volatile oil present in the 
fruits, of which they contain 3 to 7 per cent. 

The oil which possesses marked carminative prop- 
erties was official in the U.S.P. X but has been de- 
leted from the U.S.P. X1. It is official in the current 
British Pharmacopoeia which defines its physical 


constants as follows: Specific gravity (15.5°/15.5°), 


0.910 to 0.920; optical rotation, +-70° to +80"; 
refractive index at 20°, 1.485 to 1.492; soluble in 
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an equal volume of 90 per cent alcohol, and in 7 
volumes of 80 per cent alcohol. 

The oil is distilled in Great Britain, and is used 
not only medicinally and for flavoring purposes. 
but especially in perfuming brown Windsor soap. 

The chief constituent of caraway oil is the ketonic 
body carvone of which the British Pharmacopoeia 
requires the oil to contain not less than 53 and not 
more than 63 per cent w, w. 


CARVONE AS A FLAVORING AGENT 

Carvone is available in commerce for use as a 
flavoring agent but its flavor is inferior to that of 
high-grade caraway oil. This is due to the presence 
of other aromatic constituents in the oil, chief 
among them being d-limonene which gives to it a 
note of lemon-like freshness. Traces of other sub- 
stances are present which also play their part, but 
of which little or nothing is known. 

Carvone and limonene are rather closely related 
chemically, as the formulae show: 


CH; CH; 

( Cc 
HC CO H.C CH 

Carvone Limonene 

H.C CH, H.C CH, 

CH CH 

Cc ( 
H;C CH, H,C CH, 


Caraway essence can be made either by dissolving 
the oil in spirit or by a combination of this method 
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with extraction. According to a British formula, 32 
parts by weight of the spice may be macerated in 
sufficient 70 per cent alcohol to produce 320 parts 
by volume of extract, after the addition of 1 part by 
volume of the oil. 

Walter (Manual for the Essence Industry, New 
York, 1916) suggests dissolving 114 parts of the 
oil in 12 parts of 38° overproof alcohol and diluting 
with 21% oz. of distilled water. One oz. of this es- 
sence is said to correspond to 5 oz. of caraway. 

So far as | am aware, the U.S. Department of 
Agriculture has laid down no definition of, or stand- 
ards for, caraway extract, the product presumably 
being in small demand in the United States. 

This seems to indicate that the utility of caraway 
as a flavoring agent has not been fully explored. 


SEEDS USED FOR CAKES 

In Great Britain, the “seeds,” as they are called, 
are chiefly used for flavoring cakes and biscuits. 
Seed cake is in good demand and usually liked by 
young folk, but the production of caraway seed 
biscuits appears to have fallen off in recent years. 
This is to be regretted as I know no biscuit which 
is nicer to eat with cheese, especially strong green 
cheese, e.g., gorgonzola. Failing the biscuits, the 
flavor of cheese of this type is much improved if 
the cheese is lightly sprinkled with powdered cara- 
way plus a very little sugar. This suggests a suitable 
formula for a cheese sandwich spread. The oil, of 
course, could be used in place of powdered spice. 


USEFUL IN SAUERKRAUT 

Caraway provides a useful flavoring in connec- 
tion with the production of sauerkraut. The spice 
is also an excellent addition to cabbage soup. When 
| was in Russia some twelve years ago, I found that 
cabbage soup, which the Russians know so well how 
to make. was invariably served with a dressing of 
chopped dill leaves. On returning to England, ow- 
ing to the impossibility of obtaining fresh dill leaves 
short of growing the plant myself, I substituted 





Children like cakes and cookies flavored with caraway seeds 
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powdered caraway in an endeavor to imitate Rus- 
sian cabbage soup, with most gratifying results. 
The utility of caraway oil, therefore, should not be 
overlooked by manufacturers of canned soups and 
soup tablets, etc. The flavor blends in nicely with 
that of some other soups in addition to cabbage 
soup, such as red borsch, based on beetroot. 

Moreover, on the continent of Europe, especially 
in Germany and Holland, a delicious liqueur, kiim- 
mel, is prepared, having the caraway flavor which 
is much appreciated by the cognoscenti in my own 
country. To be properly appreciated, it should be 
drunk ice-cold and forms a most agreeable and 
wholesome digestive after a good meal. 

J. Fritsch (Nouveau Traité de la Fabrication des 
Liqueurs, Paris, 1926) has published the following 
formula for making kiimmel: 


Spirit of kummel (80 per cent alcohol) 20 litres 


Spirit of fresh oranges 0.5 litre 
Orange flower water 0.2 do. 
Refined white sugar 20 kgs. 


Alcohol and water, sufficient to make 50 litres con- 
taining 50 per cent alcohol. 

The spirit of kiimmel is made by distilling 5 kilo- 
grams of bruised Dutch caraway with 50 litres of 
96 per cent alcohol and 25 litres of water. 

Spirit of fresh oranges, according to the same 
author, can be made by distilling 25 kgs. of fresh 
orange peel with 50 litres of 90 per cent alcohol. 

It is probable that by the use of high-grade cara- 
way oil and hand-pressed orange oil, a product 
almost, if not quite so good, could be fabricated 
with much less trouble and expenditure. 

The examples given show that the caraway flavor 
is capable of wide application and has diverse uses. 
since those, such as myself, who like the flavor find 
it blend so well in such totally different combina- 
tions as sweet cakes, cabbage soup, and cheese. Un- 
doubtedly, investigation would reveal other suitable 
applications; certainly at present the caraway flavor. 
as far as both Great Britain and the United States 
are concerned, might be described as neglected. 


DILL AND CUMMIN 


Two other members of the Umbelliferae whose 
fruits have flavors allied to the flevor of caraway 
are widely cultivated. These are dill (Pewcedanum 
graveolens Bth.) and cummin (Cuminum Cymi- 
num L.). Dill and its essential oil receive attention 
in the United States as flavoring agents, especially 
in the production of dill pickles. The composition 
of the oil is close to that of caraway oil and it con- 
tains as its main constituents carvone and d-limo- 
nene. In my opinion, however, the flavor although 
attractive is not so attractive as that of caraway. 
The flavor of cummin is more distinct and definitely 
less agreeable. It is due to different aromatic con- 
stituents, cuminic aldehyde taking the place of car- 
vone, and para-cymene that of limonene. The for- 
mer has a caraway-like aroma with a suggestion of 
orris root, while the aroma of the latter is rather 
like that of thyme though less agreeable. Cummin, 
as a flavoring agent, finds more favor in the East 
than in the West and is an important constituent of 
curry powders. 
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Know Your F. D. A. Officials 
by OLE SALTHE* 


IT seems almost a criminal waste that the federal 
vovernment, the state governments, and the munici- 
pal governments should contribute annually millions 
of dollars toward supervising the operation of the 
food, drug, and cosmetic industries, and that these 
industries should not take full advantage of the 
opportunity such action affords for promoting bet- 
ter understanding for the benefit of their customers 
and themselves. 

You employ an accountant regularly to check 
your books; your relations with your bankers are 
on the frankest terms; you employ the best sales- 
men and an alert salesmanager to direct their ac- 
tivities; your production man is the best man in 
his field, but—-what happens when it comes to your 
relations with an agency which has power to nullify 
the best efforts of your sales and producing forces? 

I realize that many cannot employ a special staff. 
Your trade association can do much for you, but, 
do you give enough attention to your trade asso- 
ciation and its activities? You should take an active 
interest in everything your trade association does. 
You should also have first-hand knowledge of the 
agencies regulating your business; you should know 
the officials and their assistants in charge of this 
work, and they should know you and your organi- 
zation. 

The Food and Drug Administration frankly ad- 
mits that it does not have all the answers. Many 
of the answers will have to come from the courts. 
In the matter of cooperation and better understand- 
ing, its attitude is best illustrated by its actions since 
the law was passed. The administration has kept an 
open door to everyone. Here is a government 
agency you can visit, or write to and get a reply 
to your question. The officials are always ready to 
give you a frank statement as to their interpreta- 
tion of a provision of the law as they see it. 


Answers by Dr. J. W. Sale 
16. Designating Citric Acid 
Q. What distinction is made between citric acid 
Jrom lemons and citric acid from sugar? 
\. When it is necessary to list citric acid on the 
label of a food, it may be listed merely as “Citric 
acid added” whether the citric acid in question is 
obtained from lemons or from sugar. However, 
it would not be proper to list citric acid derived 
from sugar in a way that would create the impres- 
sion that it had been prepared from lemons. 


17. Coumarin 
Q. Should coumarin be labeled artificial coumarin? 
If so, why? 


\. The answer to this question is essentially the 
same as the answer to the preceding question. If 
the food containing the artificial coumarin is not 
a flavoring, the coumarin may be listed on the label 


Abstract from F.E.M.A ilress 
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merely as artificial flavor without specifically nam- 
ing coumarin. 


18. Pure Maple Flavor 


Q. What constitutes a pure maple flavor? 


\. Maple flavor or pure maple flavor should be 
as the name indicates a flavor derived wholly and 
without material chemical change from maple sap. 
maple syrup, or maple sugar or combinations of 
these substances. It may contain an appropriate 
solvent. The label should list the ingredients. 


19. Wild Grape Jelly 
Q. The Boston Cooking School Cook Book, last 


edition, specifies a wild grape jelly which is made 
up as follows: 

| peck wild grapes 

| quart vinegar 

4, cup whole cloves 

14 cup stick cinnamon 

6 lbs. sugar 
Under the new law should this be called a grape 
jelly? 


\. While a standard has been issued for grape 
jelly, none has been issued for wild grape jelly. 
The grapes of the eastern United States, as Con 
cord, Delaware. etc.. are derived largely from wild 
native species. Generally speaking. the skins of 
wild grapes are tougher and the flesh more tart 
than those of the domestic varieties. However, a 


wt 
wt 
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jelly made from so-called wild grapes will have 
substantially the same characteristics as jelly made 
from domesticated grapes, differing only in flavor 
and perhaps tartness. Under the circumstances, 
there would probably be no objection to labeling 
a jelly made according to this formula as grape 
jelly, provided the cooked and strained mixture 
is concentrated so that the soluble solids content 
is 65 per cent or more. There would be no objec- 
lion to indicating on the label that the grapes used 
in the manufacture of the jelly are wild grapes. 


20. Claret Cup 


Q. Another question is claret cup made as follows, 
which also appears in the Boston Cooking School 
Cook Book, last edition. 

1 cup claret wine 

cup strawberry 

Should this rightfully be called claret cup? Such 
products made at home and called “Home-made 
Jelly.” “Home-made Cake,” etc., are they not just 
as liable for citation as a manufacturer who has 
not specified the entire ingredients and called it 
by its proper name? 


\. Claret cup has not been standardized under the 
Act. An article labeled “Claret Cup” should con- 
form in composition to the general understanding 
of that name. The way in which the name “Claret 
Cup” is used in dictionaries and cook books indi- 
cates the common understanding of the term. 

Articles named “Home-made Jelly” and “Home- 
made Cake” should conform to the requirements of 
the Federal Food, Drug, and Cosmetic Act, if they 
are shipped within the jurisdiction of the Act. 
and the manufacturers and shippers in interstate 
commerce of such articles are liable to the penalties 
which may be imposed for violation of the provi- 
sions of the Act. 


Labeling Booklet 


\ BOOKLET of about 28 pages containing the ad- 
dress of Dr. J. W. Sale on labeling problems affect- 
ing the flavoring products industry together with 
questions and answers has been issued by the Flav- 
oring Extract Manufacturers Assn. 
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Have you a COLOR PROBLEM? 
LET US SOLVE IT! 


F. D. & C. Certified Food Colors for Flavoring 


Extracts, Flavors and all other food products. 


Eastern Representatives of Wm. J. Stange Co., Chicago, III. 


LEEBEN CHEMICAL CO., Inc. 


Successors to H. LIEBER & CO., Inc. 


389 Washington St.,. New York, Tel.: WAlker 5-0210-0211 


Management Control 


4 SUCCESSFUL profit record is not always suf- 
ficient proof of first-class management. Too often 
a good showing in the profit column for a period 
of years has served as a smoke screen for industrial 
evils that never come to light until something occurs 
to burst the bubble of unjustified complacency. 

Today industry is increasingly aware of the need 
for a firmer grasp on every detail of the factors 
which control profits. This kind of grasp, which is 
properly known as management control, is neces- 
sary, too, in order to appraise the work of execu- 
tives accurately so that they may be compensated 
according to their true worth. 

I object to incentive plans that have no standard 
other than net profit, by which to measure the 
executive's acc omplishments. In paying out a bonus 
based on profits alone, how do you determine the 
extent to which the production manager was re- 
sponsible for those profits, and likewise the sales 
manager, the head of the advertising department. 
and so on? Unless these questions can be answered, 
the chances are that handsome bonuses will often go 
to some deadwood in the executive staff, while the 
real go-getters receive less than their rightful share. 
A scientific system of management control is a 
guarantee against discrimination—George S. May. 


Government Relations 


In the matter of government relations, there are 
three branches to consider—the legislative. the ad- 
ministrative, and the judicial. You really have three 
legislative groups, three administrative groups, and 
three judicial groups—the federal, state, and mu- 
nicipal. Whenever a law or regulation is proposed 
which may affect your business, you should study 
its purpose, and see that your views and experiences 
are put into the record. The legislators want such 
information. They frankly admit they haven't all 
the wisdom and that they need your opinions and 
ideas. It is essential, however, for you to learn the 
purpose behind the proposed law; what the proposed 
law intends to accomplish, and then place construc- 
tive suggestions and recommendations on record.- 
Ole Salthe, food, drug and cosmetic consultant. 
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GROWING IMPORTANCE OF SOYA BEAN OIL 


Peculiarities and general applications of 


the oil in soap manufacture . . . Difficulties 


in using it and advantages of saponification 


by PAULI. 


Soya bean oil is assuming more and more impor- 
tance to the soap manufacturer and it is useful, 
therefore, to consider its peculiarities and general 
applications. 

It is safe to say that soya bean oil is unsuitable 
for sole use in the manufacture of curd soaps and 
to obtain reasonably good results it must be prop- 
erly blended with coconut, palm kernel or tallow, 
etc., the presence of which to the extent of 50 per 
cent or more of the total stock remedies these de- 
fects inherent in soya bean. A good working for- 
mula consists of 40 per cent soya bean, 30 per cent 
coconut oil, 10 per cent palm kernel oil and 20 per 
cent tallow, but this can, of course, be considerably 
modified according to the special requirements of 
the soaper. If, however, hydrogenated or hardened 
soya bean oil is used, the tallow may be deleted 
from the formula and the recipe would be as fol- 
lows: 60 per cent soya bean, 30 per cent coconut 
oil and 10 per cent palm kernel oil. 


DIFFICULTIES IN USING SOYA BEAN OIL 

The main difficulties experienced when using 
soya bean oil in the kettle are that, in the first 
place, it is rather difficult to saponify and, in the 
second, the soap produced does not present rea- 
sonably good keeping properties; also, its deter- 
gent and lathering abilities are also below normal. 


A. A. Horvath, Chemistry and Industry, 55, 


691-3 (1936), considers that the difficulties encoun- 
tered in the saponification of soya bean oil are 
due mainly to the use of too high concentrations 
of caustic lye solutions. This research worker con- 
siders that the lye should not be above 8.5 deg. Be. 
and in the case of steam-agitated soap kettles this 
can be increased to 10 deg. Be. It will be realized 
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immediately that the use of such low lye concentra- 
tions must inevitably cause a great deal of trouble 
to the soaper. Horvath points out that if the soya 
bean oil is mixed with at least 33 per cent of coco- 
nut or palm kernel oil the lye can safely be in- 
creased to 25 deg. Be. 

By judicious blending it is possible and _ prac- 
tical to produce a very satisfactory general utility 
soap with mild action on the skin and reasonably 
good detergent ability. Such soaps are in fairly 
common use for laundry and domestic purposes. 


ADVANTAGES OF SAPONIFICATION 


Thomssen and Kemp in their book on “Modern 
Soap Making” say nothing about the difficulty 
generally experienced in saponifying soya bean oil; 
on the contrary, they state that it is fairly easy to 
saponify to produce a pale-yellow or dull white 
soap. The hydrogenated oil is capable of producing 
a better soap than the untreated oil and it is worth- 
while to use the former wherever possible. Soap 
made from a blended and moderately hydrogenated 
oil has a stronger and more durable lather than 
one produced from the untreated oil; in addition, 
its lather is not so greasy and the aging properties 
of the soap are improved. 


GREATER USE OF SOYA BEAN OIL 

It is not unlikely that soapers will be making a 
more extensive use of soya bean oil in the near 
future, as several of the better known oils and fats 
will probably harden in price, even if they do not 
become rather scarce, due to abnormal war re- 
quirements of the belligerents. There is no doubt 
that should it become economic to use larger quan- 
tities of soya bean oil a great deal can be done by 
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proper biending. taking care not to use more than 
20 to 30 per cent of pure soya bean oil and 40 per 
cent of the hardened oil in any one recipe. 

In the case of soft potash soaps, a lot of the diff- 
culties can be smoothed away and it is possible to 
make a readily marketable soap by using neat soya 
bean. The finished soap is a light brown or gold, 
readily soluble and possessing good washing prop- 
erties for specialized work. Thus it has been 
recommended for automobiles, as it leaves no objec- 
tionable oily film on the cellulose. The untreated 
soya bean oil is better for soft soap production than 
the hydrogenated variety. A useful blend makes 
use of 70 per cent soya bean oil, 20 per cent castor 
and 10 per cent linseed oil. Horvath states that soya 
bean oil is most suitable for soft potash soaps be- 
cause of its high iodine number and low content 
of solid fatty acids. He states that 50 to 60 per cent 
soya bean oil mixed with 50 to 40 per cent linseed 
oil is used to make a “Summer” soap and 30 to 
35 per cent soya bean and 70 to 65 per cent linseed 
oil for a “Winter” soap, the lye being 50 deg. Be. 
containing a small percentage, approximately 6 per 
cent, of potassium carbonate. 


PRECAUTIONS IN SAPONIFYING 

Before saponifying the mixed oils it is advisable 
to leave the oils together for 24 hours or more and 
then mix for at least ten minutes; saponification 
can then proceed. It is always a very sound econ- 
omy to purify the soya bean oil as highly as pos- 
sible before use as the presence of small amounts 
of impurities from the bean may cause trouble at 
a later stage. Another very useful precaution is to 
use, as far as possible, oil from one source only 
and where oil from another source is used it should 
not be taken for granted that it is the same as 
previous supplies. In the case of soft potash soaps, 
it is strongly recommended to carry out saponifi- 
cation in the cold as the use of heat tends to darken 
the color of the resultant soap. David W. O'Day 
and J. W. Jones (J. Am. Pharm. Assoc. 28, 227-32 
(1939) ) state that either soya bean or corn oil 
can be used to make official U.S.P. soap prepara- 
tions by the cold process and that when this method 
is employed the finished soap is free of objection- 
able odor and cheap to make. 


Notes and Comments 


Mild Odor Disinfectants Popular— There is a 
growing demand for disinfectants for use in hotels, 
hospitals, restaurants and other likely buildings, but 
these must no longer have that pronounced “hos- 
pital” smell which recalls the operating theatre and 
casualty wards. Nowadays mild odor preparations 
are in the most urgent demand, but there is no rea- 
son why these should not have a phenol coefficient 


higher than the old time strong smelling cresylic 
acid emulsions. Modern emulsions built up of a good 
potassium linseed oil soap need only have an addi- 


tion of 7 per cent of certain new commercial disin- 
fectants to produce a product with a phenol coefhi- 
cient of 24%4—3. The point the writer wishes to 
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Oil expellers press the oil out of the cracked soya beans 


stress is that it is far better to make use of a power- 
ful germicide. one possessing the desired odor and 
non-staining properties. and use it in small concen- 
trations than to employ the old strong smelling and 
corrosive phenolics. Scientific progress in the pro- 
duction of powerful germ killing compounds has 
been considerable during the last five years and 
latest disinfectant bases will not lose their strength 
upon aging and in addition they keep in suspension 
far better than cresylics. 


Caustic Potash, Soda in Liquid Shampoos— 
From a study of many different formulae for liquid 
shampoos it appears evident that a number of man- 
ufacturers prefer to use a mixture of caustic potash 
and caustic soda instead of the former alone. Caus- 
tic soda is employed, usually up to 45 per cent of 
the potash, because of economy and also because 
the presence of soda soap increases the viscosity of 
the solution and gives an impression that the actual 
soap content is higher than it is in reality. The 
caustic soda chosen for use in liquid shampoo 
manufacture should be of the highest grade, water 
white and free from all metallic impurities likely 
to cause discoloration of the finished product. The 
type of caustic soda generally prepared for the type 
of specialist soap product is the standard liquid 
caustic 48 deg. to 50 deg. Baume, which represents 
18 to 48.75 per cent of sodium hydroxide in the 
solution. Caustic potash is also to be preferred in 
liquid form and is available in tank cars just the 
same as the potash. 


Substitutes for Olive Oil—Now that olive oil is 
becoming difficult to obtain in regular shipments 
owing to the invasion of most of the olive produc- 
ing countries by Nazi hordes, it is of interest to 
consider some of the most important, or potentially 
important, substitutes. Best known during recent 
years is teaseed oil exported from China via Hong- 
kong and other Far Eastern ports. The similarity 
between this oil and olive is remarkable; indeed, 
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SUBSTITUTES FOR NATURAL | 
FLORAL ESSENCES 


The growing scarcity of natural 
floral essences emphasizes the 
value of high quality substitutes 


Tue international situation is serving to emphasize the fact 
that there are countless places where synthetic floral essences can 


replace the natural floral products with a great deal of satisfac- 





tion and marked success. 











The ingenuity of American chemists is demonstrated by the fact 





that American made creations not only reproduce the fragrance 
of the living flowers with marked fidelity and that they may be 
employed with complete success but that they are also preferred 
in many instances because of the uniformity in quality which they 


assure to say nothing of the economies they make possible. 
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until a few years ago it proved extremely difficult 
for the analyst to detect the presence of teaseed oil 
in samples of olive. The only really conclusive test 
for detecting teaseed oil in olive is that developed 
by J. Fitelson, of the U. S. Food and Drug Adminis- 
tration, New York, N. Y. (Journal of the Association 
of Official Chemists, August, 1936, p. 493-497). 
feaseed oil consists of about 70 per cent of tri- 
unsaturated glycerides (about 50 per cent of trio- 
lein and 20 per cent dioleo-linoleins), the remain- 
der being almost wholly mono-palmitodi-“oleins” 
with subordinate amounts of other monosaturated 
di-“oleins” and of dipalmito-“olein.” (T. P. Hil- 
ditch. Chemical Constitution of Natural Fats.) 
Olive oil is made up of 70 per cent tri-unsaturated 
(oleic and linoleic) glycerides and the remainder 
mostly monosaturated (chiefly monopalmito-) di- 
“oleins.” Other favorite substitutes and adulterants 
are cottonseed, rapeseed, peanut, sesame and kapok 
oils, also dene pulp oil of Brazilian origin. Cotton- 
seed oil consists of about 25 per cent of oleolino- 
leins, about 70 per cent of palmitodi-“oleins” and 
about 5 per cent of other monosaturated-di-“oleins.” 


Vegetable Oil Possibilities— It is now realized 
that natural vegetable oils may, when subject to cer- 
tain chemical processes apart altogether from the 
usual saponification one, form compounds of ex- 
tremely high detergency and have an ability to form 
a good lather in hard waters. Several patents have 
been taken out during the past few years in which 
are mentioned various methods of treating tri- 
glycerides. For instance, the catalytic hydrogena- 
tion of coconut oil under a high pressure produces 
a mixture of alcohols called “lorol” which, when 
treated with sulphuric acid to form easily soluble 
esters, offers promise of great value to the textile 
industry. A pre-war French patent, No. 838,169. 
also exploited the patent possibilities of coconut oil 
which was heated with a mono-alkylolamine at a 
temperature of 220-250 deg. C., and the final prod- 
uct sulphonated and then neutralized. It is stated 
that this final product is used as a washing: or 
emulsifying agent in the textile and other industries 
and is also of value for shampooing. If these new 
types of washing compounds give satisfaction, it 
may be that the future will witness the more exten- 
sive use of natural oils for chemical processing in 
preference to their more ordinary use as the basis 
of properly made sodium and potassium soaps. 
This, at least, is a very interesting speculation. 


Glycerine as Anti-Freeze Agent 


A REPORT on experiments with glycerine as an 
anti-freeze agent, received by the Glycerine Pro- 
ducers’ Association from the Miner Laboratories 
in Chicago, is a valuable contribution to practical 
information on this subject. These tests, conducted 
under careful scientific control, indicate that the 
addition of small quantities of glycerine to alcohol 
for anti-freeze purposes results in a substantial im- 
provement in effectiveness. 

The addition to methanol and denatured alcoho! 
of glycerine in quantities ranging from 5 to 10 per 
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cent, the experiments show, reduced the amount of 
freeze expansion by as much as 140 per cent, the 
reduction being proportional to the amount of 
glycerine used and also to the concentration of the 
anti-freeze solution. Since it is commonly known 
that water and most aqueous solutions expand on 
freezing, with consequent expensive damage to the 
cooling system, the safety factor resulting from such 
a reduction in the amount of expansion is obvious. 

If some of the alcohol is lost by evaporation, 
moreover, the glycerine remains in the cooling sys- 
stem and if the system is again filled with the 
glycerine-alcohol anti-freeze, the concentration of 
glycerine will be proportionately higher and even 
more protection obtained. 

Still another safety factor in the use of 5 to 10 
per cent glycerine in alcohol anti-freeze solutions, 
the laboratory findings reveal, lies in the fact that 
there is from 5 to 10 degrees F. more protection 
afforded, since the freezing point is that much lower 
for the same hydrometer reading than alcohol anti- 
freeze without glycerine. 

The addition of glycerine to alcohol anti-freeze 
solutions, moreover, has no appreciable effect on 
the corrosiveness of the solution. As is the case 
with alcohol solutions, however, the addition of a 
small amount of light mineral oil (between one and 
two per cent) is recommended as a corrosion in- 
hibitor. If an even more stable and non-corrosive 
solution is desired, 0.5 to 1 per cent of sodium 
mercaptobenzothiazole may be added. 


Shave Over Once 
THe person with facial skin blemishes should shave 


once over, never twice. The removal of the super- 
ficial keratin attending the usual conventional shave 
removes a protective layer needed by the skin to 
keep out germs capable of forming pustules, and in- 
vading the gaping hair follicle-—Dr. Herman Good- 
man, 


Protecting Dishwasher Solutions 


IN modern restaurants dishes are washed by ma- 
chines and a chemical dishwashing solution to 
assure maximum cleanliness, removal of film from 
the dishes and the elimination of stains and dis- 
coloration. 

However, the efficiency of this dishwashing sys- 
tem is lessened if the washing solution is not kept 
at the proper concentration. Also, if the solution 
is not correct, the restaurant may have to use ex- 
cessive rinse water, and hot water running uselessly 
down the drain can eat up profits. 

To overcome this situation and assure the use of 
a solution of proper strength at all times, an auto- 
matic indicating device has been developed accord- 
ing to the Neoprene Notebook. 

The indicator operates on the principle that the 
electrical resistance between a pair of spaced elec- 
trodes immersed in a water solution is a function of 
the concentration of that solution. This device is 
said to permit the maintenance of the proper 
strength of the solution at all times. 
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SALES FORCE IN A SELLERS’ MARKET 
IN the sellers’ market which accompanied the war 
boom of World War I many companies effected 
what they believed to be savings by cutting down 
or disbanding their sales forces and by curtailing 
their advertising. This proved to be very costly in 
the majority of instances when the boom was over. 
For this reason the wisdom of keeping the sales 
force together and usefully employed is now gen- 
erally appreciated by thoughtful executives. 

Two principal ways of keeping the sales force 
usefully at work during a sellers’ market have been 
One involves curtailing and the other 
involves increasing sales work in the field. 

The method of curtailing field work involves the 
The elimination of marginal dealers 
and marginal territory or the shortening of the 
regular trips in the normal territory, or the making 
of less frequent trips. 


suggested. 
following: 


The time may also be used 
to advantage by bringing salesmen to the factory 
to give them first-hand experience in production. 
Or they may be employed to advantage in making 
sales analyses or in scouting work to discover new 
uses for established products or latent demands for 
new products. 

The method of increasing field work involves the 
following: Keeping the men busy on resale work 
in stores, training clerks and dealers or in work- 
ing with wholesalers, cultivating their friendship 
and aiding their salesmen to a better understand- 
ing of the line and its uses. Time may also be 
profitably spent in locating and training new dealers 
and in locating new territories for development. 
Much useful data may also be unearthed by sales- 
men making surveys for new products, covering 
such points as possible demand, packaging, price, 
ete., and unearthing consumer reactions to any such 
new products contemplated. 

Whatever method or plan is followed, experience 
has demonstrated that in the long run it pays to 
keep a sales force intact and usefully employed and 
to keep brand names alive by well considered ad- 
vertising during a sellers’ market. When that 
changes into a buyers’ market, as it always does 
sooner or later, an unusually efficient, well informed 
and enthusiastic force armed with new ideas is 
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ready to go out to hold and build up sales, pro- 
vided the management holds its salesmen together 
and keeps them usefully employed in one or more 
of the ways suggested. 


DEATH FOR USING COSMETICS 


IN the minutes of the general assembly of Colonial 
New Jersey this Act appears: “That all women of 
whatever age, rank, profession or degree who shall 
betray into matrimony any of His Majesty’s sub- 
jects by virtue of scents, cosmetics, washes, paints, 
false hair or high heeled shoes shall incur the pen- 
alty of the law now in force against witchcraft.” 
The penalty for witchcraft was death. 

There were no prosecutions under the act and it 
appears that it died an ignoble death by nullifica- 
tion. People do not readily obey laws which appear 
to them to be unreasonable. The prohibition experi- 
ment is an apt example. That is a principle as true 
today as it was in the time of Colonial New Jersey. 


THE PROPOSED COSMETIC TAX 


THE cosmetic industry is willing 
willing 


even more than 
to bear its full share of the burden of in- 
creased taxes made necessary by the defense pro- 
gram. That is a tenet to which probably every manu- 
facturer in the industry will subscribe; yet one may 
with propriety question the wisdom of the form 
the proposed taxation is to take. The great difh- 
culty with a sales tax is that once it is put on the 
statute books it is likely to remain there even when 
the emergency which brought it about passes. 

The administration planned on increasing the tax 
revenue from the cosmetic industry by five million 
dollars. Under the proposed sales tax plan which 
eliminates the present manufacturers’ tax and 
throws it onto the shoulders of the retailers, the 
revenue is estimated to yield, not five million dol- 
lars more but well over nineteen million dollars 
more. Under such circumstances the feeling is in- 
escapable that there is discrimination against the 
industry. Experience in England and in Canada in- 
dicates that sales will probably continue undimin- 
ished. The great problem is whether the retail tax 
on cosmetics will ever be removed. 


September, 


1941 





63 








AUUUUDNGUATAAAANGANANELAA ALOHA 


Air-powered batch mixer 


\ new  slow-speed, air-powered 
mixer is announced by the Eastern 
Engineering Co. It is claimed to be 
especially suitable as a portable batch 
mixer. It is of use also, it is pointed 
out, for the slow-speed mixing of 
liquids containing particles that can- 
not be distorted by 
blade as well as for heavy mixing. 


the propeller 


It may be used only where compressed 
air is available. Full details about it 
may be had for the asking. 


Control of bacteria by irradiation 

New ultra-violet irradiating equip- 
ment of high intensity offers a definite 
means of controlling bacteria that 
may result in spoilage and decom- 
position of products, according to the 
United States Testing Co., Inc. The 
concern supervises the installation of 
Sterilamp fixtures by regular plant 
electricians to make certain that units 
are placed for proper radiation and 
kill off bacteria. Further details 
about the service will be mailed on 
request to anyone interested. 


Dispenser for pH testing paper 


\ new and more convenient method 
of using Hydrion pH test papers 
throughout the range pH 1 to 14 is 
provided by the plastic dispenser an- 
nounced by R. P. Cargille. It is vest- 
pocket size but holds and seals two 
15-ft. rolls of test paper. In using the 
dispenser, the test paper needed is 
merely pulled out and torn off. Color 
charts are visible through the trans- 
parent walls. Further data about it 
will be supplied to anyone interested 
on request. 


New filter loads horizontally 


A filter which loads in a horizontal 
position and operates in a_ vertical 
position, swinging on an axis, is an- 
nounced by the American Seitz Filter 
Corp. 

According to the maker’s descrip- 
tion, it combines sheet and alluvial 
filtration in the same run and com- 
bines any kind of media. The ad- 
vantage claimed for the new ar- 
rangement is the prevention of col- 
lapse of the filtering layers, however 
short the run, since the layers top 
each other during operation so that 
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they are held intact by gravity and 
the pressure of the liquid above. It 
may be drained by a quick shot of 
compressed air to recover the residual 
filtrate. Important also, it is pointed 
out, is the advantage of direct dual 
filtration when it is required. Com- 
plete information about it may be had 
on request. 


New Catalogs 


MOUNUUUUUESTNLATUUUNNNAAAALUUUUNERAAAUOUANNANAUAAUEONENATTAUU NENA TN TAN A 
Odor adsorbers made by the Dorex 
Div. of the W. B. Connor Engineer- 
ing Corp. are described in a circular 
which will be sent to anyone on re- 
quest. Case histories in the folder 
tell how the adsorbers eliminate un- 
desirable and harmful gases and 
odors from the atmosphere. 


All metal and moulded caps and 
sealing equipment formerly produced 
at the Anchor Hocking Glass Corp.’s 
closure division plant in Long Island 
City, N. Y., are now being produced 
at the company’s plant in Connells- 
ville, Pa. 


Firms in Latin America with which 
concerns in the United States are for- 
bidden to do business, in accordance 
with the July 17 proclamation of 
President Roosevelt, are listed in a 
56-page booklet issued July 17 and in 
a 4-page supplement issued July 28. 
The proclamation of the president 
concerning the blocked nationals and 
controlling certain exports is included 
in the first booklet. Copies may be 
had at the Federal Reserve Bank. 


F. E. M. A. Proceedings for the 32d 
annual convention have been distrib- 
uted to members by the association. 
The proceedings take 96 pages and 
are bound in heavy paper covers. 


Design for Living, a new magazine 
for high school and young college 
women, has made its appearance. It 
is published by the Popular Science 
Publishing Co. and is a 96-page 
magazine. The print order on the 
first issue was 143,000, with a guar- 
anteed circulation of 60,000 for the 
first five months. 


Nominal prices only are quoted in 
the September price list of Fritzsche 
Brothers. Inc., 76 Ninth Ave.. New 





York, N. Y., due to rapidly changing 
conditions. All quotations, therefore, 
as well as the availability of supplies 
must be confirmed by the New York 
office. The price list covers the large 
range of products handled by the firm 
and may be obtained on request. 


Double duty fer closures is stress. 
ed in the leading article of Current 
Packaging, the interesting house or- 
gan of the Armstrong Cork Co.. 
which will be sent to anyone on re- 
quest. Ideas on how to make closures 
do double duty are given. A new 
idea is also described and illustrated, 
showing how boudoir lamps combine 
with perfume for a new package. 


To serve the growing needs of the 
defense industries for up-to-date tech- 
nical information, the Aluminum Co. 
of America, Pittsburgh, Pa., is issu- 
ing a series of service bulletins giving 
the defense industries the advantage 
of the most recent work of the com- 
pany’s technical departments. The 
first bulletin which has already been 
published lists 100 references on alu- 
minum and is of interest and value 
to users of aluminum generally. 


Books to Aid You 
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DRUG AND SPECIALTY ForMULAs. EF. J. 
Belanger. 307 pages, index. Chemical 
Publishing Co., Inc. 1941. Price $6. 


The author presents some com- 
monly used formulations, making no 
claim for originality. The formulas 
have been tested however. 

Among the products described are 
medicinal, cosmetic, industrial. food. 
household and commercial. 

The formulations are presented 
in an orderly fashion. The procedures. 
unlike most procedures in formu- 
laries, are very complete. The for- 
mulas are written for batch sizes. 

There is some question regarding 
the value of some of the medicinal 
formulations, such as those contain- 
ing vitamin B, which is well known 
to be unstable in water solution. par- 
ticularly in the presence of traces of 
tannins. 

The use of trade-named specialties 
in some of the products is to be de- 
plored, yet how else can you describe 
a specialty? This has been a problem 
in writing formulas for some time. 
Nevertheless such specialties, if valu- 
able, seldom originate from one sup- 
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Such seems to be the case 


plier aloi ‘ 
with the specialties described under 
toilet articles. 

It is unwise to recommend the use 
of oxyquinoline sulfate in a soap 
shampoo that is alkaline in reaction, 
particularly if the product is made in 
commercial quantities where iron is 
not an uncommon contaminant. This 
appears on p. 94, 

All in all, this is one of the best 

formularies I have seen, although 
there are slight errors in spelling. 
It should prove a valuable reference 
for many.—M. G. deN. 
ScienTIFIC Price MANAGEMENT. I. 
Allen W. Rucker. Hard covers with 
plastic binding and including six 
cellophane surfaced two-color calcu- 
lator charts. The Eddy-Rucker-Nickels 
Co. 1941. Price $5. 


This interesting work is of definite 
value to those who must make pricing 
decisions. The manual is built around 
different types of actual every-day 
price problems. The case studies 
range from simple price cuts to those 
involving advertising allowances, 
freight allowances and sales bonuses. 
The studies consider problems em- 
bracing added production required 
of factory employes to justify step- 
up differential piece rates, added re- 
tail store sales needed to warrant 
promotion of lower priced lines and 
increased volume necessary to jus- 
tify deals and merchandise premiums. 
Means to determine volume increases 
under every possible condition with- 
out any computation is provided by 
six calculator charts printed in two 
colors. A complete but brief explana- 
tory text makes the work one likely 
to be used constantly by any execu- 
tive who must make decisions about 


prices or costs. 


THe CuHemicaL AcTION or ULtTRa«- 
VioteT Rays. Carleton Ellis and Al- 
fred A. Wells, revised by F. F. Hey- 
roth. 961 pages, 6x9 in., illustrated. 
Reinhold Publishing Company, 1941. 
Price $12.00. 


As the new writer of this enlarged 
edition of an earlier well-known book 
mentions in his preface, this book is 
intended to be a reference, to which 
has been added a certain amount of 
explanatory information, particularly 
in chapters one, two, twelve, thirteen. 
fourteen, fifteen and sixteen. 


The book is divided into four 
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The first part deals with the 
sources of ultra-violet radiation in- 
cluding all the well-known ones to- 
gether with some notes on newer type 


parts. 


discharge tubes. The second part 
deals with photo-chemical processes 
which are explained as non-mathe- 
matically as possible. Part three 
deals with the application of photo- 
chemistry to industrial 
Such subjects as the spoilage of foods 
and edible fats and oils are discussed 
as well as a miscellaneous group of 
subjects, including drugs and cos- 
metics. Part four deals with the ap- 
plication of ultra-violet light in bi- 
ology and includes such subjects as 
sterilization with ultra-violet rays, 
treatment of rickets, and the physio- 
logical effects on the human system. 

While the book is an excellent and 
valuable compilation, it is particu- 
larly weak in its presentation of the 
effect that ultra-violet light plays in 
suntan and sunburn and the means of 
preventing sunburn but allowing the 
formation of suntan. Perhaps this 
subject is only a very minute portion 
of the whole insofar as the author is 


products. 


concerned, but it nevertheless is a 
very important one and deserves more 
than casual treatment. 

The book is an excellent reference 
on the whole subject of the chemical 
action of ultra-violet rays and should 
find a place in every library in this 


M. G. deN. 


industry. 


EMULSIONS AND Foams. S. Berkman 
and G. Egloff. 6 x 9 inches, 591 
pages. Reinhold Publishing Corp. 
1941. Price $8.50. 


This is essentially a survey of the 
vast field of foams and emulsions, 
with a comprehensive bibliography 
and patent digest. 

A large portion of the book deals 
with both desirable and undesirable 
emulsions encountered in the pe- 
troleum industries, together with 
methods of satisfactorily 
them. 


utilizing 


Among the subjects discussed are 


the following: emulsions, foams, 


emulsification, demulsification, as- 
phalt and bitumen emulsions, lubri- 
cants and lubricating oil emulsions, 
and laboratory methods used in ex- 
amination of emulsions. 


ter on emulsification discusses the 


The chap- 


use of the following types of emul- 
sifiers: electrolytes, colloids, resin 
soaps, water soluble gum organic 
compounds, sulfonic acids and sul- 





fonated oils, and other sulfonated 
products. The following types of 
equipment used in emulsification are 
reviewed: colloid mills, mixing 
equipment, high pressure apparatus, 
application of centrifugal force and 
stirring machinery. 

The book is quite technical, per- 
haps too much so for the average 
cosmetic technician. It could be 
much more useful if some of the 
authors’ own knowledge were in- 
cluded, particularly that of Berkman 
who is an authority on the subject. 
The book is up to date and is par- 
ticularly valuable as a reference. 


M. G. deN. 


Wat Are THe Vitamins. Walter H. 
Eddy. 6x9 in., 247 pages, illustrated. 
Reinhold Publishing Corp. 1941. 
Price $2.50. 

The author is well known for his 
work in physiological chemistry. 
More recently his work with vitamins 
has been published in part in jour- 
nals, the remainder is found in this 
book. 

The author has condensed the vast 
knowledge of vitamins into readily 
understandable language. The pres- 
entation is unique. The vitamins are 
described as to what they are, what 
they do, how much of each is re- 
quired by the human body, where and 
how to get them and which vitamin 
a person may need. 

If you want authoritative informa- 
tion without wading through hun- 
dreds of pages of text, you will find 
this book most interesting and help- 
ful. Noteworthy is the absence of 
reference to vitamin “F” 

Of cosmetic interest is a discussion 
of the following subjects: loss of hair 
in riboflavin deficiency, gray hair 
factor, vitamin similarity to hor- 
mones, skin absorption of vitamins 
\ and D, acne treatment with vitamin 
D, importance of riboflavin in cell 
respiration, absorption of carotene 
by the skin, treatment of wounds with 
cod liver oil, treatment of dermatitis 
with vitamins, effect of filtrate factor 
on gray hair and on skin, effect of 
pantothenic acid on the graying of 
hair, penetration of the skin by sun- 
light, effect of vitamins on skin ulcers 
and psoriasis. 

The text is supplanted by selected 
references and is well illustrated. One 
of the most useful books on the sub- 
jects of vitamins. You should include 


it in your library.—M. G. deN. 
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And the right facial cream must contain the right 








beeswax base. It must be 100% pure, it must be uniform 







in texture, and pure white — all essential in making high 





quality creams. 












Beehive Brand scores 100 on all three points. Our 
buyers select it from the finest grade of crude beeswax. 


Our skilled chemists test it for purity, quality and uni- 





Master Blenders of distinctive and original per- 
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> Christo Pet heff. distiller of otto of 
Sofia. Bulgaria, who recently 
ider great difficulty a supply 


of otto of rose to 


rose mm 


brought 


the United States, 


plans to locate 





permanently in 
New York, N. Y. 
Mr. Petcheff is 
from the old house 
of Peteheff & Co. 
of Sofia, Bulgaria. 
Since his arrival 
he has spent much 
time calling on the 
Christo Petcheff trade. Prior to 
coming to New 
York Mr. Petcheff called on the trade 
in Cuba. His last visit to the United 
States was in 1925, 


> Percy C. 
nus, Mabee & Reynard, Inc., accom- 
panied by Mayor Fiorello LaGuardia 
of New York, flew to the Annual 
Tobacco Festival, August 22. at Wilson. 
N. C.. as guests of Gov. Broughton of 
North Carolina, and Paul D. Bissette. 
president of the North Carolina Phar- 


Magnus, president of Mag- 


maceutical Assn. and of the Wilson 
Chamber of Commerce and head of the 
Mr. Magnus on 
his return was host to a distinguished 
gathering at the Waldorf-Astoria. New 
York, September 4, when he tendered 
a dinner in honor of William J. Mun 
rav. Jr.. newly-elected president of Me 


Bissette drug chain. 


Kesson & Robbins, Inc... a personal 
friend for many years. 


> Miss Dorothy Myers, Logan, Utah, is 
a collector of perfume bottles. An ex- 
hibit of more than 100 specimens of 
varying shapes, sizes and colors were 
made at the County Fair in Logan early 
this month. In the collection are many 
perfume bottles formerly owned by 
prominent people who responded to het 
request for a distinctive perfume bottle 
to add to the collection. 


> Paul Cole. who sells the Shulton Ine. 


line in Alabama, Mississippi and 
Louisiana from the Dallas. Texas 
branch. was married recently to Miss 


Josephine Campbell of Ft. Smith, Ark. 


>Keith Fraser, formerly Advertising 
Manager of the Leonard Hill publica 
tions, The Manufacturing Chemist. 
Food Manufacture, etc. who volun- 
teered for the British Army as an ordi- 
nary private. has recently been pro- 
moted Acting-Captain. 


> Sewell H. Corkran, Jr. is a sergeant 
in the Connecticut National Guard. 
192d Field Artillery, 43d Division. sta- 
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tioned at Fort Blanding, Fla. His unit 
was recently engaged in maneuvers in 
Louisiana. Mr. Corkran is the son of 
Sewell H. Corkran of A. H. Wirz, Ine.. 
Chester, Pa.. and the E. N. Rowell Co. 


PR. F. Berles. who has been associated 
with McKesson & Robbins. Inc. for 


many years, has resigned. 


> Dr. Willard H. Dow has been elected 
chairman of the board of directors of 
the Dow Chemical Co.. Midland. Mich. 
He succeeds James T. Pardee who was 
elected emeritus chairman. 


> Gordon Watkins, of United Trade 
Press, Ltd.. publisher of Soap, Per- 
fumery & Cosmetics and other English 
trade journals, is now serving as a pilot 
officer in the Royal Air Force. 


> George W. Bakeman, who was in 
charge of the Paris office of the Rocke- 
feller Foundation, has been appointed 
assistant to the president of the Medi- 
cal College of Virginia, Richmond, Va. 


ew. GC 
manager of the Houbigant Sales Corp.. 
New York. N. Y.. has joined the staff 
of Lennen & Mitchell, Inc... and will 
work on the Jergens account. 


House, formerly advertising 


> Miss Clara Hieber, Honolulu  dis- 
tributor for Elmo preparations since 
1924, has resigned as distributor and 
is on a year’s leave of absence from the 
firm. She is visiting various cities in 
the United States during her six months’ 
trip to the mainland and will sail for 
home in October. She is president of 
the Zonta Club of Honolulu. 


> Omer Chaquette. Los Angeles. Calif.. 
area salesman and former office worker 
for the Brunswig Drug Co., Los An- 
geles, and Pauline Wright. secretary to 
Harold E. 
director of sales, were married at Santa 
Barbara. Calif.. during the past month. 


Moore, vice-president and 


> Dr. Sadgopal. chief chemist of the 
Hindusthan Aromatics Co. of Allaha- 





Dr. Sadgopal at work in his laboratory 





bad. India. was recently awarded the 
first Doctorate in Science from the 
Benares Hindu University for his origi- 
nal researches on the subjects of oils, 


soaps and perfumes. 


> Leland I. Doan has been elected sec- 
retary of the Dow Chemical Co., Mid- 
land. Mich.. as well as vice-president. 
As secretary he succeeds Earl W. Ben- 
nett. who was re-elected vice-president 
and treasurer. 

> Princess Helena Gourielli, better 
known as Helena Rubinstein, head of 
the house which bears her name. was a 
substantial contributor to the Citizens’ 
Committee of Greenwich, Conn., for the 
purchase of Tod’s Point for civic devel- 
opment. Princess Gourielli has a home 
in Indian Chase Drive, Greenwich. 


> Dr. Karl A. Folkers is receiving the 
congratulations of his associates in the 
research department of Merck & Co., 
Rahway. N. J.. for winning the $1,000 
prize of the American Chemical Society 
for outstanding work in the field of 
pure chemistry by anyone under 36 
years of age. The presentation was 
made at the Atlantic City, N. J.. meet- 
ing of the society. 


> Robert D. Kane. formerly of the 
Cleveland, Ohio, office of Innis. Speiden 
& Co.. is now in charge of the com- 
pany’s new branch office in the Carew 
Tower. Cincinnati. Ohio. 


> C. Lloyd Fischbeck, manager of the 
Flavor Dept., P. R. Dreyer, Inc., New 
York, N. Y., accompanied by Mrs. 
Fischbeck, left Sept. 3 on a six weeks’ 
motoring trip through the South and 
Middle West where Mr. Fischbeck will 


call on the trade. 


> Gerard Danco, head of the house 
which bears his name, has returned to 
his New York office much improved 
from the effects of his recent operation. 


> Felix Sang has organized Parfums 
Romance. Inc., with offices at 122 FE. 


t2d St.. New York, N. Y. 


> Hugo Mock, counsel for the Toilet 
Goods Assn., New York, N. Y., has re- 


turned from a vacation in Ogunquit, 


Maine. 


> Henry P. Bristol. president of the 
Bristol-Myers Co., New York. N. Y.. 
has announced that every employee in 
every department of the company 
throughout the country has subscribed 
to U. S. defense savings bonds. Regu- 
lar payroll deductions are made to 
cover the bond purchases. The average 
number of bonds purchased per em- 
ployee was nearly three. 
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The Chemistry & Manufacture 
of Cosmeties 


by Maison G. de Navarre, Ph.C., B.S. 


Consulting Chemist to the Drug and Cosmetic Industries 
Special Instructor in Cosmetics at Wayne University 


(Chapters on the “Food and Drug Law” 


Here at last is a new kind of cosmetic book—that assures 
your success in making any product and undertaking any 
problem. Every one of the many hundreds of formulas—for 
cosmetics of all types and for all purposes—has been pro- 
duced, tested, and proved to work in the author’s own lab- 
oratories. His practical directions, covering every operation, 
are the direct result of his long experience. 


Best of all he gives you all the fundamental information 
both practical and scientific—that you need to understand 
the “reason-why” for everything you do. In this way you are 
sure of gaining an all-round competence in every branch of 
cosmetic manufacture and the ability to develop your own 
formulas for your own original products. 


INCLUDES A WEALTH OF MATERIAL 
FOUND IN NO OTHER BOOK: 


There are full details on colors, preservatives, antioxidents, 
raw materials, machinery (especially for small scale opera- 
tions) and all other practical topics so important to success- 
ful results. 


Emulsions 

Cold Creams 
Cleansing Creams 
Lubricating Creams 
Massage Creams 
Vanishing Creams 
Powder Bases Astringent Lotions 
Facial Creams Shaving Lotions 
Snows Hair Lotions 
Hand Creams Skin Freshener 
Medicated Creams Body Rinse 
Deodorant Creams Eye Wash 

Water Free Creams Deodorants 


Bleaching Creams 
Eye Creams 

Hair Pomades 
Hand Lotions 
Bleaching Lotions 
Stick Deodorants 


List of Products Discussed: 


written by co-author, Ralph J. Mill) 


There are concise, comprehensive explanations of all basic 
scientific principles bearing upon cosmetics—from bacteri- 
ology and mycology, from chemistry—inorganic, organic and 
collodial, and especially from the physiology of skin, hair 
and scalp. 


This fundamental knowledge, plus the full benefit of the au- 
thor’s research experience in testing the value of cosmetic 
preparations, enables you to understand every detail of cos- 
metic preparation. Many new features, new formulas and 
new methods are placed at your command. 


An Expert Explains—Clearly And Completely 
Every Detail In Making Up-to-the-Minute Cosmetics: 


He gives the basic properties—including standards and speci- 
fications—for all raw materials, so you can judge and use 
them most effectively. 


He describes the proper equipment for every purpose and 
operation—for all plants, large and small—showing you 
every step in its operation and use. 


He provides specific facts on important patents on every type 
of cosmetic, for your guidance and protection. 





Antiperspirants 
Face Powders 
Talcum Powders 
Liquid Powders 
Eye Shadows 


Eyebrow Pencils 


Shaving Soaps 
Hair Waving Fluids 
Dentifrices 

Tooth Pastes 

Tooth Powders 
Mouth Washes 


Mascara Depilatories 

Lipsticks Bath Salts 

Rouge Pine Spirits 

Soaps Face Masks 
Shampoos Manicure Preparations 


Shaving Creams Suntan Preparations 




















MANUFACTURE 


He tells you how to comply with governmental regulations 
at every point, and includes a full account of the Federal 
Drug and Cosmetic Act as it relates to cosmetics. 


There are innumerable points where you can profit by this 
author's experience to save time and money, and avoid costly 
mistakes. 


Learn from Maison G. deNavarre how the structure of the 
skin determines cosmetic action . . . how to avoid spoilage by 
using preservatives . . . how to prevent rancidity by includ- 
ing antioxidants . . . how to escape corrosion by careful 
choice of containers . . . how to color cosmetics ... and 
other vital details so essential to successful production. 


This Great Fund Of Information Is Arranged 
For Instant Use In Solving Your Practical Problems: 


All facts are arranged for the quickest, most direct applica- 
tion. Sample calculations—fully worked out—show you at a 
glance how to figure formulas in various systems, and how to 
convert units readily and surely. All the data on raw mate- 
rials, solvents, suntan chemicals, etc., etc., is arranged in 
convenient tabular form, so that it is always at your finger- 
tips. 


Many illustrations portray all the equipment and its use— 
photographs taken on the spot show how to do the manual 
operations. All incompatibilities have been summarized in 
one chapter, so to guard against this source of difficulty a 
complete index puts at your command every method, every 
practical procedure, every valuable formula. 


Only sqzoo per copy 
Postpaid—Order Yours Today 


You'll find this book essential in all your work with cos- 
metics—you'll profit immensely from the wealth of improved 
products and from the assured results so easily obtained- 
you'll want to order your copy at once and put it to imme- 
diate use. 


ROBBINS PUBLICATIONS BOOK SERVICE 
9 East 38th St., New York, N. Y. 


Use This 
Convenient 
Coupon Today 


NAME 


CITY 


Enclosed find check or money order for...... 
of Maison G. de Navarre's new book THE CHEMISTRY 
& MANUFACTURE OF COSMETICS at $8.00 per copy. 


COMPANY ... 
ADDRESS .... 



































OF COSMETICS ¢ 


Unique Features Of This Book 
Available For First Time 





Machinery for small and medium scale manufacture 
is described in detail. 

Complete chapters devoted on colors, preserva- 
tives, antioxidants, and corrosion—matters so essen- 
tial to successful, present day practices. 

A unique treatment of emulsions covers their prin- 
ciples, production, stability and substances affect- 
ing them. 

A complete account of the theory and practice of 
cold cream making, including the new emulsifying 
agents. 

The most up-to-date facts about hand lotions, show- 
ing the effect of each ingredient upon the physical 
properties and utility of the product. 

Many formulas for deodorants—liquid and solid— 
with data for each formula showing its effect upon 
clothing. 

The most up-to-date facts about shaving cream 
and shampoo, including a statement of the total 
anhydrous soap content for each formula, and also 
the new foamless type shampoo. 

The American Dental Association standards for both 
raw materials and accepted dentifrices appear here 
for the first time in any cosmetic book. Another 
feature is the abrasive index for each composition 
formulated. 

Other unique features in specific cosmetic fields in- 
clude: Under make-up, which includes both stick 
cosmetics and powder creams, differences between 
types of these preparations are explained. Hair 
waving concentrates, electric pre-shaving lotions, 
and stimulating lotions are the many other products 
discussed in no other book. The description of 
composition of nail polish lacquer utilizes all the 
more recent film forming agents as well as nitro- 
cellulose, and specifies the solvents and plasticisers 
which may be used with each type of cellulose. 
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Amendment provides drawback 
on non-beverage alcohol 


Providing for a drawback of $1.00 per 
proof gallon on distilled spirits used 
for non-beverage Senator 
Tydings’ amendment to the Revenue 
Bill of 1941 was adopted by the Senate 
The amendment reads: 


purposes, 


September 5. 

“The Commissioner shall upon the 
filing of a claim, therefore make refund 
of the distilled spirits tax imposed by 
Section A (1) thereof at the rate of 
$1.00 per proof gallon to any person 
who subsequent to the effective date 
thereof has used distilled spirits pro- 
duced in the domestic distillery or 
domestic plant in the manufacture or 
production of an article intended for 
use in non-beverage purposes. 

“Upon proof by him, to the satisfac- 
tion of the Commissioner, that such dis- 
tilled spirits were produced in a domes- 
tic distillery or domestic plant or were 
manufactured fully tax paid or were 
used by him in the production of an 
article intended by him for use in 
non-beverage purposes and such arti- 
cles as were sold by him for such pur- 
poses and further that he has not 
charged it to others to any extent that 
portion of the tax included in such 
claim for refund; that such claim shall 
be filed with the Commissioner within 
90 days from the date the applicant 
sent the products for non-beverage pur- 
poses. 

“The Commissioner, with the ap- 
proval of the Secretary, is authorized 
to make such rules and regulations as 
may be necessary to carry out the pro- 
visions of the subsection.” 

At time of going to press, the Rev- 
enue Bill for 1941 was scheduled to be 
reported to the House of Represenia- 
tives and then sent to conference. 


Cosmetic stockings offered by 
several American concerns 


Tone Laboratories, Inc., 685 Fifth Ave.. 
New York, N. Y., and Miners, Inc.. 
12 W. 12th St.. New York, N. Y., are 
offering liquid make-up for legs to 
simulate silk stockings. Tone Labora- 
tories, Inc., claim that Tone Bittersweet 
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Tint. as its product is called. takes 


about two minutes to apply and_ will 
not come off until washed off with soap 
and water. The user may be caught 
in the rain or go swimming without 
fear that it will come off. 
applied for a light beige and more for 
a deeper shade. 


One coat is 


The product sells for 
$1 and $3 according to size of the 
package. 

Barbara Gould. Inc., also offers a 
complexion dressing for “liquid hose” 
in three shades: Mandarine Tan. Rose 
Indian and Rachel No. 2. 
four-ounce bottles and retails for $1. 


It comes in 


OPM places chemicals 
under priority control 


During the past month. the Office of 
Production Management has placed the 
following chemicals under full priority 
control: Ethyl alcohol and related com- 
pounds. methyl alcohol. tricresyl and 
triphenyl phosphates. phenols. phos- 
phorus oxychloride, chlorine, formalde- 
hyde, paraformaldehyde, hexamethyl- 
enetetramine, chlorinated hydrocarbon 
refrigerant, potassium perchlorate and 


potassium permanganate. 


American Home Products Co. may 
buy International Vitamin Corp. 


Negotiations are pending for the pur- 
chase, by means of a stock exchange. 
of the International Vitamin Corp. by 
the American Home Products Co. The 
proposal is to exchange eight shares of 
International Vitamin stock for one of 
American Home Products stock. 


Colgate-Palmolive-Peet Co. to 

make toiletries in Clarksville 
Construction has been started on the 
new $500,000 plant at Clarksville, Ind.. 
by the Colgate-Palmolive-Peet Co.. to 
be used for the making of toilet articles. 


Cannot claim that fingernails have 
pores or need moisture for health 


Northam Warren Corp. and Peggy 
Sage. Inc.. a subsidiary. Stamford. 


Conn., have stipulated with the Federal 
Trade Commission that they will cease 








representing that fingernails have pores 
or are like the skin in structure or that 
the health of the nails is contingent on 
their contact with air or moisture 01 
that brittleness of the nails is due to 
lack of moisture. 


Dawn of Hollywood obtains injunction 
protecting its right to trade names 


Dawn of Hollywood, Inc., has obtained 
an injunction in the Superior Court of 
California restraining Luminous of 
Hollywood. Inc., Cosmetics, Inc., Martin 
P. Freese, Paul Freese from using the 
trade names of “Dawn of Hollywood,” 
“Luminous Dawn,” 
Shadow.” “Luminous Cream Rouge” or 


“Luminous Eye 


from operating their businesses under 
the name of “Luminous of Hollywood, 
trade name of 


Inc.” or using the 


“Luminous.” 


Cannot claim that perfumes are 
made from flowers of Hawaii 


Ever-Dry Laboratories, Ine... Los An- 
geles. Calif... and Hula-Lei Products. 
Honolulu. Hawaii, have stipulated with 
the F.T.C. to cease representing that 
Pikaki. Pomi Moi and 


Plumeria perfumes are made in Hawaii 


Sandalwood, 
from tropical flowers of Hawaii. 


DCAT to hold sixth annual fall 
meeting at Skytop, Pa., Oct. 24-25 


\ll plans have been completed for the 
sixth annual fall meeting and_ golf 
tournament of the Drug. Chemical and 
Allied Trades Section of the New York 
Board of Trade to be held at the Sky- 
top Club. Skytop, Pa., October 24-25. 


Fowder puffs for compacts exempt 
from wool labeling requirements 


Powder puffs which are sold as part of 
a compact or as replacement powder 
puffs for use by consumers in such com- 
pacts are exempt from requirements of 
the Wool Products Labeling Act, if no 
deception is practiced or representa- 
tions made as to the fibre content. This 
ruling was made recently by the Federal 
Trade Commission in response to a re- 
quest for exemption for such puffs. 
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SELECTED BOOKS 


THE COSMETIC FORMULARY. 
Vol. |. By H. Bennett. The latest, 


etc. Special chapters on technique of 
eyebrow and eyelash dyeing and 
shampoo-dyeing . . . $5.10 postpaid. 


of cosmetic book in which an expert 
gives you tested formulas and practi- 


most comprehensive compilation of cal suggestions for making all up-to- 
practical commercial and experi- CONDENSED CHEMICAL date a - based a 
mental cosmetic manufacture. No DICTIONARY. 2nd edition. Nea i eo a = 

. is P. 2 . asic properties, including standards 
theory. For the chemist, manufac Compiled and edited by Staff a ae ; on “a 
turer, student. experimenter. Hun- “ - anc specifications, tor a raw mate 
dreds of valuable formulae. Working of the Chemical Engineering rials. Describes the proper equipment 
methods and equipment thoroughly Catalog. 551 pages. Thumb index. for every purpose and operation, 
covered. Sources of raw materials, A shortcut to specific information showing you every ep in its op- 
giving trade names and rarer prod- concerning 12,000 chemicals and raw eration and use. Provides specific 
ucts .. . $3.80 postpaid. materials. Designed for the practical facts on important patents on every 
PERFUMES. COSMETICS &_ we of all who are required to know type of cosmetic, for your guidance 

' 


SOAPS. By William H.Poucher. 


This standard, authoritative 

available in three volumes: 
Vol. 1 (4th edition). A dictionary 
of perfumes and cosmetic raw ma- 
terials . . . $8.05 postpaid. 
Vol. 2 (5th edition). Devoted ex- 
clusively to Perfumes and Per- 
fumery. Manufacture, formulae, etc. 
. . . $8.05 postpaid. 
Vol. 3 (5th edition). 
manufacture of Cosmetics and 
Soaps. Explicit directions. Numer- 
ous formulae . . . $7.05 postpaid. 


HAIR-DYES & HAIR-DYEING. 
By H. Stanley Redgrove & 
J. Bari-Woollss. New, completely 
revised edition of this standard work. 


work 


Covers actual 


September, 1941 


the properties and industrial uses of 
chemical products...$10.00 postpaid. 


MODERN SOAP MAKING. By 
E. G. Thomssen & C. R. Kemp. 


First entirely original American book 
on soap manufacture in 20 years. Cov- 
ers every phase . . . $7.60 postpaid. 


COSMETIC DERMATOLOGY. 
By Herman Goodman. Covers 


the field from acne to vitamins and 
hormones . . . $6.55 postpaid. 


THE CHEMISTRY & MANU- 
FACTURE OF COSMETICS. By 
Maison G. de Navarre, Ph.C., 
B.S., consulting Chemist to the 
Drug and Cosmetic Industries, 


and protection. Tells you how to 
comply with governmental regulations 
at every point. Includes a wealth of 
material found in no other book .. . 
Illustrated . . . 745 pages . .. $8.00 
postpaid. 


MODERN COSMETOLOGY. By 
Reuben Rockwood & Irene 
Ruddock. This new book covers 
completely, in easy-to-understand lan- 
guage, Cosmetology, its related sci- 


ences, and its various manipulative 
practices . . . $3.00 postpaid. 


Postage on foreign orders is extra. 


ROBBINS PUBLICATIONS 


. A new chapter deals with hair bright Member of the Faculty of BOOK SERVICE . East 
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Canadian association seeking to 
equalize excise cosmetic taxes 


The Toilet Goods Manufacturers Assn. 
ef Canada is working with the govern- 
ment to obtain a more equitable assess- 
ment of excise taxes. Under existing 
regulations those who sell directly to the 
retail trade pay more excise and sales 
tax than those who sell to the wholesale 
trade. The association is seeking to 
alter the regulations in such a way that 
everyone will pay approximately the 


same amount. 


New type of make-up bar 
opened in New York, N. Y. 


Toni Pierett’s Make-Up Box has been 
opened at 545 Fifth Ave.. New York. 
N.Y. It is a new type of cosmetic bat 
located in a secluded corridor on the 
fourth floor. Miss M. Anderson is in 
charge of the bar where customers are 
viven a complexion analysis and a com 


plete make-up. 


Kelton Cosmetic Co. moves to 
new and larger quarters 


Increasing business has compelled the 
Kelton Cosmetic Co. to move to new 
and larger quarters at 230 W. 17th St.. 


New York, N. Be 


Must get aid of European agron- 
omists to grow flowers here 
John V. Klochkov. New York. N. Y.. 


who has spent considerable time in the 
study of the cultivation of flowers for 
the production of essential oils. believes 
that the reason none of the experiment 
ing with flower growing for this pur- 
pose in the United States has met with 
commercial success is due to the fact 
that American agronomists and chem- 
ists are inexperienced. “They simply 
lack the knowledge and experience 
which European experts have long pos- 
sessed in this work by reason of a 
monopolistic situation. The American 
agronomists are seeking this knowledge. 
lor this reason it may take years before 
the perfume industry can be aided by 
them.” He believes that the solution of 
the problem lies in blending the experi- 
ence of European and American agron- 
omists and engineers whenever possible. 


H. B. Gordon Mfg. Co. expanding 
manufacturing, sales facilities 


H. B. Gordon Mfg. Co., Ltd.. 5201 Sun- 
set Blvd.. Los Angeles, Calif.. has com- 
pleted an expansion program involving 
the doubling of their floor space by 
taking over the building next door. The 
company. organized by H. B. Gordon. 
its present head. 18 years ago. now has 
about 5200 sq. ft. of floor space. The 
company is expanding its outlets in the 


Middle West. Mr. Gordon is the son 
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of G. M. Gordon, a cosmetics manufac 
turer of 40 years’ experience, now re- 
tired and living in Dallas, Tex. His son 
erew up in the business with him. 


Western Wholesale Co. installing 
enlarged analytical laboratory 


The Western Wholesale Co., division in 
Los Angeles, Calif.. of MeKesson-Rob- 
bins, Inc., is putting in a new, thorough- 
ly modern analytical laboratory. The 
equipment will be entirely new. Addi 
tional facilities for manufacturing cos- 
meties are being installed as part of 
the expansion program, according to 
H. F. Kirby, manager of the manufac- 
turing department. 


Chemical Supply Co. elects 
new officers 
H. A. Nelson has been elected presi- 


dent of the Chemical Supply Co.. 
Cleveland, Ohio, succeeding J. W. Ellis 
who has assumed the office of chairman 
of the board. J. M. Williams has been 
elected vice president and \. E. 
Nicholls, secretary and treasurer. 


Senzodor, Inc., moves to new 
quarters in Rochester, N. Y. 


Senzodor, Inc., makers of incense. has 
moved to a new location at 2180 Mon- 
roe Ave.. Rochester. N. wa The new 
quarters comprise a modern studio type 
manufacturing plant designed accord- 
ing to the plans of Mrs. Ann Foster. 


Carlova, Inc., buys Swamp Root 
building in Binghamton, N. Y. 


Carlova. Inc.. Binghamton. N. Y.. has 
purchased the brick Swamp Root build- 
ing in that city from the estate of W. S. 
Kilmer. The concern. which is under 
the manufacturing direction of A. 
Alexander. occupies two buildings in 
the city and the new property will make 
available needed space. 


Prices of aluminum to be 
reduced after Sept. 30 


The Aluminum Co. of America an- 
nounces that negotiations have been 
completed and a contract made with 
Defense Plant Corp.. acting for the 
United States, for the construction and 
operation of an alumina plant’ in 
Arkansas with an annual capacity of 
100,000,000 pounds, and for the con- 
struction and operation of three alumi- 
num smelting plants. one at Massena. 
N. Y., with an annual capacity of 150. 
000,000 pounds, another in the Port- 
land, Oregon, district. with an annual 
capacity of 90,000,000 pounds, and a 
third in Arkansas with an annual 
capacity of 100,000,000 pounds. 

The Aluminum Co. also announces 
that the price of ingot aluminum will 


be reduced from 17 cents to 15 cents 


per pound on shipments made after 
September 30, 1941, and that reductions 
will be made in the price for fabricated 
aluminum in conformity to the ingot 
price reduction. 


R. F. Revson Co. moves to new 
and larger quarters 


> 


Due to increased business the R. F. 
Revson Co., at present located at 91 
Seventh Ave.. New York, N. Y.. will 
move to new and larger quarters at 
144 W. 18th St. about September 20. 


S. Gumpert Co., flavor makers, buy 
Noxon, Inc., insecticide concern 


The S. Gumpert Co., Ozone Park, N. Y.. 
makers of flavors, ete., has acquired 
Noxon, Inc., makers of polish, waxes 


and insecticides. 


Packages to be considered 
at clinic in New York Oct. 15 


Sponsored by the General Printing Ink 
Corp.. a packaging clinic will be held 
at New York Trade School auditorium 
October 15. Authorities in the field of 
packaging have been announced as 
speakers. 


California Association working 
to have state grown plants 


\ committee of two. consisting of Dean 
\lvah G. Hall of the College of Phar- 
macy of the University of Southern 
California, and Frank E. Mortenson, 
executive secretary of the Southern 
California Retail Druggists’ Assn., has 
been appointed by the California Phar- 
maceutical Assn. to work for state 
assistance in promoting the production 
of medicinal drug plants. essential oils 
and perfumes in California. This move 
was made because of the fact that the 
United States is dependent to a great 
extent for its medicines, perfumes and 
essential oils on countries now at war 
and unable to take care of the demand. 

The California Pharmaceutical Assn. 
at its convention in Long Beach. passed 
a resolution calling upon the governor 
and the state to make a survey of the 
possibilities of starting a medical drug 
plant. essential oils and perfume. in- 
dustry in California, and the chief 
executive has acknowledged receipt of 
a copy of the resolution with thanks, 
but that is as far as he has gone to 
date. It is likely, it was stated, that 
Messrs. Hall and Mortenson will ask 
the governor for an interview. Many 
of the druggists feel that the movement 
inaugurated by their resolution is of 
sufficient importance to keep alive be- 
cause of the uncertainty of the duration 
of the war and the conditions that will 
prevail at its close. 
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It is not difficult to turn out a beautiful bath crystal 
product if the base you use is beautiful to begin with. 


Snowflake Crystals is all of that . . . and besides its 
own natural beauty, it has practically every other 
“virtue” in a bath crystal base that a manufacturer 
could ask for. Just check off these ten points against 
the bath crystal base you are now using: 


. BEAUTIFUL SMALL WHITE CRYSTALS 
. AN EXCELLENT WATER SOFTENER 
. DISSOLVES QUICKLY 


. NON-CAKING, DOES NOT CHANGE IN 
CHEMICAL OR PHYSICAL APPEARANCE 


. NON-IRRITATING TO THE SKIN 

. DETERGENT PROPERTIES—AIDS SOAP 

. DYES READILY 

. PERFUMES READILY 

. FREE FLOWING FOR FILLING MACHINES 
10. LOW COST 


& GW PO — 


wocon™ & co 


Snowflake has w/ility and sales appeal built into the 
product. Remember: Snowflake softens the water, 
does not harden it! WRITE FOR BULLETIN 
No. 224-B—‘Manufacture of Bath Crystals from 
Snowflake Crystals’ 





SOLVAY SALES CORPORATION + 40 Rector Street, New York, N. Y. 


Kindly send me a copy 










of Bulletin Number 224-B 


Manufacture of Bath Crystals from Snowflake Crystals 





Cit State 
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SULPHATED 
Of LS & ALLIED PRODUCTS 


THEIR CHEMISTRY AND ANALYSIS 
by DONALD BURTON & GEORGE ROBERTSHAW 
ONLY $5.00 POSTPAID! 








Sulphated (or sulphonated) oils are remarkable for the 
variety of materials which may be sulphated as well as for 
the variety of products which may be obtained from one 
material. The sulphate oils have also become increasingly 
important as wetting and emulsifying agents. 


To list only a few uses of sulphonated products: 
Detergents - Cosmetics « “Cutting” Oils - Machine Oils - 
Lubricants - Leather Manufacture - Textiles - Pharmaceu- 
ticals - Chemical Specialties - Polishes - Dyeing & Color- 
ing: Paints - Inks - Paper - Adhesives. 


This new book is complete with references. The ana- 
lytical procedures are very definite leading to standardiza- 
tion of method. The chemistry of sulphation is up-to- 
the-minute. 


Order your copy of this valuable book today from 


ROBBINS PUBLICATIONS BOOK SERVICE 


9 EAST 38th STREET « NEW YORK, N. Y. 


YOU MAY NEED ONE OF THESE 


Books 





THE CREAM OF BEAUTY 


by H. Stanley Redgrove. A book 
of beauty culture containing 
recipes for useful toilet creams 
and lotions. Contents: Care of 
Face; Care of Hands; Materials 
Used in Cosmetics; Cold Cream, 
Its History, Composition, Util- 
ity; Modern Vanishing Creams; 
Emolient and Astringent Creams 
(Greasy and Non-Greasy); 
Mud-Pack Treatment; Face 
Powder; Rouge and Lipstick 
(their use and abuse); Some 
Useful Toilet Waters and Lo- 
tions; Care of Hair; Prepara- 
tions for the Hair; Problem of 
Superfluous Hair .. . Only $2.05 
postpaid. 


SCENT AND ALL ABOUT 
IT by H. Stanley Redgrove ... 
Only $1.55 postpaid. 
THE COSMETIC FORMU- 
LARY, Vol. I. By H. Bennett. 
. A new, practical formulary 
on cosmetics . . . Only $3.80 
postpaid. 
HAIR-DYES & HAIR-DYE- 
ING by H. Stanley Redgrove & 
J. Bari-Woollss. New, complete- 
ly revised edition of this stand- 
ard work . . . Only $5.10 post- 


paid. 
MARKETING COSMETICS 
by S. L. Mayham . .. Tells how 


to operate profitably in the cos- 
metic and toilet preparation 
market. 23 chapters .. . Only 


$2.55 postpaid. 










FOREIGN POSTAGE EXTRA . . 


ROBBINS PUBLICATIONS BOOK SERVICE 


9 EAST 38TH STREET, NEW YORK, N. Y. 


- ORDER FROM 


The American Perfumer 
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All exhibit space for chemical 
exposition taken—Largest in 12 years 


All exhibit space in the 18th Exposition 
of Chemical Industries to be held in 
Grand Central Palace, New York. 
December 1-6. was allotted over a month 
ago. Th display will be the largest in 


12 years 


Future supplies of aromatic plants 
from Egypt indicated by study 


The Bureau of Foreign and Domestic 
Commerce which has been studying the 
possibilities of obtaining future supplies 
of aromatic plants from virgin fields 
has learned, the DCAT Section of the 
New York Board of Trade reports, that 
the following are grown in Egypt: 
eucalyptus, cassia (mimosa), jasmine, 
geranium, rosemary, aromatic seeds 
(cumin, anise, fennel, coriander). cit- 
rus. bergamot, and Mentha sylvestris 
and Mentha pulegium, both of which 
grow wild. 


General Drug queries customers on 
use of its products in defense work 


General Drug Co., Brooklyn, N. Y.. in 
order to supply accurate information as 
to the amount of its material entering 
into national defense is sending a ques- 
tionnaire to its customers to determine 
the uses of products purchased from it 
in the army, navy or other agency con- 
nected with the government. The ques- 
tionnaire provides for the listing of each 
product, such for example as vanillin, 
the value in dollars, its use in direct 
defense with priority ratings, and in 
indirect defense. 


July 5 and 10 cent sales 
reach all time peak 


Sales of five and ten cent stores in July 
reached a new all-time peak. Total 
sales of 12 leading 5 and 10 cent variety 
syndicates were $80,121.813. Sales for 
the year to date were $532,305.356. an 
increase of 11.8 per cent. 


Norda Essential Oil & Chemical Co. 
recovers stolen vanilla beans 

Vanilla beans valued at $15.000. part 
of a consignment from the Dutch East 
Indies stolen from Norda Essential Oil 
& Chemical Co., New York. N. Y.. have 


been recovered. 


Highly successful Seaforth men’s 
line now under Vick Chemical banner 


Financial control of the Alfred D. Me- 
Kelvy Co., which Mr. McKelvy estab- 
lished less than two years ago, has been 
sold to the Vick Chemical Co. Mr. 
McKelvy will continue as president, and 
the headquarters will remain in Min- 
neapolis, Minn. The purchase is not 
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exactly the absorption of one company 
by another. Rather it is an affiliation 
with a $60,000,000 concern affording 
the advantages of large scale purchas- 
ing and distribution. 

There are seven items in the Seaforth 
line made by MecKelvy. each of which 
retails for $1. As the toiletry items are 
for men it is felt that men prefer to 
deal in round sums rather than waiting 
for change. Such women’s catch prices 
as 98 cents and $1.89 do not appeal to 
men. 

The odors are distinctly not effemi- 
nate. When the line was launched 
various odors in key bottles were placed 
in widely scattered telegraph offices. 
Men operating the offices were asked to 
indicate their choice. The fragrance 
now sold widely as Seaforth was first 
by a large margin. Packaging is stream- 
lined to the Scotch Seaforth tweed 
motif. The name itself was borrowed 
from Scotland’s most famous regiment. 
the Seaforth Highlanders. 

The company operates factories in 
Minneapolis, Los Angeles and Mexico 
City and a new one is to be opened 
soon in Canada. Its preducts are sold 
in 17 countries. 

The first sale of Seaforth products 
was to Marshall Field & Co. of Chicago. 
which made the purchase on the basis 
of the original sample containers before 
production had started. 


Albert Verley, Inc., transfers Pan- 


American cepartment to New York 
Transfer of its Pan-American Export 
and Import Department to New York 
has been announced by Albert Verley,. 
Inc., through E. J. Strobl. executive 
vice-president now in charge of the 
New York office. As part of a program 
for enlarging the company’s scope and 
facilities at New York. this department 
will handle its extensive shipments to 
Latin-American countries, and will also 
make all purchases of raw materials 
from these sources. Latest arrival at 
Verley’s New York office from Chicago 
is Otto Baptist. Pan-American export 
manager. who will make his permanent 
headquarters here collaborating with 
Mr. Strobl in the extended activities of 
this department. 


Barber supply field 
gets FTC trade rules 


Trade practice rules for the beauty 
and barber equipment and supplies in- 
dustry have been promulgated by the 
Federal Trade Commission, and a trade 
practice committee set up by the in- 
dustry to put the regulations into effect. 

The rules outline nine unfair trade 
practices which are prohibited. Among 
practices banned is imitation of com- 
petitors’ trademarks, paying sales per- 





sons to push a particular brand and 
misrepresenting price reductions which 
are in fact based upon fictitious quo- 
tations. 


Haiti engaged in experimental 
production of natural raw materials 
The National Service of Agricultural 
Production and Rural Education of the 
Republic of Haiti has been engaged for 
several years in the experimental dis- 
tillation of certain plants for perfumes. 
(mong them are lime and lemongrass. 
Dr. Louis DeJoie. head of the Rural 
Economy Section. writes that Haiti can 
furnish vetivert roots, ambrette sees. 
West Indies sandalwood and lignum- 
vitae. Several kilos of neroli have been 
produced this year. 


Virginia Dare Extract Co. to 
erect plant and office building 


A $150.000 factory and office building 
is to be erected by the Virginia Dare 
Extract Co.. Brooklyn, N. Y.. on an 
ll-acre tract of land acquired for the 
purpose in Linden, N. J. 


Star salesmen of E. R. Squibb & 
Sons honored by management 


Star salesmen of the E. R. Squibb & 
Sons organization were guests of the 
management at a banquet recently. in 
New York, N. Y. R. D. Keim was toast- 
master and speeches were made by 
Carleton H. Palmer. Lowell Weicker. 
J. C. Lewis, J. N. Staples, J. F. Ander- 
son, F. W. Nitardy, C. M. Van Kirk. 


Chain drug store sales 
ten per cent ahead of 1940 


Sales of chain drug stores according to 
the Dept. of Domestic Commerce tabu- 
lations were up 10 per cent for the first 
six months of 1941 as compared with 
the same period in 1940. 


Packaging exposition and conference 
in New York April 14-17 


The 1942 Packaging Exposition and 
Conference will be held at the Hotel 
Astor, New York City, on April 14-17, 
it has been announced by the American 
Management Association, sponsor of the 
event. The announcement was made 
through Oliver F. Benz, E. I. du Pont 
de Nemours & Co., Inc., vice-president 
of the Association’s packaging division. 


Luis de Hoyos on good will 
tour for U. S. Dept. of State 
Mayor Luis de Hoyos of Monticello, 


N. Y.. well known in the industry, is 
making a six weeks’ tour of South 
American countries on behalf of the 
United States Department of State. 
He will visit many friends. 
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BRIDGEPORT 


Vanity Cases ¢@ Rouge Cases ¢ 
Containers . 


Powder Box Covers e 





Paste Rouge 
Lipstick Holders (All Types) 


Eyebrow Pencil Holders 


Bottle Caps e Jar Caps e Metal Novelties to Order 


THE BRIDGEPORT METAL GOODS MFG. CO. 


Established 1909 
BRIDGEPORT 
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The TOMBAREL laboratory in New York has many 
valuable resources to aid it in meeting the trying problems 
of the perfumer today. 

The Perfume requirements of American manufacturers 
face so many limitations that great technical skill and ex- 
perience is needed to develop a suitable perfume reason- 
ably secure for future deliveries. 

Such skill and experience receives immeasurable aid 
from our close collaboration with a house such as 
TOMBAREL FRERES of Grasse, France, who for more 
than 100 years have been noted for their great achieve- 
ments in the industry. 


Remember TOMBAREL, NEW YORK when you are 


faced with a problem in Perfumery. 


September, 1941 





CONNECTICUT 




















TOMBAREL 
PRODUCTS 


Corporation 


* 


L. J. Zollinger, President 
9 East 19th St., New York, N. Y. 















The American Perfumer 





George Lueders & Co. honors 


veterans of its organization 


4 bron tablet containing 30 names 
of employes. present and past, whose 
service vith George | ueders & Co.. 


New York N. ¥ 


totals 25 years OF 


more. has been 
unveiled in the 
reception lobby 


of the company 
Beginning with 
the late George 
Lueders. founder 
of the business 


in 1885, t he 
names appear on 
the tablet dated 
according to the 
year in which 
service began. 
The names of 
Edward \V. Kil- 
leen and the late 
Jacob Gundlich 
are inscribed in 


go ld indicating 
service ol 50 
vears. Mr. Kil- . 


leen. formerly 
president of the 
company, still is 
actively associated in its affairs. Six- 
teen of the total number of employes 
listed are in active service today. They 
are: Killeen. Weber, Miss Rosa Kroog, 
Littman, Leuchs, Heister, Miller, 
Menke, Feger. McKnight, F. G. Bueh- 
ler. Cronin. Desmond, Crombie, John 
Kroog, and Lauzon. 


How to do business with 
government told in pamphlet 


\{ pamphlet designed to supply infor 
mation concerning procedures em 
ployed by various government agencies 
in making routine purchases of mer- 
chandise for civilian needs has been 
made available by the Department of 
Commerce for the information of busi 
nessmen who desire to sell to federal 
units. 

It is not likely that the purchasing 
methods by the various agencies of the 
government as outlined in the booklet 
will be radically changed by the impact 
of defense needs, it was stated by gov- 
ernment officials. 

“There is no great mystery involved 
in doing business with the government.” 
according to the Department of Com- 
merce. Any businessman desiring to 
do such business may write to the Pro- 
curement Division, Treasury Depart 
ment, Washington, D. C., and request to 
be listed to receive invitations to bid on 
items he can furnish, the Department 
reported. 


Army and Navy purchasing, it was 
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announced, is explained by two booklets 
published by the respective depart- 
ments. The “Army Purchase Informa- 
(1940) may be had by 
writing the War Department. Washing 


ton, D.C. “Selling To The Navy” may 


tion Bulletin” 





om 


Showing 25 or more years of service, 30 employes’ names are in- 
scribed on this bronze tablet. Sixteen are still active in the firm. 


be had upon application to the Navy 
Department. Washington, D. C. 

The Department of Commerce book- 
let “How To Sell To The Government 
lor Civilian Needs” may be had with- 
out charge upon application to the 
Department at Washington or any of 
its field offices centrally located through- 
out the United States. 


Flavor manufacturer leads 

famous Mormon Tabernacle choir 
Lester F. 
weneral manager of Hewlett Bros. Co.. 


old established Salt Lake City. Utah. 
manufacturers of flavorings and ex- 


Hewlett, vice-president and 


tracts, went to Los Angeles the latter 
part of August as president of the 
famous Mormon Tabernacle choir of 
more than 300. They sang in the great 
Hollywood Bowl to 15.000. As _ presi 
dent of the choir, Hewlett has directed 
its activities for the past year or two. 


Nine hole handicap system popular 


among golfers in Missouri 


The Associated 
Industries of Missouri has had a most 


Drug and Chemical 


successful social and golfing season. 
The summer meetings of the associa- 
tion golf section were well attended 
despite an all-time heat record on one 
of the outings. June 10 a meeting was 
held at the Glen Echo Country Club. 
The first three winners were: I. H. 
Stanley. Monsanto Chemical Co.: Paul 
Horton, National Package Drugs: and 





Paul FE. Weber, Charles Pfizer & Co. 

The meeting on July 8 was held at 
Westborough Country Club and_ the 
first three prizes were awarded to: S. D. 
LeGear, Dr. S. D. LeGear Medicine 


Co.; James Montgomery. U. S. L. 
Chemicals. Inc.; and Thomas Taylor 


of Solvay Sales Corp. 

On August 12 a meeting was held at 
the Algonquin Golf Club. The first 
three winners were: Thomas Taylor, 
Solvay Sales Corp.; Robert Armstrong, 
Fritzsche Brothers, Inc.; and E. J. Cun- 
ningham, Monsanto Chemical Co. 

\fter each meeting on the golf links 
festivities were held in the evening 
which included dinner. 

The nine-hole handicap system is 
distributing prizes around in a_ most 
equitable fashion. Incidentally, it elim- 
inates all possibility of any slur on 
one’s golfing integrity. Any association 
in the industry which conducts golf 
tournaments is invited to contact Franc 
\. Barada, chairman of the golf section. 
His address is 308 Fourth St.. St. Louis, 
Missouri. 


Standard Synthetics takes space 
to accommodate Spanish oils 


Standard Synthetics, Inc.. announces 
that it has taken larger quarters at its 
present address, 119 West 25th St.. New 
York, N. Y., to accommodate the ship- 
ments of Spanish oils which it is receiv- 
ing as representative of F. Gutkind & 
Co., England. 

Among the items recently received 
are: 2.000 lbs.. oil of origanum: 2.000 
10.000 Ibs. 
Spanish rosemary. Scheduled to arrive 
shortly are: 10,000 Ibs., lavender spike; 
an additional 10,000 Ibs.. Spanish rose- 
mary; 3,000 Ibs.. cade oil U.S.P. and 
2,000 Ibs.. labdanum gum. An addi- 
tional 10,000 Ibs. of Spanish spike 
lavender is expected between now and 


lbs.. Spanish sage and 


December. 


Detroit-Chicago golf meet 
to be held Sept. 19 


The inter - city golf match between the 
\llied Drug & Cosmetic Assn. of Mich- 
igan and the combined Chicago Drug & 
Chemical Assn. and Chicago Perfum- 
ery, Soap and Extract Assn. is sched- 
uled for Sept. 19. This will be the 
seventh annual tournament. 

The Allied Drug & Cosmetic Assn. of 
Michigan held its regular monthly meet- 
ing Sept. 10 at the Forest Lake Country 
Club. Detroit. 


James Adams returns to 
Colgate-Palmolive-Peet Co. 

James Adams has resigned as head of 
the automotive branch of OPM to re- 
turn to his post as executive vice presi- 
dent of Colgate-Palmolive-Peet Co. 
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“Serving as a gage, test or model,” 


















New Standard Dictionary 









Every lipstick, eyeshadow, rouge, mascara and powder 


carrying your name and trade-mark is judged as a 






gage or test of merit by the women of America. They 





are justly critical, these women, their instinct for 






excellence unerring 

















It has been Kelton’s proud privilege for years to supply 


many of the country’s foremost brands with quality 
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Th, E chemist is often hard-pressed 


to describe the unique effects of his 
formulas. So is the perfumer. With 
cosmetics, too, there’s an indefinable 
something that gives true cosmetic 
elegance. 

Atlas calls it “‘arlician.’’ It is more 
than smoothness. More than soft- 
ness. More than delightfulness of 
application. It is the sum of all these 

plus a subtle distinction that en- 
hances sales appeal in creams and 
lotions alike. An ‘‘arlician’’ appeal, 
if you like—imparted by Arlex and 
other kindred members of Atlas’ new 
line of cosmetic ingredients. 

Emulsifiers, emollients, and hu- 
mectants—these Atlas polyhy droxy 
compounds translate carbon, hydro- 
gen, and oxygen into sophisticated 
“arlician”’ effects 
that please the most 
fastidious women. 


standard that wins unanimous acclaim. Retaining this 


standard for others suggests the ability to do as much 









for you 





Samples that are pleasing millions of women will be 





mailed the minute your letterhead says, “ship”. 


KELTON 


Cosmetic Company 
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43 West 27th Street 819 Santee Street 
New York, New York Los Angeles, Calif 
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Certified 


Cosmetic Colors 







— For— 
Lipsticks * Face Powders 
Rouges - Compacts 
Lip Pomades * Nail! Polishes 
Also 


Cosmetic Inorganic Pigments 
Cosmetic Titanium Dioxide 


Write for your copy of 

** Arlex in Cosmetics” 
: ‘ , 

— including formulas, 


Specifications, and 





Suggestions jor use. 


“Our tests make them best’ 





Let our modern scientific laboratories assist 


wane * in your color problems 
ARLEX samgie hieaialio. silemiond 
Ue Nicolle 


(ATLAS COMMERCIAL SORBITOL SOLUTION) 
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POWDER COMPANY — 
Wilmington, Deloware 
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Essentia! oil industry growing 
up in Brazil—selling to U. S. 


The interest of U. S. importers in es- 


sential has provoked a real “run” 
to this | ch of production, according 
to reports reaching this journal. In the 
short time between July 15 and August 
%. there were 29 little plants opened 
in the orange district of Limeira near 
Sao Paulo 

This movement is encouraged by the 
vovernment Which hopes that the ex- 
porting of essential oils to the U. S. will 


compensate at least partially the loss 
of the European markets for Brazilian 
orange and at the same time resolve the 


most urgent agricultural problem of the 
country. 

In a special session, the Federal 
Council of Foreign Commerce, the most 
important economic body of Brazil, ex- 
amined the young industry's situation. 
\ public statement promises govern- 
mental aid for the producers of essen- 
tial oils with a view to getting a more 
profitable price than that offered now 
by American purchasers. 

Three big enterprises, all situated in 
the state of Sao Paulo, have practically 
monopolized the production in Brazil. 
They are shown in the table below. 

It would be premature to give a hg- 
ure for the capacity of the newly 
founded little producing plants. The 
government has been asked by orange 
planters to control their activities and 
to take measures in order to standard- 
ize the essential oils. This would make 
it impossible for little producers to 
“compromise with their inferior prod- 
ucts the Brazilian industry in foreign 
markets.” 

For the moment special machines 
with centrifugals have been installed 
in Limeira in order to facilitate the 
purification of the oils produced by the 
small plants. Other centrifugals will 
shortly be put at the disposal of new 
little producers in other orange centers, 

In all these enterprises is utilized the 
orange called “pear.” principally pro- 
duced in the south of Brazil. (This 
orange is smaller than those of Rio de 
Janeiro and Bahia but much more re- 
sistant.) Until now two types of oil 
were produced: “concentrated oil” (for 
bakers), the result of the “American 
method”: and the essential oils, the re- 
sult of the “Italian method.” The out 
put of essential oils will be developed 
in the future. 

The chief problem is that of price 
On the basis of the actual price level 
in the U. S. market, a box of oranges 


Name Situated in 


Ramaciel $/A Taubate 
Saira ("S/A Industrias 

Reunidas de Amido") Sorocaba 
Sociedade de Productos 

Citricos Limeira 
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transformed into essential oil brings in 
8 to 12 milreis (40 to 60c) and the cost 


of exporting a box of oranges this year 
is about 20 milreis ($1). Since three 
boxes are necessary for the production 
of one pound of essential oil, plant own- 
ers ask for a price of $2.50 to $3 a 
pound. 

Although these claims are very 
strong, it is improbable, according to 
reports, that the government will fix a 
minimum price at a too-high level. 


Must drop “Swiss” from name of 
American-made bath oil 


Cassell Products, Ine.. also trading as 
Jaland Parfums, New York. N. Y.. has 
agreed with the F.T.C. to drop the use 
of the word “Swiss” on tags. labels and 
other advertising matter as descriptive 
of its bath oil not produced in Switze 
land. The product was not imported 
from Switzerland and contained no oil 
of pine needles grown in Switzerland. 


Sun liquid cream does not protect 
body from overheating 
Zendel Laboratories, New York. N. Y.. 


has agreed with the Federal Trade 
Commission that it will drop the term 
“laboratories” as a part of its name. It 
is also agreed that it will stop repre- 
senting that its sun liquid cream will 
protect the body from overheating. 


Cosmetics do not free the body 
of destructive poisons 
Elene of Vienna, Inc.. New York. N. Y.. 


has agreed with the F.T.C. that it will 
stop representing that its product. Der- 
vita, frees the body of destructive poi- 
sons, penetrates beneath the skin or 
operates under the skin with a vacuum 
action or attacks impurities under the 


skin. 


BIMS to hold last golf 
outing, Sept. 18 


Members of the BIMS will hold their 
last golf outing of the season, Sept. 
18 at Lakeville, Great Neck. N. Y. As 
usual, a dinner will follow the tourna- 
ment. 

Martin Schultes is in charge of ar- 
rangements. 


Hair dye cannot give permanence 

of color to gray hair 

Jose Gonzales, Laredo, Texas. has stip- 
ulated with the F.T.C. to cease repre- 
senting that his hair dye gives perma- 
nence of color to gray hair. 


Crops Yearly Production 
March/Sept. 15 tons 
April/July 30 tons 
April/Aug. 15 tons 





John Hudson Moore introduces 
Sportsman toiletries 
John Hudson Moore, New York, N. Y.. 


has launched a new line of men’s toilet- 
ries, called Sportsman, which includes 
shaving lotion, hair dressing and co- 
logne, with national distribution. 

The bottles are decorated in full 
color, each one with a reproduction of 
a painting of a mallard duck, a sailfish 
or a racing cutter. Approximately eight 
months were spent in creating the pack- 
ages, with 200 processes considered 
and 68 manufacturers and designers 
active in the work. 


Standard Synthetics’ London factory 
reports good business 


Standard Synthetics. Inc.. New York. 
N. Y., reports that its London factory. 
Standard Synthetics, Ltd., continues to 
do good business despite the war. H. 
Barksfield, director and works main- 
ager of the London factory, writes that 
he is particularly busy and, although 
many supplies are short, the firm is 
still manufacturing large quantities of 
geraniol from citronella and from pal- 
marosa oils, rhodinol, linalyl acetate. 
and distilling large quantities of pep- 
permint oils, Chinese and Japanese. 
He also reports that business is very 
good all over the British Isles, un- 
employment has vanished and wages 
are, in some cases, very high. From 
his remarks, it appears that imports 
of essential oils are still keeping up 
and that the merchant service is de- 
livering goods regularly to Britain. 


Cannot claim cream will remove 
skin discolorations 


Elizabeth Arden Sales Corp.. New 
York, N. Y., has stipulated with the 
F.T.C. to discontinue certain repre- 
sentations in the sale of cosmetics des- 
ignated Ardena Sensation Cream. Jvie 
de Vivre and Ardena Skin Lotion. 

The firm agrees to cease advertising 
that Joie de Vivre will give or help to 
give a firm texture to the skin or change 
the contour of the face. and that Ar- 
dena Skin Lotion has a tonic effect 
upon the skin. 

The company stipulates further that 
it will cease representing, by use of a 
brand name containing the words “Anti- 
Brown Spot” or “Circulation” or other- 
wise, that Ardena Sensation Cream. 
formerly known as “Ardena_ Anti- 
Brown Spot Ointment” and as “Ardena 
Circulation Cream,” will remove brown 
spots, freckles or other discolorations. 
or will stimulate or be of value to a 
sluggish skin, or will give one a clear. 
young or fresh skin or a skin void of 
sallowness, or stimulate or have any 
appreciable effect upon circulation. 


September, 1941 79 













PLYMOUTH ANHYDROUS 
LANOLIN U.S. P. | 


Refined by a special process . 











A complete line of 
Cosmetic Raw Materials 


hain 
€ PLYMOUTH >» 


which prevents darkening or dis- ) 
XS coloration in your product... this 
full U.S. P. grade Lanolin actually 
turns lighter with age. 

Made especially for the drug and 


cosmetic industry. Particularly light 


in color...of firm body... pleasant 


“Where Uniformity 


ai ite a M.W. PARSONS 


imports & PLYMOUTH ORGANIC LABORATORIES, Inc. 
GENERAL OFFICES: 59 BEEKMAN STREET, NEW YORK, Wy. 
DISTRIBUTION POINTS AND AGENTS IN ALL PRINCIPAL CENTERS 
FACTORY: BUSH TERMINAL BUILDINGS, BROOKLYN, W. Y. 
Distributors: Thompson-Hayward Chemical Co. 
Kansas City, Mo., and Brznches 


EAU DE COLOGNES - 


i ARE JUDGED BY QUALITY OF 
OIL OF PETITGRAIN USED 


odor ... and very uniform quality. , 













SHERWOOD 


eee A name that Means 
QUALITY 


to Particular Buyers 















Oil Petitgrain Bigararde 
(CORDILLERA) 


is distilled from leaves and 


twigs of the bitter orange tree. 


eee: : OILS 
SEU AVE 






The product has that richness 












of odor found in the finest Eau 





de Colognes. 





For Details 
Write AP-9 








Samples and suggestions as to 


its use sent upon request. 


Q THE REFINERY OF CONTROLLED SPECIALIZATION 


REFINING COMPANY, INC. 


ENGLEWOOD, NEW JERSEY REFINERY: WARREN, PA. 


BUSH PAN-AMERICA, LTD. 


LT 81-13-38 ei 133 | 3) ee) te CABLE: ARROBUSH 
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N. W. D. A. to hold meeting in 
Cleveland, October 6-10 


The annual meeting ot the National 


Wholesale Druggists’ Assn. will be held 
in Clevel ind. Ohio, October 6-10. 


Life Savers Corp. charged with 
Robinson-Patman violation 

Life Savers Corp., Port Chester, N. Y.. 
is charged by the Federal Trade Com- 
mission with violation of the Robinson 


Patman Act 
that it granted a 20 per cent discount 


The complaint charges 


to multiple retail outlets plus a quar- 


terly rebate. 


Soap made from coffee beans 
interests Dept. of Agriculture 


On a desk in the Bureau of Agricul- 
tural Chemistry and Engineering there 
is a cake of soap made of fresh roasted 
crushed coffee beans, tallow, coconut 
oil. and neutralizing alkali. It was 
made by Dr. R. B. Brown, New York 
City. The coffee soap is said to be 
softening, smoothes the skin, and is 
swift in removing grease, grime, ink, 
and other dirt, either with hot or cold 
water. The effect is attributed to the 
(dextrin) and al- 
bumen, and a small percentage of coffee 
fiber in colloidal form. 

Another experiment that keenly in- 
terests the scientists in agriculture is 
the effort to discover if badly needed 
aromatic plants can be raised by hydro- 
ponics (water culture), as a means of 
solving some of the stubborn problems 
of cost of labor. It has been found 
that some grasses are unusually respon- 
sive to hydroponics. 


presence of sugar 


Fair trade violators get another 


jolt—cannot reduce for closeouts 
If there is a clause in a fair trade con- 
tract providing that a retailer who pro- 
poses to close out the line of any 
particular manufacturer that he will 
first offer to resell any unsold items in 
the line to the manufacturer at the price 
paid for them, the retailer must do ex- 
actly that. This was decreed in an 
order by the New York Supreme Court 
in the case of Knickerbocker Liquors 
Corp. vs. West Fordham Road, Inc. The 
court held, in granting a preliminary 
injunction, that even though it was a 
closeout the retailer had no right to sell 
below the fair trade price. It also 
enjoined the retailer from handling any 
of the trade marked articles of the par- 
ticular manufacturer or selling them 
even above fair trade prices. 
Commenting on the order of the court 
Hugo Mock, counsel for the Toilet 
Goods Assn. in bulletin 285 says in 
part: “This order indicates a much more 
vigorous enforcement of the fair trade 
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act. If an appeal is taken and this 
order is sustained it will indicate that 
the Appellate Courts have become 
weary of the mass of litigation which 
has resulted from the numerous viola- 


tions of the fair trade act.” 


Dept. of Commerce looks to 
Philippines for essential oils 


With European suppliers of essential 
oils shut off by the war from the Amer- 
ican market for an indefinite period. 
experts of the Department of Com- 
merce and other government agencies 
are examining the possibilities of ac- 
cessible areas as sources of these basic 
materials in perfume manufacture. 

The forests of the Philippines. they 
point out, are known to contain numer- 
ous plant growths yielding oils which 
in odor are markedly similar to those 
produced in Europe. In the vast forest 
areas of Brazil and other Latin Amer- 
ican countries there are also great num- 
bers of plants and shrubs from which. 
it is believed, suitable essential oils 
might be extracted. 

Two plants which grow in profusion 
in Philippine forests yield oils which 
resemble, respectively, bergamot and 
jasmine, items which are probably the 
most extensively employed of all es- 
sential oils in the manufacture of per- 
fumes. Bergamot is likewise an im- 
portant ingredient in eau de cologne 
and is widely used for scenting toilet 


soaps. 


Obituaries 
August Eimer 


August Eimer, 87, who retired a decade 
ago as president of Eimer & Amend. 
New York. N. Y., died August 29 in 
Port Chester, N. Y. The company was 
founded by his uncle. Carl Eimer, in 


1851. 


Daniel E. Maxfield 


Daniel E. Maxfield, sales engineer of 
Stokes & Smith Co., Philadelphia, Pa.. 
died Sept. 1 after an ilness of several 
months. He had been connected with 
the company’s packaging and filling di- 
vision since 1919 and was well known 
throughout the industry. 


Trade Jottings 


Luxor, Ltd.. offers a Pine Oil Blend 
for the bath. The new product is com- 
posed of ingredients designed to help 
soften as well as scent the bath water. 


Germaine Monteil has a new make- 
up shade, Theatre Red, designed for 
autumn wear. Theatre Red comes in 
lipstick, cream rouge and dry rouge. 
The same firm has a new dusting 
powder to accompany its flower scented 


bath oil and cologne. The powder is 
available in two fragrances. lilac and 


jasmine. 


Northam Warren Corp.. makers of 
Cutex, is promoting its slogan, “Satur 
day is Manicure Day.” in national ad- 
vertising, counter and display cards. 


Cosmetiques Tussy announces a new 
lipstick shade, Kiltie Red, a dark rich 


blue-red. 


Jean Vivaudou, Inc.. announces tlie 
new Orloff perfumed fruit 
Fruit sachets include apple, pear. crab 


sachets. 


apple. grape. cherry, each with glossy 
green leaves and natural-looking stems. 
Five Orloff fragrances perfume the 


boules. 


Richard Hudnut is offering a_ fall 
promotional package. It contains a Du- 
Barry lipstick and a medallion box of 
face powder. There is a choice ol 
six shades of both lipsticks and powder. 
The new Red Gold and Rose Cerise 
lipsticks are to be stressed particularly 
in the promotion of this package. 


Woodhue for 


Men. a masculinized version of its 


Fabergé announces 


fragrance, Woodhue. The new pack- 
age is topped and coastered in saddle 
stitched natural calfskin. It comes in 
three sizes. 


Lentheric suggests its new Soft Focus 
make-up for fall wear. The line in- 
cludes a make-up base—either cream or 
liquid 
dry—and lipstick. 


face powder, rouge—cream or 


Parfums Schiaparelli announces two 
new lipstick shades. They come in the 
Sleeping series and are known as Sun- 
set and Sunrise. designed for night 
wear. Each is offered in a Sleeping 
blue case. shaped like a burnt oui 
candle. 


Peggy Sage offers a polish pack. con- 
taining two shades. The case is a king- 
size cigarette type. made of cowhide. 


Barbara Gould has a less-than-half- 
price offer on its night cream during 
the month of September. 


Coty. Inc., announces that its beauty 
aids have been adopted as part of the 
curriculum of the training course given 
models by John Robert Powers. Models 
are taught the art of make-up. care of 
the skin, ete. 
a fitted overnight case. equipped with 


Each girl is to receive 


beauty items, 


Dura-Gloss has three new nail polish 
shades. They are Red Pepper. Cinna- 


mon and Nutmeg. 


Robert Fiance, hair stylist and di- 
rector of the Laurent Hair Design Insti- 
tute of New York, N. Y., has named 
some of his 1942 coiffures, Bombs- 
shell, Retreat. Fuselage, Flight. 
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REG. VS. PAT. OFF 


CHECK THESE REASONS WHY... 


V Made from refined oils not affected 
by war blockade. 
V_ Types to fit most any formula. 
V_ Laboratory controlled chemical and 
physical characteristics. 
V_ Better quality—at a saving. 
& 
TESTED PERSIAN QUINCE SEED 
CONCENTRATED SHAVING CREAM BASE 


JOHN POWELL & Co. 
116 East 32nd Street, 
New York City. 


September, 1941 


$2.50 lb. 


os 
Balsam Pine 
No. 3729 


This unusual Balsam Pine Perfume is adaptable to 
all types of Products. Its refreshing, clean odor 
finds use in Toilet Waters, Sprays and other 
Alcoholic products. 


In Bath Products, including oil, powders and 
salts, this utility Balsam Pine is indispensable. 


WRITE TODAY FOR SAMPLE 


DEODORANTS 


SELL FAST 
OFFER BIG PROFITS 


EN and women everywhere are now conscious of 

the necessity of a deodorant. Whether it be 
social or business they know they can't afford to 
offend. Therefore the deodorant market is general 
and complete—with sales unlimited! 


E manufacture for your private label an 

anti-prespirant, a deodorant or a combina- 
tion of the two in one. They are tried and tested 
and their results are satisfactory. They have an ap- 
pealing odor—easy to apply—not messy or greasy 
—will not harm clothes — will not injure the skin. 
Write for free samples—test them yourself and be 
convinced! 


ALSO we have for your private label lipsticks that 
are so well known, so well used that their quality is 
without question. Write for information and samples 
of these too, if you want profit-makers! 


Please use company letterhead in answering 


SOLO LABORATORIES 


3450 West Lake Street, Dept. 902 Chicago, Ill. 
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Prices 


Few ER price movements were noted 
in essential oils and aromatic chemi- 
cals over the past month but the gen- 
eral trend continued upward. Quota- 
tions in many instances have become 
a secondary issue. The real problem 
is that of securing ample supplies. 
Far Eastern products were difficult 
to obtain on spot, and prices on 
cassia oil, anise, menthol and cam- 
phor became largely nominal since 
most local houses were reserving 
small stocks on hand for their regu- 
lar customers. Japanese steamers 
carrying camphor, menthol and sev- 
eral other articles, much of which had 
already been paid for by American 
importers. returned to Japan as the 
result of economic restrictions placed 
by the United States against Japan. 
The future of these articles is entirely 
dependent on international develop- 
ments but up to the latter part of last 
month there appeared to be little 
chance of securing replacements. The 
recent happenings, it is pointed out. 
will undoubtedly affect 
Chinese products since many ship- 


numerous 


ments have been arriving on Japanese 
steamers. The few American boats 
still in the service will probably prove 


inadequate for commercial needs. 


Washington Surveys Menthol! 


The future concerning menthol has 
become so serious that the situation 
is receiving attention in Washington. 
Because synthetic menthol is made in 
this country from Java citronella oil, 
the desirability of allocating supplies 
of citronella so as to insure a substan- 
lial increase in the output of synthetic 
material has been a subject of discus- 
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Trend 


Upward 


sion among officials of O.P.A.C.S. 
There has been some talk of a price 
being established on Java 
citronella oil. 


ceiling 


Supply of Oils Limited 

Leading suppliers of essential oils 
reported that they could have sold 
considerably more oil over the past 
month but business was extremely 
dificult because of an absence of 
available supplies. 

Domestic oils were commanding 
considerable attention. Shortage of 
pine needle oil, because of the Russo- 
German conflict, brought about a bet- 
ter demand for spruce and hemlock. 
Although it is getting rather late in 
the season, trade in California lemon 
and orange continues in good volume. 
In view of a shortage of imported oils, 
it is expected that the call for domes- 
tic lemon and orange will continue in 
good volume well into the fall season. 


Shortages in Basic Chemicals 

Shortages of certain basic chemi- 
cals are reported to be threatening 
the production of several imitation 
floral oils. Lavender and geranium 
have been gradually working into a 
firmer position, especially because the 
demand for these products has steadi- 
ly increased as a result of abnormal 
conditions existing in the natural 
products. 

\romatic chemical manufacturers 
continued to run considerably be- 
hind on deliveries. Buyers failing to 
cover requirements in regular chan- 
nels were being forced to canvass the 
entire market in an effort to cover, 
thus causing greater confusion than 





at any time since the European con- 


flict started. Shortages of such basic 
materials as benzyl products, methyl 
salicylate, lemongrass oil as well as 
a number of other articles were re- 
ported by manufacturers. 


Gum Tragacanth Uncertain 

Invasion by British and Russian 
forces of Iran immediately brought 
a flurry in gum tragacanth which was 
accompanied by a slight advance in 
the better grades. As compared with 
the number of inquiries, however, 
business proved rather disappointing. 
Most major consumers, anticipating 
such a development, had purchased 
eoods rather freely earlier in the year 
and it is believed that most of these 
houses are fairly well covered on their 
requirements. The development has 
nevertheless caused a general feeling 
of uncertainty with regard to future 
supplies. Other items that are likely 
to be affected or partially affected are 
gum myrrh, olibanum and gum 
mastic. 


Mexican Vanilla Beans 

Prospects concerning the new crop 
of Mexican vanilla beans are not very 
promising. Judging by reports, the 
output for the 1941-1942 season will 
be about half of the 1940-1941 crop. 
\ development of interest, however. 
is the fact that a law has been passed 
in Mexico prohibiting the cutting 
and buying of green beans before 
October 15. Such legislation, it is 
believed, should go a long way in im- 
proving the quality of future ship- 
ments from Mexico. Beans continued 
very scarce on spot. There were more 
inquiries than there were beans and 
local houses were experiencing con- 
siderable difficulty in keeping the 
trade supp!ed with their requirements. 
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OUTSTANDING EXCELLENCE 


..« That accounts for the popularity of 
Interstate Colors. 


No matter what your color requirements 
are, consult us. Our expert advice will 
prove of great value to you. 


CHLOROPHYLL @ SAPONINE 








INTERSTATE COLOR CO.» 


3 BEEKMAN STREET, NEW YORK 








JOSEPH L. STUMMER, Ph.G., B.Sc. 


Consulting Chemist 


PERSONAL INSTRUCTION GIVEN 
TO BUSY EXECUTIVES IN THE 


MANUFACTURING PROCESSES OF 





* * * 


MODEL EBW ERTEL BENCH MODEL FILTER THE PRINCIPAL PRODUCTS IN 


make your work easier...... THE TOILET GOODS INDUSTRY 


With the ERTEL EBW Bench Model Filter you don’t have to 
tighten the filter with numerous bolts and wing nuts. Instead, 
a hand wheel permits the loading of the asbestos filter sheets 
into the filter by simply turning the wheel. 
Three gallons per minute are delivered by the silent pump, 
which can be used as a transfer pump when not filtering. 
Write now for further details on the ERTEL EBW Bench Model 
Filter. available in bronze. nickel plated or in hard rubber. 


CONFIDENTIAL, NO CLASSES 


By appointment only 


ERTEL ENGINEERING CORP. 


Manufacturers and Designers of Liquid Handling Equipment 


39 EAST 20th STREET, NEW YORK CITY 


DEPT. F.—44 MILL STREET. KINGSTON. N. Y 





New York Sales Office and Show Room, 40 West 48th St. 






=> SOAP MANUFACTURE: 


private brands exclusively! 
THE CHEMICAL PROCESSES 





@ LIPSTICKS @ CREAM ROUGES 
@ PERFUME DEODORANTS 
@ DRY SKIN CREAMS 










A handbook for those engaged in the manu- 00 
facture of hard soap. By J. H. Wigner, Ph.D. POSTPAID 









All the advantages of your own 
factory. Scrupulous attention to 
details. Our service insures re- 
peating accounts for you. Inquiries 
invited. 





The author has had long experience in soap works and has 


ia evolved a method of controlling the process of soap boiling 
not dependent on rule of thumb or the experience of individual 






soap boilers. This method, based on fundamental principles as 
yet not generally known, is described for the first time in this 
book. Also deals with the allied processes encountered in 
soap making. Of great value to soap boilers and plant man- 
agers. 











Products Liability Insurance 







Order your copy today. 
ROBBINS PUBLICATIONS BOOK SERVICE, 
9 East 38th St., New York, N. Y. 






dresden cosmetic €0.. inc. 
122 West 26th Street, New York @ Phone CHelsea 2-2990 








84 September, 1941 The American Perfumer 





Le 




















PRICES IN THE NEW YORK MARKET 
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auvunnseannnaianit 


(Quotations on these pages are those made by local dealers, but are subject to revision without notice) 


ESSENTIAL OILS 


Almond Bit, per Ib. 
S. P. A. 
Sweet True 
Apricot Kernel 
Amber rectified 
Angelica root 
Anise, U. S. P. 
Aspic (spike) Span. 
Avocado 
Bay 
Bergamot 
Artificial 
Birch, sweet 
Birchtar, crude 
Birchtar, rectified 
Bois de Rose 
Cade, U. S. P. 
Cajeput 
Calamus 
Camphor, ‘white" 
Cananga, Java native 
Rectified 
Caraway 
Cardamon, Ceylon 
Cassia rectified, U. S .P. 
Cedar leaf 
Cedar wood 
Celery 
Chamomile 
Cinnamon 
Citronella, Ceylon 
Java 
Cloves, Zanzibar 
Copaiba 
Corionder 
Imitation 
Croton 
Cubebs 
Cumin 
Dillseed 
Erigeron 
Eucalyptus 
Fennel, Sweet 
Geranium, Rose, Algerian 
Bourbon 
Turkish 
Ginger 
Guaiac (Wood) 
Hemlock 
Substitute 
Juniper Berries 
Juniper Wood, imitation 
Laurel 
Lavandin 
Lavender, French 
Lemon, Italian 
Calif, 
Lemongrass 
Limes, distilled 
Express 
Linaloe 
Lovage 
Marjoram 
Neroli, Bigarde, P. 
Petale, extra 
Olibanum 
Opopanax 
Orange, bitter 
Sweet, W. Indian 
Italian 
Calif. exp. 
Orris root, con. (o0z.) 
Artificial 
Orris root, abs. (oz.) 
Pennyroyal Amer. 
European 
Peppermint, natural 
Redistilled 
Petitgrain 
Pimento 
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$4.25 Nom'l 
4.85@ 5.25 
1.90@ 2.00 
50@ = «55 
1.90 Nom'| 
150.00 Nom'l 
1.25@ 1.50 
2.65@ 3.00 
80@ = .85 
1.25@ 1.35 
22.00 Nom'l 
450@ 9.25 
1.60@ 3.50 
1.10@ 1.25 
2.50 Nom'l 
3.85@ 4.25 
85@ .90 
98@ 1.05 
18.00 Nom'l 
30@ =.35 
9.00@ 9.50 
10.00@ 10.50 
13.00@ 15.00 
28.00@ 35.00 
5.50@ 6.00 
1.15@ 1.40 
30@ = «52 
35.00@ 40.00 
110.00@ 125.00 
10.00@ 32.00 
1.15@ 1.25 
28@ 1.15 
1.25@ 1.40 
55@ = .70 
25.00@ 28.50 
8.50@ 9.00 
3.00@ 3.75 
3.75@ 4.00 
8.00@ 10.00 
5.50 Nom'l 
2.20@ 2.75 
10@ = -.85 
3.00@ 3.75 
15.25@ 18.00 
17.00@ 20.00 
3.25@ 3.80 
9.50@ 12.00 
3.75@ 4.00 
1.25@ 1.35 
55@ .60 
17.50 Nom'l 
15@ .80 
5.00 Nom'l 
6.00 Nom'l 
8.00@ 11.00 
6.25 Nom'l 
3.25@ 4.00 
2.00 Nom'l 
7.25@ 7.80 
9.50@ 10.50 
3.00@ 3.25 
85.00@ 95.00 
6.00@ 17.00 
340.00@380.00 
375.00@400.00 
5.25@ 5.75 
18.00@ 20.00 
6.00 Nom'l 
5.50 Nom'l 
8.25 Nom'l 
2.90@ 3.00 
19.25 Nom'l 
42.00@ 
100.00 Nom'l 
3.25@ 3.50 
3.00@ 3.25 
3.85@ 4.00 
4.05@ 4.15 
1.65@ 3.00 
3.00@ 8.00 


Pinus Sylvestris 

Pumillonis 

Rose, Bulgaria (oz.) 
Synthetic 

Rosemary, French 
Spanish 

Sage 

Sage, Clary 

Sandalwood, East India 
Australia 

Sassafras, natural 
Artificial 

Snake root 

Spearmint 

Thyme, red 
White 

Valerian 

Vetivert, Java 

Wintergreen 

Wormseed 

Ylang Ylang, Manila 
Bourbon 


3.40@ 3.85 
3.75@ 4.00 
22.00 Nom'l 
30.00@ 42.00 
2.00 Nom'l 
1.00@ 1.25 
7.50 Nom'l 
45.00 Nom'l 
5.50@ 6.00 
5.80@ 6.00 
1.10@ 1.20 
1.00@ 1.10 
8.75@ 10.00 
2.75@ 3.00 
2.25@ 2.30 
2.35@ 2.40 
30.00 Nom'l 
11.50@ 12.50 
4.00@ 8.00 
2.45@ 2.85 
24.00 Nom'l 
14.00 Nom'l 


TERPENELESS OILS 


Bay 
Bergamot 
Geranium 
Grapefruit 
Lavender 
Lemon 
Lime, ex. 
Distilled 
Orange, sweet 
Peppermint 
Petitgrain 
Spearmint 
Vetivert, Java 


2.25@ 3.00 
49.00 Nom'l 
Nominal 
60.00@ 65.00 
14.50@ 16.00 
22.00@ 25.00 
68.00@ 70.00 
57.00@ 60.00 
175.00@190.00 
8.75@ 9.00 
2.95@ 3.25 
5.00@ 5.50 
50.00 Nom'l 


DERIVATIVES AND CHEMICALS 


Acetaldehyde 50%, 
Acetophenone 
Alcohol C 8 

Cc 9 

C 10 

C il 

C 12 
Aldehyde C 8 

Cc 9 

Cc 10 

Cll 

C 12 

C 14 (so-called) 

C 16 (so-called) 
Amyl Acetate 
Amyl Butyrate 
Amy! Cinnamate 


Amyl Cinnamate Aldehyde 


Amy! Formate 
Amyl Phenyl Acetate 
Amyl Salicylate 
Amyl Valerate 
Anethol 

Anisic Aldehyde 
Benzophenone 
Benzyl Acetate 
Benzyl Alcohol 
Benzyl Benzoate 
Benzyl Butyrate 
Benzyl Cinnamate 
Benzyl Formate 
Benzyl-lso-eugenol 
Benzylidenacetone 
Borneol 

Bornyl Acetate 
Bromstyrol 

Butyl Acetate 
Butyl Propionate 
Butyricaldehyde 
Cinnamic Acid 
Cinnamic Alcohol 
Cinnamic Aldehyde 


1.640@ 2.00 
1.65@ 1.80 
9.00@ 13.00 
22.00@ 35.00 
9.75@ 13.50 
17.50@ 20.00 
7.45@ 15.00 
22.50@ 28.00 
30.00 Nom'l 
29.00@ 35.00 
21.25@ 23.50 
28.00 Nom'l 
9.50@ 10.00 
8.25@ 12.00 
50@ = .75 
.0@ 1.10 
450@ 5.80 
2.00@ 3.50 
1.00@ 1.75 
3.00 Nom'l 
70@ 85 
2.10 Nom'l 
1.05@ 1.30 
2.80@ 3.20 
.20@ 1.30 
75@ 1.00 
70 1.00 
85@ 1.75 
3.00@ 3.50 
5.25 6.50 
3.60@ 4.00 
10.004) 11.25 
2.25@ 3.40 
2.00 Nom'! 
2.00 Nom'l 
4.00@ 4.25 
08'L@ .14!/, 
2.00@ 
12.00@ 
3.75@ 4.50 
6.10 Nom'l 
1.60@ 2.00 


Cinnamyl Acetate 
Cinnamyl Butyrate 
Cinnamyl Formate 
Citral C. P. 
Citronellal 
Citronellol 
Citronellyl Acetate 
Coumarin 
Cuminic Aldehyde 
Diethylphthalate 
Dimethyl Anthranilate 
Ethyl Acetate 
Ethyl Anthranilate 
Ethyl Benzoate 
Ethyl Butyrate 
Ethyl Cinnamate 
Ethyl Formate 
Ethyl Propionate 
Ethyl Salicylate 
Ethyl Vanillin 
Eucalyptol 
Eugenol 
Geraniol, dom. 
Geranyl Acetate 
Geranyl Butyrate 
Geranyl Formate 
Heliotropin, dom. 
Hydrotopic Aldehyde 
Hydroxycitronellal 
Indol, C. P. (oz.) 
lso-borneol 
lso-butyl Acetate 
lso-butyl Benzoate 
Iso-butyl Salicylate 
lso-eugenol 
Iso-safrol 
Linalool 
Linayl Acetate 90% 
Linalyl Anthranilate 
Linalyl Benzoate 
Linalyl Formate 
Menthol, Japan 
Chinese 
Synthetic 
Methyl Acetophenone 
Methyl Anthranilate 
Methyl Benzoate 


Methyl Cellulose, f.o.b. ship- 


ping point 
Methyl Cinnamate 
Methyl Eugenol 
Methyl Heptenone 


Methyl Heptine Carbonate 


Methyl Iso-eugenol 


Methyl Octine Carbonate 


Methyl Paracresol 
Methyl Phenylacetate 
Methyl Salicylate 
Musk Ambrette 

Ketone 

Xylene 
Nerolin (ethyl ester) 
Paracresol Acetate 
Paracresol Methyl Ether 
Paracresol Phenyl-acetate 
Phenylacetaldehyde 50%, 

100% 
Phenylacetic Acid 
Phenylethyl Acetate 
Phenylethyl Alcohol 
Phenylethyl Anthranilate 
Phenylethyl Butyrate 
Phenylethyl Propionate 
Phenyl Formate 
Phenyl Valerianate 
Phenylpropyl Acet. 
Phenylpropyl Alcohol 
Phenylpropyl Aldehyde 
Rhodinol 
Safrol 


6.75@ 9.25 
12.00@ 14.00 
13.00@ 
4.85@ 5.50 
1.60@ 2.25 
2.35@ 3.00 
4.00@ 5.10 
2.75@ 3.00 
13.00@ 17.00 
24@ 33 
4.85@ 6.00 
25@ «50 
5.75@ 7.50 
.25@ 1.50 
85@ 1.10 
3.50@ 3.80 
715@ 1.25 
95@ 2.00 
1.10@ 2.25 
6.25@ 6.50 
1.50@ 1.75 
2.50@ 3.00 
1.65@ 3.50 
1.75@ 2.25 
4.25@ 6.00 
4.25@ 6.25 
3.75@ 4.00 
25.00@ 27.50 
3.25@ 6.00 
31.00@ 35.00 
2.00 Nom'l 
1.50@ 2.25 
2.00@ 2.75 
2.60@ 5.00 
2.95@ 4.50 
2.75@ 3.00 
5.25@ 6.10 
7.25 Nom'l 
15.00@ 
10.50@ 
9.00@ 12.00 
7.50 Nom'l 
7.50 Nom'l 
4.50 Nom'l 
1.60@ 2.00 
2.30@ 3.25 
85@ 1.75 


Nominal .60 


2.85@ 3.25 
3.50@ 6.75 
2.50@ 4.50 
45.00 Nom'l 
6.25@ 11.50 
24.00@ 30.00 
2.50 Nom'l 
2.25 Nom'l 
38@ .40 
3.85@ 4.20 
4.00@ 4.35 
1.25@ 1.55 
1.35@ 1.80 
3.50 Nom'l 
2.50@ 3.50 
6.50@ 8.50 
2.75@ 4.00 
450@ 7.00 
2.00 Nom'l 
3.00@ 5.00 
2.75@ 3.50 
16.00@ 
6.50@ 10.00 
4.75@ 6.25 
12.50@ 18.00 
16.00@ 17.50 
10.00 Nom'l 
4.00@ 6.30 
8.65@ 12.00 
33.50@ 36.00 
1.10 Nom'l 


(Continued on page 87) 
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PATTVWFUL SERV 


METAL - EMBOSSED 
ENGRAVED 
DIE STAMPING FOR BOXMAKERS 


837-839 TENTH AVE. 
JOHN HORN, Labels, NEW YORK CITY, N. Y. 
(Sample booklet of labels sent to RESPONSIBLE MANUFACTURERS) 
Name. 
Address 
City 


CLASSIFIED ADVERTISEMENTS LIQUIDATING 


The rates for advertisements in this section are as follows: 
Business Opportunities, $1.00 per line per insertion; Situ- 
ations Wanted and Help Wanted, 50c per line per insertion. 
Please send check with copy. Address all communications to 


THE AMERICAN PERFUMER, 9 East 38th St., New York 
BUSINESS OPPORTUNITY 

WANTED. 2—Dry Powder Mixers; 2—Pony Mixers; 2—-Tablet 
Machines; 1—Filter; 3—Kettles: 2—Filling Machines. No dealers. 
Write Box 2353, The American Perfumer and Essential Oil Review. 
CLOSEOUTS— Wanted for cash 
fumes, soaps and sundries, etc. Submit prices and samples. 
Box 2392, The American Perfumer and Essential Oil 


Novelty bottles, fancy boxes, per- 
Write 
Review. 
SURPLUS EQUIPMENT FOR SALE including World Labeling 
Machines (semi-automatic); Kiefer Rotary Bottle Washer; 200- 
gallon Copper Vacuum Still with Surface Condenser and Pump: 
Suction Fan; Blanchard, Mead and Schutz-O’Neil Mills; Ferguson 
Carton Sealer: 342” Blackmer Rotary Pump; Gyrator Sifter: Day 
Dry Package Filler; 100-gallon Vertical Mixer for Liquids; 1 H.P. 
to 15 H.P. two and three phase A.C. Motors. Write Box 2391, The 
American Perfumer and Es:ential Oil Review. 
MACHINE FOR SALE—1—Stokes #79-80 series semi-automatic 
tube filling, closing and sealing machine-——handles tubes up io 114” 
diameter by 6” length—equipped for double fold clip closure 
V-belt drive to explosion proof, 1, H.P. motor. Perfect condition 
used less than one month. The Henkel Company, Fremont, Ohio. 
RECONSTRUCTED MIXERS: First class shape, real bargains. 
Write or wire Abraham & Vinik, 2052 Ogden Ave., Chicago, Ill. 


SITUATION WANTED 


EXECUTIVE—Trained in chemistry, engineering and law. Wide 
experience in formula development of cosmetic, drug, food, soap 
and household specialties. Have successfully directed all phases of 
large operations. Builder of employee morale. Unusually cost con- 
scious. Will go anywhere on relatively short notice. Write Box 
2393. The American Perfumer and Essential Oil Review. 


|THE VERB FINDER 
A NEW INVENTION IN WORD FINDING 


Entirely different from any synonym book or 
thesaurus. It is an alphabetical arrangement of 
nouns, under each of which are listed up to 
100 choice verbs, used by famous writers. 


The VERB-FINDER selects a dynamic verb for 
each noun and makes your sentences bite. 
530 pages . . . $2.65 postpaid. 


ROBBINS PUBLICATIONS 
BOOK SERVICE, 9 East 38th Street New York 
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Pharmaceutical & Chemical Plant, Buffalo, N. Y. 


name withheld by request 
i—F. J. Stokes 90-C auto. Tube Filler, Closer, Clipper. 
5—Dry Powder Mixers, C00 Ib. to [000 Ib 
Approximately 20 Copper Tinned Mixing, Tilting Tanks, up to 180 gal 
Approximately 65 Copper, Alum. and Glass Lined Tanks and Jacketed Kettles, 
5 gal. to 3500 gal 
i—Pneumatic Seale Packaging Unit with parchment liner. 
i—Johnson Packaging Unit with Bond Filler 
i—Complete Bottling Line, consisting of 2 Std. auto. 12-Spout Vacuum Fillers 
Corker, World Rotary Labeler 
MISCELLANEQUS—Percolators, Pulverizers, Drug Mills, Granulators, 
Dough Mixers, Stills, Filling Machines, Scales, Testing Equipment 
Pumps, Water Still, Lab. W. & P. Mixer, Tanks, Kettles, etc 


Send for Complete Iliustrated Circular 


Consolidated Products Company, Inc. 
14-15 Park Row New York, N. Y. 


Warehouse and Shops: 335 Doremus Avenue, Newark, N. J. 





CONSOLIDATED 
Established 1858 FRUIT JAR CO. 


NEW BRUNSWICK, NEW JERSEY 





SHEET METAL GOODS : CORK TOPS : SPRINKLER TOPS : DOSE CAPS 





JASMIN 60 


is an excellent synthetic Jasmin that can be used at 
a substantial economy with natural Jasmin without 
depreciating its characteristic note. 


Samples upon request 


VAN DYK & COMPANY 


Incorporated 1904 
Perfumery and Cosmetic Raw Material 


Offices and Factory 


57 Wilkinson Ave., Jersey City, N. J. 
Los Angeles Office: 1282 Sunset Boulevard 


The American Perfumer 





(Continued from page 85) 


Sentalyl Acetate 20.00@ 22.50 
Skatol C. P. (oz.) 5.50@ 8.00 
Styroly! Acetate 3.50@ 5.10 
Styrolyl Alcohol 9.25@ 12.00 
Terpineol, C. P. 30@ 42 
Terpinyl Acetate .20@ 1.20 
Thymene 45@ 
Thymol 2.35@ 2.50 
Vanillin (clove oil) 2.60@ 2.75 
(guaiacol) 2.15@ 2.30 
Lignin 2.35@ 2.55 
Vetivert Acetate . 25.00 Nom'l 
Violet Ketone Alpha 8.50@ 14.00 
Beta 8.50@ 10.00 
Methyl 6.00@ 8.00 
Yara Yara (methyl ester) 1.50@ 1.75 


BEANS 

Angostura 2.40@ 2.65 
Tonka Beans, Surinam 80@ .85 
Vanilla Beans 

Mexican, whole 13.50@ 14.00 

Mexican, cut 12.50@ 13.00 

Bourbon, whole 13.50 Nom'l 
South American 12.00 Nom'l 
Tahiti 6.00@ 7.15 
Java 12.50@ 13.00 


SUNDRIES AND DRUGS 
Acetone -10 Nom'l 
Almond meal 25@ = .27 
Ambergris, ounce 17.00@ 20.00 
Balsam, Capaiba 34@ ~~ -.36 
Peru 1.45@ 1.50 


Beeswax, bleached, pure 
U.S.P. 50@ «52 
Yellow, refined 45 Nom'l 
Bismuth sub-nitrate 1.20@ 1.22 
Borax, crystals, carlot ton 48.00@ 58.00 
Boric Acid, ton 125.00@ 140.00 


Vital points 
on cosmetic law 


(Continued from p. 27) 25,000 kilos 
linaloe oil were exported by Brazil in 
1940. U. S. Department of 


ture is convinced 


A gricul- 
practically all 
Africa. in the 
countries, India. the 
Dutch East Indies, and in other coun- 


plants now grown in 
Mediterranean 


similar 
products, may be cultivated success 
fully in Central and South 
Recently the 


tries, for essential oils and 


America. 

Bank 
financed a tropical plant venture in 
Haiti to the extent of $5.000.000. The 
Haitian 
000,000 


charter, and the guarantee of native 


Export-Import 


Government contributed — 1.- 


acres ideal land, a_ broad 


labor at cheap wages capable of sur- 


viving in the tropical heat and sur- 
roundings. Under similar conditions 
the U. S. Government substituted na- 
tive labor at Trinidad which works for 
7 cents a day. Export-Import Bank 
has $500.000,000 funds which may be 
used in other Central and South Amer- 
ican countries. Another 
missioned by the Department of 
Agriculture, members .of the staff of 
the Bureau of Plant Industry and the 
Bureau of Agricultural Chemistry and 
Engineering, Doctors B. B. Robinson, 
B. Y. Morrison and Francis H. Thur- 


party com- 


& Essential Oil Review 


Calamine 18@ = .20 
Calcium, phosphate 08@ .083, 

Phosphate, tri-basic 09@ =..10 
Camphor 1.20 Nom'l 

Domestic 62@ = «75 
Castoreum 13.00@ 26.00 
Cetyl Alcohol 1.50@ 2.00 

Pure 1.85@ 2.25 
Chalk, precip. .03'4@ .06!/, 
Cherry laurel water, carbsy. 5.75@ 6.25 
Citric Acid 21> Nom'l 
Civet, ounce 28.00@ 49.00 
Clay, Colloidal 07@ ~ «15 
Cocoa butter, lump .25@  .27 
Cyclohexanol (Hexalin) 30@ ~=.50 
Fuller's Earth, ton 15.00@ 33.00 
Glycerine, C. P. drums 14%4@ .174, 
Gum Arabic, white 42@ ~~ .45 

Amber .24@ =.26 
Gum Benzoin, Siam 2.00@ 2.25 

Sumatra 22@ = .25 
Gum galbanum 1.65@ 1.80 
Gum myrrh 55@ ~~ .65 
Henna powd. 37@ ~—s«.38 
Kaolin 03@ = .05 
Labdanum 3.25@ 5.00 
Lanolin, hydrous 18@  .19 

Anhydrous .20@ 21 
Magnesium, Carbonate 09@ .10% 

Stearate .24@ ~~ .27 
Musk, ounce 35.50@ 40.00 
Olibanum, tears .25@ 30 

Siftings 09@ «13 
Orange flower water, carboy. 8.75@ 9.00 
Orris root, powd. 2.00 Nom'l 
Paraffin 0644,@ .09 
Peroxide 1.10@ 1.75 
Petrolatum, white .06'4@ .08!/, 
Quince seed 1.50@ 2.00 
Rich starch 09@ =..|10 
Rose leaves, red 5.09 Nom'l 


ber. is working with the Governments 


of Peru, Argentina, Chile, Paraguay 
and Cuba on special problems of cul- 
livating and processing aromatic plants 
and medicinal plants. In Puerto Rico 
and the Virgin Islands, similar work 
has been placed under the supervision 


ol Ralph R. Will. 


Clearance section to facilitate 
export control established 


A new service. by which the United 
States contributes substantial material 
aid to the economic welfare of friendly 
foreign nations whose economies have 
been threatened by the war. has been 
inaugurated through the establishment 
of a clearance section in the office of 
Administrator of Export Control. 

As an aid to exporters, manufacturers 
and foreign importers desirous of hav- 
ing their proposals cleared. instruction 
sheets are now available at the office 
of Administrator of Export 
Washington, D. C. 
tained from the regional and district 
offices of the Dept. of Commerce. 


Control. 
Copies may be ob- 


American Cosmeticians National 
Assn. meets in Chicago Sept. 8-10 
The 22nd annual convention and trade 


show of the American Cosmeticians Na- 
tional Assn. was held in the Hotel 


Rose water, carb>y 6.50@ 
Rosin, M. per cwt. 3.21@ 
Salicylic acid 35@ 
Saponin 3.00@ 
Silicate, 40°, drum, works, 

100 pounds 80@ 
Soap, neutral white .20@ 25 
Sodium, Carb. 

58°% light, 100 pounds 

Hydroxide, 76% solid, 100 

pounds 2.60@ 3.75 
Spermaceti 24@ ~~ .26 
Stearate zinc 27 + Nom'l 
Styrax 1.95@ 2.50 
Tartaric acid .64 Nom'l 
Tragacanth, No. | 3.10@ 3.50 
Triethanolamine 344,@ 42 
Violet flowers 1.75@ 2.00 
Zinc Oxide, U. S. P. bbls. 20 Nom'l 


OILS AND FATS 

Castor No. |, tanks A1@ 
Cocoanut, Manila Grade, 

tanks 1h) 
Cocoanut Oil, tanks Nominal 
Corn, crude, Midwest mill, 

tanks ANK%Z@ 
Corn Oil, distilled, bbls. 144%, 
Cotton ,crude, Southeast, 

tanks 104%@ .!1 
Grease, white .08 Nom'l 
Lard A0A@ «15 
Lard oil, common, No. | bbls. .12'4@ 
Palm, Niger, drums 077%4@ 
Peanut, refined, barrels 15 


Red Oil, distilled, tanks 10%4,@ 


Stearic acid 
Triple pressed 1'A@ .17'A 
Saponified 16%4@ .17%4 
Tallow, acidless, barrels 12@ 
Tallow, N. Y. C., extra .08@ 


Whale oil, refined 104,@ 


1.35@ 2.35 


Nom'l 


Nom'! 


Nom'! 


Sherman, Chicago, Ill.. Sept. 8-10. Dr. 
G. A. 
lectured on Alepecia and 
Miss Louis Norris lectured 
on eyebrow styling and John Zerbo dis- 
Other 
speakers were Vincent Palermo. Miss 
Ruth Crow. Miss Gladys Brewer. Miss 
Josephine Easton, Frank Baird and 
Miss Edyth Tompkins. all of whom 
are well known in the industry. The 


Ward. Chicago dermatologist. 
cosmetic 


surgery. 


cussed scientific hair shaping. 


attendance was excellent due largely 
to the fact that beauty 
were eager to learn what might happen 


shop owners 


to the industry as a result of the war 
effort. 
in charge of Miss Frances Martell. 


Details of the convention were 


Brazil replaces India as world’s 
chief source of castor beans 


The production of castor beans in 
Brazil is greater than that of India, ac- 
cording to the U. S. Dept. of Com- 
The United States takes 63 per 
cent of the total exports. 


merce. 


Speculation in oil banned 

by Leon Henderson 

Purchases of fats and oils purely for 
the purpose of speculative resale at a 
profit are prohibited. according to a 
ruling by Leon Henderson, O.P.A.C.S.. 
Washington. D. C. 
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Naugatuck Aromatics 
Economic Machinery Co. New England Collapsible Tube Co. 
Ertel Engineering Corp. Norda Essential Oil & Chemical Co., 


Evans Chemetics, Inc. If Inc. . 
vans Chemicals Limited Northwestern Chemical Co., The 


ePURE WHITE 
@ EXTRA QUALITY 
© ABSOLUTELY PURE 


© ABOVE U.S.P. STAND- 
ARDS 


@ Samples will gladly be sent 
on request—at no obligation. 


Founded 1854 


FEZANDIE & SPERRLE, Inc. 


205 Fulton Street, New York City 
HIGHEST STANDARD 


Colors and Dyes for Cosmetics, such as 


LIPSTICKS PERFUMES 
ROUGES LOTIONS 
FACE POWDERS SHAMPOOS 
MASCARA CREAMS 
SOAPS Etc. 


Xe, 


THEODOR LEONHARD WAX CO., INC. ° 


Serving The Trade For 89 Years 


HALEDON, PATERSON NEW JERSEY 


Western Distributor: A. C. Drury & Co., 219 E. North Water St., Chicago, III. invited 


Your inquiries are 


THE CREAM OF BEAUTY by H. . Only $3.80 
Stanley Redgrove. A book of beauty 


culture containing recipes for useful 
toilet creams and lotions. Contents: Care of Face; Care of 
Hands; Materials Used in Cosmetics; Cold Cream, Its His- 
tory, Composition, Utility; Modern Vanishing Creams; Emol- 
lient and Astringent Creams (Greasy and Non-Greasy) ; Mud- 
Pack Treatment; Face Powder; Rouge and Lipstick (their 
use and abuse); Some Useful Toilet Waters and Lotions; 
Care of Hair; Preparations for the Hair; Problem of Super- 
fluous Hair . . . Only $2.05 postpaid. 


SCENT AND ALL ABOUT IT by H. Stanley Redgrove . . . 
Only $1.55 postpaid. 


THE COSMETIC FORMULARY. 


{ new, practical formulary on cosmetics . . 
postpaid. 
HAIR-DYES & HAIR-DYEING by H. Stanley Redgrove & J. 
Bari-Woollss. New, completely revised edition of this stand- 
ard work . . . Only $5.10 postpaid. 
VARKETING COSMETICS by S. L. Mayham . . . Tells 
how to operate profitably in the cosmetic and toilet prepara- 
tion market. 23 chapters ... Only $2.55 postpaid. 


FOREIGN POSTAGE EXTRA .. . ORDER FROM 


ROBBINS PUBLICATIONS BOOK SERVICE 


9 EAST 38th STREET NEW YORK, N. Y. 


Vol. I. By H. Bennett. 
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